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/ EASY TO USE, PORTABLE 
& VERSATILE. 

/ CREATE A BETTER LIGHT SHOW 
SO YOU LOOK BETTER. 


✓ PROGRAM PROFESSIONAL LIGHT 
SHOWS FOR INCREASED REVENUES 

✓ INCLUDES FREE INFORMATIVE 
INSTRUCTIONAL VIDEO. 
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NEW LIMITED TIME OFFER: 

5tGIM-UP FOR A FREE 'ADJIVIAILXaiVI'’ 
E-MAIL ADDRESS AT 
WWW.AMERICANDJ.COM 

PLUS: JDIM THE DJ FORUMS AND 
ONLINE NEWSLETTER 
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Fo^^in Awesome. 

Antori has the fullest range of ETt/Ul listed fog, hoze and effects machines ovailoble today - including the incredibly affordable 
F-80Z series Fogger to the DMX Z‘1200 with removable heating core, the high output Z-15Q0 or Z-3000, the Z-300 "Fazer" 
the S-100 Snow Mochine and the new HZ-400 Professional Hazer. Many ovailoble with offordable wireless remotes and built-in (or converted) OMX. 

With outputs ranging from 2,000 to an incredible 40,000 cubic feet/minute, you con be sure your audience will be in a fog no matter what size crowd you hove 

Without Antari, you don’t have the foggiest. 


Z-300 Fdzer 

conlinuous high output hazer 
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high output fogger with wireless remote 


100 Bubbk^ 

high output bubble machine with timer remote 




A Slgnlm Gionp Compgny @ 700 ? 
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FOG MACHINE 


Ois(rik/ed in the US by StantOtl 
3000 SW 42nd Streer, Hollywood FI 33312 
9S4.e39.8B33 / Fox 954.689.8460 
www.slontonmognetks.iom 






nfernal Combustion 


What gets you going? I mean what moves you and inspires 
you and takes you to a different, better place? In this issue 
of Mobile Seaf, we feature a number of ways to answer this 
question. 

In the heat of competition for your community’s enter¬ 
tainment dollars, you may sometimes need a shot of inspi¬ 
ration to make your performances pull out in front of the 
pack. We have just the thing: Virtual Reality Parties. Mobile 
Beat's editorial staff put its combined brainpower to work to 
come up with some great new ideas you can try as you put 
together cutting-edge themed parties. 

Maybe rubbing shoulders with your fellow entertain¬ 
ers, absorbing Information from experienced teachers, and 
being dazzled by the latest in DJ technology is what gets 
your motor running. If that’s the case, then no doubt you've 
attended or planned to attend a Mobile Beat DJ Show at 
some point. Attendees at the Summer Show in Chicago got 
a chance to fire up their entertainment engines with semi¬ 
nars, exhibits, parties and more. 


In a more literal sense, 
being a Mobile DJ is all about 
moving—getting the gear to 
the hall and people to the 
dance floor. We talk a lot about 
the latter throughout the year, 
but when fall rolls around, 
it’s time to take a look at the 
actual vehicles on the market that make sense for moving 
your show from point A to point B. Check out the photos of 
attractive DJ rigs too. 

Remember: we’re here to give you the fuel you need to 
keep your DJ business engine running on all four and your 
passion for performance burning. 



Dan Walsh, 
Managing Editor 
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Quick SLaiiij Setup 

1. Detach tup ledaid nphl coveru 

2 laycoversomlscttriKra 

3 Jam the cavers tofetlier with 
campactsuppnn panels [udiMi 


ODYSSEY INNOVATIVE DESIGNS • 155 North Aspan Ave • Azusa, CA 917C 

Tel: 626.334.0800. Fax: 626.334.0226 
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Feedback 



Dear Mobile Beat, 

In the most recent issue of Mobile Beat (July 2002), you 
included an article titled "Taking Aim with Direct Mail.” 

After reading the twenty-one ways, I was quite curious 
about #11 in the article. A lot of DJs these days offer 
"satisfaction guaranteed" in their advertising/promotional 
tools, but I would look at this cautiously considering the 
different types of potentiai customers a DJ might run into. 
In our markets, we would be “eaten alive" if we were to put 
something like this in our brochures or fliers. Customers 
are always looking for a bargain, so if one little thing goes 
wrong, such as not playing one request from the audience, 
this might resuit in forfeit of payment the night of the show. 

“Satisfaction guaranteed” is being used too loosely 
in the mobile entertainment business. There are custom¬ 
ers out there that will book on the sole basis that if they 
are not “fully satisfied” (they won’t be) they’ll get their 
entertainment for free! To have a satisfaction guarantee 
that works, a DJ would need to have criteria of what went 
wrong and why (possibly a checklist). However, this type 
of procedure defeats the purpose of having a guarantee, 
if the customer has to prove why they were unhappy with 
the show in the first place! 

Sincerely, 

Brian “Groovy Boy” Kelm, owner 

Boomin’ Beats, Reeseville, Wl 

Dear Mobile Beat, 

When will we be taken seriously as an Industry? 

I was in a room full of the leading professional disc 
jockey entertainers here in my market of Vancouver, British 
Columbia and this question was brought up. The consen¬ 
sus was that once you can prove to a client that you are a 
professional, regardless of your experience and regardless 
of what kind of equipment you use, you are generally taken 
seriously. 

It was a meeting to discuss forming a local association 
and I would encourage every DJ in every market to do so 
by either contacting the A.D.J.A. (American Disc Jockey 
Association) or the C.D.J.A. (Canadian Disc Jockey Asso¬ 
ciation). It's a valuable thing to do, as you will gain insight 
from the leaders in your market. True leaders always seem 
to emerge when something as important as the progres¬ 
sion of professionalism in your market is discussed and 
strived for. 


In contrast, I feel that a downfall of our Industry is the 
segment of DJs who have realized that 90% of their clients 
will never have to hire them again. They are OK with this 
because they know that the majority of their clients are 
going to be wedding clients and therefore will not generate 
repeat business. (So they would think anyway; the majority 
of these kinds of DJs are young and/or inexperienced and 
don’t understand the concept of referrals.) There Is always 
going to be a market for those DJs who choose to go after 
clients who don’t care about their events and are just look¬ 
ing for an “organic jukebox.” 

Ladies and gentlemen of the DJ industry, I implore 
you to cease and desist from referring to yourselves as 
“professional” unless you are truly offering a professional 
service. I feel that until this happens, we will not be taken 
seriously as a professional industry. It sounds great in 
theory doesn’t it? 

“Educate the clients” is what I keep hearing, and 
although I agree with this statement 100%, we live in an 
age of "the best deal” or "the cheapest way out”. A lot of 
DJs have capitalized on this and do everything they can 
to get the jobs. They choose to work harder instead of 
smarter and they gain a sense of accomplishment from 
doing volume instead of quality. It’s the old qualitative vs. 
quantitative issue that anyone with any common sense 
would understand. 

Many of us have worried so much about trying to jus¬ 
tify our worth to other DJs. Trying to convey to them that 
we are worth more than we have been charging and fight¬ 
ing with them about it is just a waste of energy, especialiy 
when they are happy getting what they think is ail they can 
get in their respective markets. Yet, time and time again 
they have been proven wrong. 

If we can focus our energies together with positive, 
like-minded individuals who want nothing but progres¬ 
sion in the industry, then quite possibly we will achieve 
the respect I feel that we, as professional entertainers, 
deserve. 

I would like to issue a challenge. Contact your previ¬ 
ous clients and ask them if they would refer you or use you 
again for an important celebration. If you think that they 
may not want to tell you the truth, have someone else who 
you trust make the calls. The results may frighten you. 

Stephen Moore 

International Sponsorship Director 
Disc Jockey America 
www.discjockeyamerica. com 
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ULTIMATE CHOICE OF KARAOKE ENTERTAINMENT 




Sing with the Professional Karaoke Systems from VocoPro! 

Need to upgrade your Karaoke system? Want to take your performances out on the next level, 
but need more sound? VocoPro has the perfect systems for you to do the job right. 

VocoPro’s Professional Karaoke line offers a wide variety of systems to accommodate your needs, whether you're 
performing at home or in nightclubs. Ail of VocoPro's systems are fully expandable to give you the ultimate in 
flexibility. Great sound and pro features are just two more reasons to go with a Pro Karaoke system from 
VocoPro. 


Because after all, you sing like a Pro! Let VocoPro 
show the world how good you really sound. 


Go with the pro's! go with V'acOF=>FRa! 



CDG DECODER SERIES 



KJ- 7900 PRO 

MIXER SERIES 



VIPER II 

PRO SERES 



DUET 

SEMI-PRO SERIES 
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BRAVO II 

SINGER SERIES 



! 

c a r I’j um • 

••a** 


. « I ^ P * 


' 

• • 

4 


■ 




I r #,V* 




\ 




TWISTER II 

PRO SERIES 


CLUB 6800 

CLUB SERIES 
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2 AKG WMS-40 
Handheld 
System Combo 
Package 

WMS40'8S0-880 


im-MOOO 


X-9 Digital DJ Mixer 

OJ Mixer, 

Sampler, 

Processors 

more ■M pjgjK K 

Save $275 I BlaLjBJiflS 


American Audio ProScratcli-2 

Gemini COJ-IS 

Ntimark Axix-2 

Humark Axix-8 Sp 

Stanton S-2S0 

American Audio PSX 


Numark CDH-88B 
American Audio P 
Gemini CDX-602 
Denon DN-2600F 
Gemini CDX-2000 
Stanton $-550 
Pioneer CMX-300 


^ Call 
$249** 


APX-152: 

Wndi 2-Way 
Powered Speaker 

Usi 5499,00 ea 


Tliiss & Stand 
Package That’s 
100% Portable 

Liglits air sold ■ 
separately. J 

TSP Um 5199,99 


list S749.00 


Crown CE-2000 
Crown CE-1000 
QSC RMX-8S0 
Mackie M-1400i 
Crest ST-tOOO 
Samson F-800 
QSCPLX-3402 


Yamaha S115-1V15" 2-way 
Fender SQ-SUB Subwoofer 
JBL SF-25 Dual 15' 2-way 
Cerwin-Vega V-152 15* 2-way 
Gemini XTR-400 System 

Bose 802-iH Cold System Special-Call TOChniCS SL-1200MIC2B 

_ Same great Technics 

MBA onAA^n*'""i SL-1200MK2 wlUl 

a 1 ^, black 


American DJ XP-3 Moving L'ght $409** 
American DJ Big Shot Strobe $29** 
American DJ CoPiiot Control Sys $199** 
Par-64 Complete with Ught $49** 
Chauvet F-750 Fog Machine $59** 
#64514 Replacement Lamp $16** 
Martin MX-1 Scanning Ught $499** 


M44-7 Ibmtablist 


Numark TTX-1 
Numark TT-20a 
Stanton STR8-80-526 
Technics SL1200MKH 
Vestax POX-2000 
Gemini XL-200 
Numark TT-1650 


Stanton 500-AL2 DJ Standard 
Ortofon CC-PRO-S-KfT 
Stanton TM2-5K CItib/Mobile 
Shure SC-3SG DJ Standard 
Shure M-35X House/Techno 
Stanton 505-SK2 Scratch 


Boss SP-5IK Groove Station $499** 
Roland MA-88K Powered Monitors $89** 
Tascam MF-P01 d-IYack Studio $99** 
Roland MC-307 Groove Box $499** 
Korg Triton Workstation Special - Call 
Mackie 1202VL2-PR0 Mixer $399** 


Table Top CD Players 


Power Amplifiers 


Speakers 


Phono Cariridges 


Remix / Recording 


• 110% Low Price Eiiarantec • Worm Largest DJ loventorii 

• Friendly, Expertaicad Sian *1110 Weekly Web giveaway 

See our catalog order form or web site for guarantee details. Prices expire 30-days from publication date. 
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Clam[ 

Quiddy & Easil 
To Ihiss Or Pipe 
With O-Clanqis 


Save SQ% 

*18’ 




Only 

$099 


oc--t-s 


Bapco Pro 25 
jOR-XIfiliic 
Cable 

Mad* In USA 
Sil-2S 


A; 



Package Of 24 
Back Screws & 
Washers: 

Pro Black Finish With 
Washers To Prevent 
Scratching Your Gear 

HPS 


* 


Horizen 25 FT 

i/r-1/r 

Speaker Cable 

Mad* tn USA 


Haloaai Lamas 

Huge Stock Of Replacement 
Lamps For Most Lighting 
Effe^ & Stage Lighting 
Fixtures - Call Us For Help If 
You Don’t Know Which Lamp 
Your Fixture Tak^ 


200 % 
kiWie 

^aceWMiCD 
ViewPds: 

VlewPaks Hold B< 
The CD & The CD 
Insert 

(Kiiy 

' 




VIEW-PAK 

Qty SO-t 




Pin Bea m 

Lamps 


491S 

$B99 


J 
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LAMP # 

LAMP DESCRIPTION 

PRICE 


PRICE 

64501 

120V, I SOW 

9.99 

EMH 

120V 30OW 

5.99 

64514 

120V, 300W 

9.99 

ENH 

120V 250W MR-16 

17.99 

64610 

12V 50W (50 hrs) 

7.99 

ENX 

82V 360WMR-16 

13.99 

64625 

12V, 150WMR-16(50hrs) 

7.99 

EVA 

12V, 100W(2000 hrs) 

11.99 

64665 

36V 400W (300hr EVD) 

29.99 

EVD 

36V 400W (50 hrs) 

14,99 

8RL 

1 2V 50W 

7.99 

EXN 

12V SOW MR-16 

8.99 

8TL 

120V 500W 

19.99 

EXR 

82V 300W 

12.99 

8TM 

120V 500W 

29.99 

EXV 

I2V I00WMR-i6 

22.99 

BTN 

120V 750W 

29,99 

EXY 

a2V 250WMR-13 

19.99 

BTR 

120V l OOOW 

29.99 

Fa 

500W (2000 hrs) 

6,99 

BVE 

120V, 625W 

24.99 

KR 

12V 100W 

7.99 

CYX 

120V 2000W 

49,99 

FCS 

24V 150W(50hrs) 

6.99 

DRA 

120V 30OW 

15.99 

FDF 

120V 500W (500 hrs) 

19.99 

DTA 

120V tSOOWdOOhrs) 

88.99 

FEL 

120V lOOOW 

19.99 

DTJ 

120 V lOOOW 

49.99 

FGX 

300 hour version of EHJ 

18.99 

DYS-3G0 

120V 3oaw 

19.99 

HPL-575 

115V,575W 

19.99 

DYS-6(X) 

120V 600W 

11.99 

HPL-750 

risv, 750W 

27.99 

ffP 

lOOV, 500W 

24.99 

HX-600 

115V,600W 

29.99 

EFR 

15V 150W 

16.99 

J-120 

120V lOOW 

9.99 

see X;R-H5 for longer life version of above 

JC-12 

12V 25W 

6.99 

EGG 

120V 750W 

29.99 

x;r-h5 

15V, 1 SOW long life 

19.99 

EHD 

120V 500W 

28.99 

RLUX 

120 V 800W 

29.99 

EHJ 

24V 250W (50hr$) 

11.99 

ZB-150X 

120 V 150W 

9.99 

see FGX for longer life Persian of EHJ 


ZBM8110 12V 20W (Orange) 

5.99 

EHM 

120V 3CX)W 

6.99 

ZBMR11B 12V 20W(Blue) 

5.99 

Etc 

24V 250W 

9.99 

tf you don't see your lamp listed, please 

ELC-3 

300 hour version of ELC 

19.99 

csU for information and pricing 



Sealed Beam Low Willago 
Lamps For Pin Boants 

4515 30 watt 6vo!t Par 26 5.99 

H'4515 30 watt 6volt For 36 Halogen 19 99 

tH'45l 5 tamp has a much bnghter/wlijW hmm] 
4405 30 watt 12volt Par‘36 9 99 

ZB-285 50 watt 28volt Par 36 19,99 

4535 30 watt 6volt Par'46 9,99 

4435 30 wott 12vdt Por’46 13,99 

4612 50 watt 12vdt Por-46 17.99 

Lamps fyr 
Automated 

IMrts 

Replacement Lamps For MMt Popular 
Automated Lighting Fixtures 



LAMP # 

LAMP DESCRIPTION 

PRICE 

MARTIN-150 

Morlin Roboscon 812 

49.99 

MSD-200 

Mortin Roboscon 216 

139.99 

MSD-200 

Martin Roboscon 518 

139.99 

O 


9.99 

EVC 

Trockspoi 

9.99 

MSfi-700 

bitollibeoin 

.0-0 • 

199.99 

MSR-1200 

Cyber Light 

219 99 

MSR-575 

Stud id Cobr 

179.99 

JCRH5 

AMDJ DJ-Scan 

19.99 

ELC 

AMDJ MigKty Scon 

9.99 

EFP 

AMDJ Eliminotor 

14.99 

COW.-150 

Mcaiin CX-4 

59.99 

ELC-5 

Martin MX-1 

19.99 

MINI-ARC-150 

AMDJ X*trenne/AS 

49.99 

HMI575 

AMDJ TEMPEST 2^575 

199.99 



800.303.6577 


The Pro Audio / DJ And Stage Lighting Source 

11070 Valley View St, Cypress, GA 90630 • (714) 891-5914 • FAX (888) 777-5329 


100% Satisfactton Guarantee Since 1970 

































Bag End Loudspeaker Systems has appointed John Mar- 
copulos as national sales manager. "John brings us the best 
of two worlds," says Bag End President James P. Wisch- 
meyer. “He has extensive experience as a user of Bag End 
products and he has an impressive background in sales. We 
feel really fortunate that he is bringing his knowledge and 
enthusiasm to Bag End." 

Marcopulos, a native of the Chicago area, has more 
than 25 years experience in both sales and sound. Prior 
to joining Bag End, he was a direct sales consultant with 


IBM, creating new dealers for the Fortune 500 company. 

He entered the entertainment business 15 years ago as a 
weekend radio jock. "But I traded the radio studio for the 
excitement of a live audience as a house DJ in a premier 
Tampa Bay sports club," he says. 

At the same time, Marcopulos was honing his sales 
skills. He held sales positions with IBM, Epson and other 
well-known information technology firms. He also created 
his own mobile entertainment company more than 10 years 
ago. 

While coordinating hundreds of events annually, he 
still takes the time to make each party special. And over 
his decade of providing sound, he became a fan of Bag 
End loudspeaker systems. “The Bag End speakers create 
the deep bass and clean highs that bring continual compli¬ 
ments for the quality of my sound." 



The nightclub Jesters, on the ship Adventure of the Seas. 
Dungeon will follow the same model. 


When Royal Caribbean Cruise Lines’ fourth Voyager series ship, Navigator of the 
Seas, sets sail towards the end of the year, guests in its Dungeon nightclub will enjoy 
music delivered by Stanton’s S-650 dual CD player and VRM-10 mixer. 

The equipment upgrade was specified by RCCL's technical specialist, Christo¬ 
pher Vlassopulos, in keeping with the luxury of the 144,000-ton vessel, which also 
features a rock-climbing wall, basketball court, ice-skating rink, theatre, casino, mini- 


goif course and three-story 
dining room. “I wanted to 
make the change to Stanton 
because we have a wonderfui 
facility that is really appreci¬ 
ated by our guests—espe¬ 
cially the music," he said. 

The S-650 offers 20 
second anti-shock per side 
and digital output. "We 
changed from our previous 
dual CD players because we 
knew the Stantons would 
work well, and being based 
close to us in Fort Lauder¬ 
dale, we knew we could get 
fast service." The same went 
for the four-channel VRM-10 
mixer, which features eight 
line and four phono inputs, a 
valve preamp, a built-in filter, 
and high-quality faders. 

The club, which is full to 
capacity most nights, spans 
two decks and is themed 
on an old castle, with gothic 
arches, gargoyles, and back¬ 
lit stained glass windows. 
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HllG Launches 
Promotions 

Through September 30, 2002, AKG Acoustics U.S. will be 
giving customers a $10.00 rebate on Emotion II Series D 880 
microphones. The AKG Emotion II Series D 860 is a dynamic, 
supercardioid microphone designed for live vocals. The rebate 
is available only at participating AKG Acoustics dealers. At the 
time of purchase, the AKG dealer will access a coupon from 
www.akgusa.com. After your information is entered onto the 
coupon, it’s printed out and signed, you’ll receive an instant 
$10.00 rebate at the cash register. 

Also, throughout the year (ending in July 2003), visitors 
who register at www.akgusa.com will have the chance to win 
one of two D 830 microphones or three posters that AKG is 
giving away every week. Everyone who registers will receive a 
free AKG sticker. 

irs Hof—Be Careful! 

D.F. "Buddy" Harris, a DJ and firefighter in Jacksonville, Florida 
(Professional DJ Services) brought to our attention some impre¬ 
cise information on page 18 of Mobile Beat #75, September 2002. 
In the “It’s Hot" item about Colorado Sound ‘N’ Light’s new Air 
Canon, we inadvertently used the symbol instead of the word 
“air." Mr. Harris pointed out that using pure oxygen (Oj), which is 
highly flammable, rather than regular compressed air in this spe¬ 
cial effect would be extremely dangerous. We apologize for any 
confusion this might have caused, and encourage you to always 
read your manuals thoroughly before operating any equipment. 

To find out more about the CSL's Air Canon, which elimi¬ 
nates the need for C02 cartridges, as well as other innovative 
lighting, support and computer products, surf to www.csnl.com 


$6000 fo Celebrofe 10 

On July 8, 2002 Promo Only, Inc. announced the winners of 
its 10th Anniversary drawing. Prizes ranged from designer 
Promo Only apparel and accessories to free subscriptions 
to the CD or DVD series of the winner's choice. Finalists 
were also able to enjoy Promo Only's newest offering, a 
2-CD collection of dining and cocktail music dubbed The 
Background Essentials. 

The event’s Grand Prize—a complete Pioneer Pro DJ 
system valued at just over $2000—was awarded to DJ Alan 
Au of Reseda, California. 


Director of operations John DiSalvo, speaking about 
the unprecedented number of entries, said, "Quite frankly, 
we were caught somewhere between delight and shock. 
The response was terrific, and we're very gratified to have 
had this opportunity to let our subscribers know how much 
we appreciate their support through the years." 

“Some great folks won some great prizes,’’ concluded 
company director, Jim Robinson. “And they deserve them. 
Our subscribers are the best! Here’s to ten more yearsl" 

For a complete list of all winners in all cat* 
egories, or to find out more about Promo Only, visit 
www.promoonly.com. 
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Digital Vinyl 

Welcome to the future. 



800.7827210 
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Introducing the CDJ-IOOO, the art of turntablism 
- in the digital domain. Powering down, scratching, 


or doing a backspin, it’s all possible with the 



Best New DJ Product 2001 


CDJ-IOOO. Featuring the world’s largest touch- 
sensitive Jog Dial, the CDJ-IOOO allows you to treat 
a CD the same way you’d treat a vinyl record. 
Breakthrough, yes. A must-have, absolutely. 
The CDJ-IOOO, welcome to the future. 




sound, vision, sou! 


For oil your product info., Dealers and more: 
WWW. .com 800.762,7210 
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Sleek and Sharp 

Chauvet Lighting has introduced two exciting new 
effects, the CH-205C Chrome-A-Zone and the LGG- 
3100X LazerScan. An updated, chrome-finished ver¬ 
sion of the popular Tunnel Star, the Chrome-A-Zone is a 
duai-dish unit, combining dichroic colored moonflower 
and tunnel effects. Weighing 7.8 lbs. and measuring 10’’ 

X 4.5” X 5.5”, it fits right in with Chauvet’s Compact DJ 
Series™. MSRP: $99.99 

The Lazer Scan is basically a programmable laser 
effect housed in a scanner case. This 4-channel DMX unit 
features a 5mW green laser, 24 2-D and 24 3-D patterns, 
and a laser sky effect. It can pan 180’ and tilt 90*. At 18” 
long and only 8 lbs., it’s definitely a mobile luminaire. 
MSRP: $899.99 

Chauvet Lighting 

3000 N. 29th Court 

Hollywood, FL 33020 

Tel: 800-762-1084 / 954-929-1115 

Fax: 954-929-5560 

www.chauvetlighting.com 
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Crazed 
and Focused 

Designed by three-time World DMC champion DJ 
Craze, Stanton Magnetics’ new SA-12 mixer incorpo¬ 
rates a series of removable and interchangeable effect 
modules—Pitch Shifter, Flanger, and Delay—all with 
parameter and mix controls. This library of effects will 
be extended in the future. A three-position cue select 
switch, Penny & Giles (P&G) faders with curve adjust¬ 
ment, and a Program Reverse control are just some of 
the unique features of the SA-12. Inputs include 2 line, 

2 phono, and 1 mic/line (switchable), with 3-band EQ, 
gain, and pan controls per channel. MSRP: $599 

Stanton’s SA-8 is a signature mixer from DJ Focus, 
encompassing production console and live perfor¬ 
mance elements. It features individual Rec/FX and 
Direct outputs, so that each signal can be sent sepa¬ 
rately though the four direct outputs located at the rear 
of the mixer. P&G faders, an adjustable Rumble Filter, 
which allows the DJ to eliminate (or add) low end fre¬ 
quencies, an OS2 Optical Switch, and a host of inputs 
and outputs will help you focus on creativity, MSRP: 
$699 

Stanton Magnetics 
3000 SW 42"^ Street 
Hollywood, FL 33020 
Tel: 954-689-8833 
Fax: 954-689-8460 


www.stantonmagnetics.com 
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Maybe it s aot your mixer 

You know how impact and detail get lost through recording and mixing. And you just can't EQ, 
compress or mix the life back in. When you’re at wit’s end. the Aphex Model 204 can save your sanity. 

The Model 204 renews and vitalizes your sound. The Aural Exciter® restores and improves definition and detail. 

At the same time the Optical Big Bottom® solidifies and strengthens the bass without hogging all the level. 

If you need professional and impressive sound you owe it to yourself to get a Model 204. You’ll probably save 
your sanity and a lot of perfectly good mixers. You’ve got a problem - We’ve got the solution! 


The all new Aphex Model 204 Aural Exciter and Optical Big Bottom 



SYSTEMS 11068 Randall Street, Sun Valley, CA 91352 U.S.A • 818-767-2929 Faxi 818-767-2641 www.tiph0x.com 
Aphex, Aural Exciter and Big Bottom are registered trademarks of Aphex Systems • No mixers v/ere harmed in the ijiuduihon of thi-; ai) 





























1 , 2 , 3 ...Mix! 

Responding to design suggestions from hundreds 
of DJs, Behringer has come out with three new VMX 
series mixers, the VMX100, VMX200 and VMX300. 
The three compact consoles feature new VCA-con- 
trolled Ultraglide faders (VMX200/300) and effective, 
easy-to-use BPM counters with time and beat sync 
displays. The two larger mixers additionally sport a 
great-sounding QRS 3-D surround effect. 

The top-of-the-line VMX300 offers 3 dual-input 
channels, each with gain control, a 3-band EQ (32 
dB attenuation), a PPL button and a fader curve 
control switch. The master section provides two 
separately controllable main out sections. MSRP: 
$299.99 

The VMX200 offers many of the same features, 
but in a more compact package. In addition to its 



PART/ SUPPLIES FOR AL YOUR SPECI/IL EVENTS! 



eiowPROPuas 

sy/MaciHTwrMotT 



P/)PER€OOPS 


GLflSStS 





Sign Up For Your FREE Online Party Store 

PEcow>,r/OK ® www.MakesParties.com 


THE PARTY Dl VIS 10 N 


Order Toll Free: 1 -800-645-6513 Ext. 3025 a 3033 


114 Church St. Freeport, NY 11520 
Phone: (516) 546-7400 24 Hour Fax (516) 546-7024 


two dual-input stereo channels with 
gain control and 3-band EQ, it sports a 
dedicated mic channel with a 2-band 
EQ and auto-talkover function. MSRP: 
$199.99 

The VMX100 features a ULN mic 
input, 2-band kills, main and tape outs 
and an assignable LED level meter. 
MSRP: $149.99 

The ultra low-noise design of all 
three mixers is supported by gold- 
plated RCA connectors. Rugged con¬ 
struction qualifies them for Mobile DJ 
use as well as dance club set-ups. 

Behringer USA. Inc. 

190 W. Dayton Avenue, Suite 201 
Edmonds, WA 98020 
Tel: 425-672-0816 
Fax: 425-673-7647 
www.behnnger.com 
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H&F Technologies, Incorporated 

650FHnnAvenue, Moorpark, CA 93021 

Tel: (800)661-8069, (805)523-2759, Fax: (805)523-2021 


Website: www.audio2000s.com 
E-Maii: sales@audio2000s.com 
















The Gobo 

Story 

Continues 



The new Saga effect from American DJ is a sound-activated moonflower effect 
that's loaded with 18 gobos/color combinations, ft produces moonflower beams 
that rotate back and forth as the gobos continuously change, covering a wide 
area. The Saga features two FX switches for changing between sound activation 
and continuous rotation modes, one for the gobo/color wheel and the other for the 
rotating mirror dish. This allows for a number of different effect combinations. The 
unit weighs only 10 lbs. and has dimensions of 8.75" x 8" x 4.75". A ZB-EFP 12- 
volt, 100-watt lamp is included with the unit. MSRP: $119.99 


American DJ 
4295 Charter Street 
Los Angeles, CA 90058 
Tel: 800-322-6337 
Fax: 323-582-2610 
www.americandj.com 



A Moving Vision 


A moving-mirror fixture full of gobos, colors and other 
exciting effects, the Vision 250 DMX Scanner from Ela¬ 
tion Professional serves as an affordable alternative 
to other moving-head, spot-type fixtures. In addition to 
Elation’s signature colors and gobo patterns, the unit 
features an extra effects wheel that contains a rotating 
3-facet prism, frost filter, 32K filter, 56K filter and UV filter. 
It provides 1 motorized color wheel and 11 dichrotc color 
filters (plus white) and 1 motorized gobo wheel with 6 
interchangeable gobos. A double condenser lens system 
with motorized focusing allows for the creation of ultra¬ 
sharp, vibrant images. Along with full DMX functionality, 
the Vision 250 includes all the features you’d expect from 
a high-end luminaire. MSRP: $2,199.95 



V 


Elation Professional 
4295 Charter Street 
Los Angeles, CA 90058 
Tel: 323-582-3322 
Fax: 323-582-3108 
www.elationlighting.com 
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Now you can truly have it all. Superior-quality sound. Industry-leading features. 


for higher continuous power in 2-ohm stereo or 4-ohm bridged applications. All deliver 


Unbeatable reliability. And an unheard of price tag. We've lowered prices on our most road-proven performance in a compact, rock-solid design. And all are backed by QSC’s 


popular amps—the RMX Series—to help America and the music 
industry keep the beat during these challenging times. So now 
you can pick up the RMX amp of your dreams at its lowest price 
ever. Choose from four innovative models, including our newest 
RMX 1B50HD with its advanced thermal management system 

RMX SERKS FHThIs 


* Road-proven QSC circuitry delwers low distortion (<0,0S% TUD) 
and maKimum 2-01101 performance 

* Built-in clip limiters and tow-frequency filters reduce distortion 
and protect speakers 

* Balanced 1/4“ and XLR inputs plus Speakon“ and binding post 
outputs provide versatile I/O options 

* Compact size—1800 watts in a 2 rack ^ 5 dce. 16* deep chassis 
3-year warranty plus optional 3 year extension available 

* Extended thermal performance in 21 stereo or 41 bridged mono 
applicatioris (a RMX 1B50HO exclusive!) 



peerless 30-year reputatior'. 

At QSC Audio, you've never had to pay more for superior quality, 
Lucky for you,now you can pay even less. Decide which RMX Series 
amplifier is right for you at www.qscaudio,com/rmx/mbprice.htm 
or head to your favorite dealer today.Toll free; (800) 8S4-4079. 

RMl SIRIIS POWER UMIT M PRICE 



“ RMX B| k\ 2| W|t<*| M SRP 

RMXB50 200W 30(IW &30W 830W $429 

RMX 1450 280W 450W TOOW 1400W $549 

NEW!^ RMX 185DHD 360W 600W 900W 1800W m 

RMX 2450 500W 750W \im 24I10W $779 























$10 SAYS 

YOU’LL NEVER LOOK AT 
MIXING THE SAME AGAIN. 



MixMeister Pro software lets you see—and control—your music 
like never before. You’ll have more power over your 

playlists and your audience. 

See for yourself at www.inixmeister.com/mobile 

Use promotion code MOBILES and take $10 off today. 



. .those heavy jewel boxes! And say goodbye to scratched disks, broken 
hinges, and cracked cases. Introducing The Jewelsleeve'**, the first truly 
archival CD storage sleeve designed just tor DJ's. 

The Jewelsleeve is a revolutionary new CD sleeve that replaces all of your 
fragile, bulky jewel boxes with a thin, lightweight, scratch-proof poly sleeve 
that cannot break or tear, takes up 75% less weight and room than a jewel 
box, and protects and stores EVERY PART ot the CD-JNCLUOING THE 
BOOKLET AHO TRAY C4ffO-without folding or cutting. 


Call or email for a free sample! 


Jewelsleeve.com 
3949 Los Feliz Blvd. 
Suite 102 
Los Angeles. CA 




Tel: 800/863-3312 
Fax: {323)663-4091 
www.jewelsleeve.com 



Digital 

Frontman 


The CD-1800X Pro CD Player/Digital Turntable 
from Gemini brings you advanced Digital Signal 
Processing in a single-player package. DSP effects 
include Zoom, Reverse, Filter, and Brake. In addi¬ 
tion, Real-Time Interactive Scratching gives you 
complete vinyl-like control over your material. Other 
notable functions include 4 instant-start "Hot Key” 
cue buttons, a seamless loop function, and digi¬ 
tal output, which lets you capture the data stream 
directly to a CD burner or computer sound card. The 
CD-I 800X also offers master tempo control, allow¬ 
ing for more extreme BPM variations while preserv¬ 
ing the key of your program. Pitch control ranges 
are ± 4,8, and 16%. Anti-Shock, Robo Start, direct 
track access, and single/continuous play modes 
round out this GDP’s familiar features. MSRP: $699. 

Gemini Sound Products Corp. 

120 Clover Place 
Edison, NJ 08837 
Tel: 732-738-9003 
Fax: 732-738-9006 
www.geminidj.com 
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The only MP3 mixer that also Mixes 
Video! (Karaoke too!) 


Optional RF Remote Control 


Optional Touch Screen 


Optional Advertiser/Banner 
add-on 


Fully Customizable Hot 
Buttons 


Customizable Screen 


Rip your CDs. Record your 
vinyls. Record your mixes. 


Requested songs at your 
fingertips. 


Program your sets in advance 


Don't settle for less....Meet ALL 
your needs in one box 


ETV & Top Hits Karaoke 
libraries nov/ available - 
preloaded on your system 
& ready to go! 
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DJPower Internal 
501 Deodara Drive, Lo 
94024, USA (650^ 
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I 

www.djpo 






still lugging around heavy equipment? 
Still rummaging through your CDs? 

You need DJPower! 

Mixes like your existing mixer plus so much more! 
Auto & Manual Beat Mixing 

















































































The Screen Star and 
the Power Broker 


AudioZOOO’S^ will be rolling out the AKJ7075 digital karaoke mixing 
amplifier with on screen display (OSD) at the 2002 Summer NAMM con¬ 
vention, July 19 - 21,2002. The system will be on the market in August 
2002. The AKJ7075 is made up of a karaoke mixer featuring digital key 
and echo controls, a remote control, and a 600W amplifier. The built-in 
OSD feature allows the users and the audience to be able to visualize 
and anticipate the digital sound effects being applied to the system. This 
system is Intended for a variety of entertainment situations, including 
everything from small parties to karaoke clubs. MSRP: $578 

For a complete karaoke solution, Audio2000’S will also be introduc¬ 
ing the Singer's Power I all-in-one portable, self-powered karaoke 

system. The system contains a DVD/CDG/MP3/CDRA/CD/SVCD/CD 
player, a karaoke mixing amplifier, a stereo speaker pair and a rugged 
retractable dolly. The karaoke-mixing amplifier features a built-in 200W 
amplifier, three microphone inputs, four audio inputs, four video inputs, 
two pre-amp outputs, digital key controls, and digital echo controls. 
MSRP: $870 

H & F Technologies, Inc. 

650 FI inn Ave. 

Moorpark, CA 93021 

Tel: 800-661-8069 / 805-523-2759 

www.audio2000s.com 




Dancing with the Northern Lights 

Northern Products offers a complete line of Funlight^“ light- 
sticks and glow necklace party supplies online. Northern’s - 
high-quality factory-direct glow light products ship worldwide 
from their plant in Leominster, MA, white their Web site fea¬ 
tures a large selection of wholesale glow party products, which 
are attractively packaged in blister cards and individually foil 
wrapped. Do you want your company name to go everywhere 
your glow sticks go? Check out Northern’s custom imprint 
option. 
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Northern Products, Inc. 

645 Lancaster Street 
Leominster, MA 01463 
Tel: 978-840-3383 
Fax: 978-840-3393 
www.northernlightsticks.com 
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STaNTon 



The IMatioim s # 1 Retailer 



ERcussioiM • Brass & Woodwinds and Sheet Music! 


NEW LaCAnONi * SAM ASH PRO HOLLYWOOD 

7AOA Sunset Blud • (323) B7A-B30S 

The Uhdisputed Choice for Musicuuvs Since 192^! 


NEW YORK, NY 

SAM ASH PRO. NY 

TAMPA. FL 

COLUMBUS, OH 

WEST HOLLYWOOD, CA 

4212) 719-2299 

(212) 586-1100 

(813) 908-5556 

(614) 436-3919 

(323) 654-4922 

HUNTINGTON STA, NY 

PARAMUS, NJ 

SARASOTA, FL 

LYNDHURST, OH 

NEW HAVEN, CT 

{631)421-9333 

(201)843-0119 

(941) 351-7793 

(440) 446-0850 

(203) 389-0500 

FOREST HILLS, NY 

EDISON, NJ 

CLEARWATER. FL 

WESTMINSTER, CA 

BURBANK. IL 

(718)793-7983 

(732) 572-5595 

(727) 725-8062 

(714) 899-2122 

(7081 499-3485 

WHITE PLAINS, NY 

CHERRY HILL, NJ 

ORLANDO. FL 

ONTARIO MILLS, CA 

BUFFALO GROVE. IL 

(914) 949-8448 

(856) 667-6696 

(407) 599-1222 

(909) 484-3550 

(847) 253-3151 

BROOKLYN, NY 

MIAMI LAKES, FL 

PHILADELPHIA, PA 

CERRITOS, CA 

LOMBARD, IL 

(718) 951-3888 

(305) 628-3510 

(215) 612-1339 

(562)468-1107 

(630) 424-0767 

CARLE PLACE, NY 

MARGATE, FL 

KING OF PRUSSIA, PA 

CANOGA PARK, CA 

NASHVILLE, TN 

(516) 333-8700 

(954) 975-3390 

(610) 265-6444 

(818) 709-5650 

(615) 860-7475 
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Peavey’s Club Mix 
provides a powerful 
performance concoction 


By Jim Kerins 

F or many years, major manufacturers have focused 
on band and P.A. gear and shunned building profes¬ 
sional DJ equipment. Mixers, in particular, suffered 
from cheap construction and dubious quality. Then we saw 
a surge in the popularity of Mobile DJs, backed up by MTV’s 
promotion of a new breed of musical talent. A bevy of high- 
profile mix-meisters dispensed with old-fashioned note- 
based instruments, and exploited the extreme possibility of 
bringing the turntable to the forefront. As a result, today’s 
youth are captivated by the alluring sounds that they hear 
coming from the professionals. Now everyone wants to be 
a DJ. 

Thus, the demand has increased for professional equip¬ 
ment, with the mixer leading the pack. And the latest mixer 
that the crew at One Mobile Beat Tower has served up for 
the patented Jammin’ Jim abuse test comes from a major 
music gear manufacturer; Peavey Electronics Corp. It’s 
called the Club Mix^'*'. 

What’s my limit? 

My biggest disappointment with most DJ mixers is the 
lack of features to make them adaptable to many possible 
mixing situations. A basic, traditional mixer usually has 
only one microphone input, and certainly has no ability to 
insert any external processors. Many mixers also lack true 
balanced outputs. Finally, inexpensive and even moderately 


priced units often feel cheap, and flimsy. I hate flimsy—j 
have a flimsy-phobia. Does the 19" Peavey Club Mix have 
the quality and features to make Jim a happy camper? Well 
bring it on Big Daddy, and we’ll see. 

Uncorked 

Out of the box and onto the bench goes the mixer. I am 
pleasantly surprised: this beefy unit is housed in heavy- 
gauge steel, and it’s black with white screen-printed graph¬ 
ics. Hooray! No hokey color scheme or goofy layout, just 
an immediately easy-to-navigate unit. Of course the LED 
meters do form a futuristic triangle shape, possibly con¬ 
veying a pyramid of power. That image notwithstanding, 
everything else on the faceplate looks pretty cool. Other 
immediate positive impressions include a couple of great 
combination microphone (XLR \ 1/4 inch) inputs, plus a 
computer-style removable grounded power cord. 

Ingredients 

The Club Mix has all the features you need to cover any 
mobile or club situation you may encounter. This includes 
four channels with long throw faders that accept line level 
or phono sources, for a total of eight inputs. These channel 
strips feature a three-band EQ, plus Peavey’s exclusive EQ 
control called PHAT, which the manual describes as boost¬ 
ing a "special" combination of high and low frequencies. 
Obviously a focus group was utilized to figure out what that 
special combination would be. Actually, this control does 
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For oil your pmdiid info, 
dealers ond more: 
www.PioneeifiroDj.conri 


And if that wotn't enough, the DMP-555 comes bundled with Pioneer DJ 
Booth software, helping jrou monoge your digital music on PC, giving you the 
power to download, mix and tronsfer tracks directly to the SD Cord, For 
mixing ond playback, the software simulates a set-up with two Pioneer CDJ 
players and a mixer, allowing users to benefit from unrivalled Flexibility in 
mixing their favorite tracks and loops stored on their PC. 


DI9ITQL NBDIQ PLPyBB 


The DMP-55S creoles unprecedented opportunities for mixing audio 
downloaded from the Internet, ollowing you to use a single unit to play 
authorized MP3 tracks from either a CD or Secure Digital (SD) Cord. Now you 
can play data CD's pocked with MP3 audio tracks, mix those trucks, ond store 
the files on SD Cord medio. 




































add some pleasant tonal bigness to the output. 

Other cool features include cue mode select, channel 
assignment, and EQ blend control. The unique cue mode select 
switch lets you hear what the effects on the cue and main 
signals sound like in the headphones before sending them to 
the mains. You can then mix the effect into the program with an 
effect blend control. The Club Mix’s channel assignment func¬ 
tion lets you send any channel to either side of the crossfader 
or directly to the house outputs. This is especially useful for 
creative mixologists who want to add outboard samplers, drum 
machines or keyboards into the mix. To save your ears from 
stealth sonic bombardment, you can use the EQ blend control 
to set the amount of EQ present in your headphones. 

The board also has additional mini input and output jacks 
on the front panel to connect an outboard MP3 player. This 
facilitates working with all those perfectly legal MP3s you have 
ripped and burned. Yet another quick and easy way to interact 
with your digitally recorded material. 

Input gain adjustment is provided, with signal overload 
lights to indicate clipping. (BTW, why do so many DJs love to 
run their mixers way into the red? I don’t understand this. Let’s 
all close our eyes and concentrate—green is good, yellow is 
okay, and red is bad. Red means stop. Red means distortion. 
Red will blow up your speakers and make people run for the 
exits in a very unsafe manner...} 

Sorry. Moving on, there are two microphone inputs with 
professional balanced connectors, so your microphone doesn’t 
sound thin (remember: thin is good for girls, bad for microphone 
tone.) Mic channels include a two-band EQ, a level control, and 
effects-send to incorporate an external processor. Other fea¬ 
tures include a replaceable crossfader with reverse switch, and 
crossfader taper adjustment. 

The ability to add external processors makes this board 
very useful for shows that include karaoke. At a wedding cer¬ 
emony, for instance, it would be able to accommodate a vocal¬ 
ist, and an instrument, for the ever-popular extra service upsell. 
Various zone and record outputs make this board versatile for 
recording and multiple speaker setups. 

Behind the bar 

The rear panel is often the place where corners are cut and 
quality sacrificed to improve the manufacturer’s bottom 
line—but certainly not vour bottom line. Gratefully, all of the 
Club Mix’s connectors are high quality, with gold-tipped contact 
surfaces to offer less resistance and quieter operation. Many 
of them are manufactured by Neutrik, a world leader in pro¬ 
fessional audio components. Thus the Club Mix avoids the 
problem of crackly connections. Patching in components is a 
breeze, due to a clean, well-labeled design. The variety of in and 


out points should accommodate most situations you’ll 
encounter. 

Feeling euphoric 

With any quality component, you get an instant feeling 
of satisfaction the moment you switch it on. That’s the 
vibe the Club Mix gives off. I put it to the test at a recent 
wedding reception. I was charged with the usual DJ 
tasks, as well as a little bit of karaoke. 

I patched two CD players, two mics, a tape deck, 
and an MP3 player into the mixer. I also added a reverb 
unit to aid the inevitably tone deaf karaoke singers. 

The mixer was quick to set up and adjust. Connecting 
the amplifier with professional cables to the mixer’s 
balanced outputs made for a positive connection with 
low noise and high gain. Precisely adjusting CD volume 
levels was effortless with the long throw faders. The 
channel EQ points proved to be well chosen. And the 
PHAT EQ knob was much more than a novelty feature. 

It actually sounded great, adding just enough high-end 
to keep the vocals up in the mix, while keeping the low- 
end thick and thumpin'. The microphone channels were 
quiet and had plenty of gain. The vocal effects loop, a 
great addition to a DJ mixer, worked as advertised. 

The party was a huge success, mostly because I 
know which cheesy songs to play in which order, and I 
have a great sound system, with which the easy-to-use 
Club Mix interfaced seamlessly. Having the ability to 
finely adjust the tone, combined with a responsive and 
uniform microphone section, made for an enjoyable 
work evening. This functional unit would be at home in 
any DJ’s rack. 

The Peavey Club Mix is available only at Peavey 
dealers. Check out the company’s newly pumped-up 
Web site for one near you. The unit lists for $699 and 
comes with a year warranty. • 

For questions, comments or for advice from a real psychic friend, 
e-mail Jammin Jim at jkerinsQrochester.rr.com. 


Peavey Electronics Corporation 

711 A Street 

Meridian, MS 39301 

Tel: 601 -483-5365 

Fax: 601-486-1278 

WWW, peavey.com 
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DJ Shopper 



S elf-powered speaker systems are becoming increasingly 
popular, with entries from nearly every speaker manu¬ 
facturer on the market today. For this issue, we decided 
to narrow the field down to two recent product releases: Ameri¬ 
can Audio's APX-152 and Gemini’s XTR-400. 


First up.^the APX-152 

At a quick glance, the APX-152 might easily pass as a knock¬ 
off of JBL’s EON15 G2 or Mackie’s SRM-450. Upon closer 
inspection (you need to put the beer 
can down to do this) you quickly 
realize some obvious cosmetic and 
design differences. Like its higher- 
priced competitors, the APX-152 is 
a molded plastic, pole-mountable, 
two-way speaker. Weighing in at 55 
pounds (manufacturer’s spec—my 
scale said 50 lbs.), the APX-152’s 
rugged enclosure features a molded- 
in carrying handle, four rigging points 
for flying applications and permanent 
instaltation, plus a pole mount socket 
with locking screw. The speaker’s 
rear panel hosts its built-in power 
amplifier and preamp mixer with mic 
and line level inputs. 

The speaker's two-way design features a 15-inch woofer 
and 1 -inch compression driver coupled to a molded-in expo¬ 
nential horn with 90 degrees of horizontal and 50 degrees of 
vertical dispersion. By way of comparison, Mackie’s SRM-450's 
high frequency horn boasts 90x45 degree dispersion. The APX- 
152's cabinet also features recessed notches designed to line 
up with the feet of another APX-152 cabinet for use in stacking 
applications. 

Serious versatility 

The APX-152’s amplifier panel quickly reveals that this speaker 
was designed to meet a wide variety of sound reinforcement 
applications, from Mobile DJ events to touring band gigs. For 
iine level sources, the speaker features both XLR and 1/4-inch 
phone jack connections, along with a rotary level control for 



use with mixers, CD play¬ 
ers, tape devices, key¬ 
boards, etc. There is also a 
1/4-inch microphone jack 
and rotary level control 
for use with balanced or 
unbalanced mics, guitars 
or other low level input 
musical instruments. The 
APX-152 offers a parallel 
input feed via an XLR jack 
for connection to another 
APX-152 speaker. 

Along with Its impres¬ 
sive assortment of inputs 
and outputs, the APX-152’s power amp also features 
separate bass, treble and master level controls. For 
protection from unwanted subsonic frequencies that 
can damage the bass driver, the APX-152 incorporates 
a low-cut filter switch. Other speaker protection features 
include amplifier power-on delay to mute out transient 
signals at power on and an easy access 5-amp GMA 
type fuse holder. 



Sonic performance 

I was not able to audition the APX-152 in a live sound 
situation as I did with Gemini’s XTR-400.1 did, however, 
conduct several closed room listening tests using a vari¬ 
ety of music selections. On the high end, the output from 
the compression driver and horn combination was clean 



and well defined, but I did find it a little “throaty” com¬ 
pared to the 6-inch dual piezo horns featured in Gem¬ 
ini’s XTR-400 system. They did exhibit better “throw” 
than the piezo drivers, making them better suited for 
outdoor concert events. The 15-inch low-frequency 
driver delivered tight and "gutsy" bass output. I noticed 
an appreciable improvement in bass response when the 
speakers were placed on the floor due to improved floor 
coupling as compared to pole mounting. 

At the checkout line 

At $379.99 each, the APX-152 is a reai value and a more 
affordable alternative to Mackie and JBL. Its compact 
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size and optional carrying case (APX-B) with pullout handle 
and rotters make it an excellent choice for DJs and bands 
who live on the road. 



Next up...the XTR-400 

I got the system just in time to audition it at a homecoming 
event aboard the General Jackson, Opryland's famed ban¬ 
quet hall steamboat. Could Gemini's XTR-400 active speaker 
system placate a party-hungry crowd of 600 Fisk University 

alumni for two-hours? 
That was the challenge 
that awaited them. 

The XTR-400 is a 
bi-amplified speaker 
system featuring a sepa¬ 
rate tuned port bass 
cabinet with a single 15- 
inch driver and two full- 
range satellite speakers. 
Each pole-mountable 
satellite features a 10- 
inch woofer and 6-inch 
dual-piezo horn tweeter 
powered by the amplifi¬ 
er’s two 85-watt satel¬ 
lite channels. The subwoofer 
channel delivers 230 watts of 
continuous output and about 
the same bass as two full-range 
cabinets with single 15-inch 
bass drivers. In fact, I thought 
the bass output overshadowed 

An XTR-400 satellite speaker satellites. 

delivering a dose of crowd control Unlike some powered 

at aFiak reunton afwanJ speakers, the XTR-400-S ampli- 

the General Jackson steamboat. 

tier IS completely external thus 
eliminating any sound coloration due to unwanted resonance 
from the amplifier module. For easy transport and han¬ 
dling, the bass cabinet features four swivel castors and two 
recessed carrying handles. Both satellite speakers can ride 
atop the bass cabinet and be rolled into position. The system 
comes with a luggage strap to secure the speakers during 
transport. I even managed to wrestle the 96-pound cabinet 
inside the back seat of my '97 Honda Civic without damaging 
the car's interior...or my back. 


Meeting the challenge 

Normally the DJ, Charles Scott, would use four Ross speak¬ 
ers to handle a crowd of this size. I reassured him that the 
XTR-400 system was a match for his vintage speakers with 
single 15-inch woofers. However, my confidence was shaken 
somewhat as we entered the boat’s massive banquet hall. 

Setting up the speaker system was a plug-and-play affair, 
requiring a pair of speaker cables with Neutrik Speakon con¬ 
nectors and output cables from the mixer with male XLR or 
1/4-inch phone plug terminations. The speaker amp’s paral¬ 
lel input connections let you daisychain multiple XTR-400 


speaker systems to handle larger venues. 

All of the sound equipment for the event was set 
up on a five-foot high stage which placed the satellite 
speakers at ear level and provided maximum throw. I 
positioned the satellites to cover the center of the dance 
floor with the Ross speakers located at the far corners. 
After adjusting for differences in speaker efficiencies 
and rolling off the highs, the Ross speakers were a little 
"edgy" on the high end. I cranked the system up for a 
sound check and the XTR-400 answered with thunderous 
bass and smooth full-range coverage over the center of 
the dance floor. Within 30 minutes the dance floor was 
packed. 

My earlier concerns about the XTR-400’s bass 
output overshadowing the satellite speakers disappeared 
into the packed dance floor crowd. The satellites held 
up quite well despite stiff competition from the Ross 
speakers. We finished off the night without a hitch. Two 
XTR-400 systems would have been perfect for this event, 
delivering a near lethal dose of dance floor excitement. 

At the cash register 

With a street price of about S699, the XTR-400 is an 
outstanding buy for any DJ looking for a highly portable 
and versatile active speaker system. With the satellites 
mounted on optional speaker stands, the XTR-400 can 
be configured to handle a wide variety of venues, large or 
small, as well as live music sound applications. * 



Dynamic Duo from FBT 

One of Europe's leading audio manufacturers for 
over 40 years, FBT has now trained its sights on the 
US market Among its large product line, their MaxX 
series speakers are gaining increased popularity 
among DJs and musicians. Of particular note are the 
MaxX 4a and MaxX 9Sa powered speakers shown 
here. The MaxX 4a has a two-way speaker design 
featuring a 12Hnch woofer and a high frequency 
compression driver and horn combination. The 
woofer and tweeter are powered by built-in 
300- and 100-watt amplifiers. The MaxX 9Sa is a 
subwoofer featuring a 15-inch woofer and internal M 
900-watt power amplifier Both the MaxX 4a and M 
MaxX 9Sa feature shock-proof molded plastic 11 
enclosures. The MaxX 9Sa is fitted with a pole ^ 
socket for satellite speaker stand mounting. Also 4 
available in non-powered versions, the MaxX 4a ( 
arid MaxX 9Sa have a suggested retail pnce of 
S899.9S and 51,299.95, respectively. 


mr 


Word of Warninn 


The amplrliers used In many of today's powered speakers don't 
feature the same thermal protection and current limiting safeguards 
found in concert-grade power amplifiers. For this reason, it is impor¬ 
tant to avoid overdriving powered speakers to prevent unscheduled 
shutdown and gross embarrassment during the ''heat” ot battle. Since 
there Is no convenient way to provide supplemental forced-air cooling 
for powered speakers, especially when stand mounted, it is wise to 
avoid driving them at clipping levels for extended periods of time. 
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Bomb on da Party 


By Anthony B. Barthel 


Powered subs meet the power challenge 

In the heart of East LA, I was touring the B-52 Pro-Audio 
factory, watching speakers of all sorts being manufactured. 
Company vice president Avi El-Kiss was telling me about 
B-52’s quality control, warranty and new manufacturing pro¬ 
cesses. Nifty. Then, on the conclusion of the tour, he showed 
me the digital amplifier used in the B-52 ACT-18 powered 
subwoofer and, finally, the finished product. Then he issued 
me a challenge. 

“Take it out, beat it up and see if you can destroy it. 
“Huh?" I thought. Now that was my kind of challenge! 

In reviewing products for Mobile Beat, writers say all kinds 
of things. They talk about how good the products are, go over 
features and applications, etc. But a personal challenge like 
this—well, you’ve got a deal. 


Versatile weapons 

B-52 has two new lines of powered subwoofers: the 
SP-18 and the ACT-18. Both utilize a brand new digital power 
amplifier that you can pick up with two fingers. This lightweight 
amplifier system acts as both the amplifier and crossover so 
one doesn’t need any outboard circuitry to incorporate the B- 
52 sub into a system. 

The 800/1200-watt amplifier can also be used to drive an 
outboard speaker such as another passive subwoofer. This 
pushes the amplifier from 800 watts to 1200 watts. I was able 
to coerce B-52 to part with both an ACT-18 wedge-shaped 
powered subwoofer and their ACT-18S passive wedge-shaped 
subwoofer. 

Judging this book by its cover would be a big mistake. The 
spec sheet says 800 watts for a single powered sub. Combin¬ 
ing that with lifting that lightweight amplifier, my first thought 
was, ‘This isn’t going to be much. Sure, the company folks are 
all excited about their new product and all...” Well, the percep¬ 
tion is deceiving. 




Open fire 

The challenge was to beat up the subwoofers to the point of 
explosion (my interpretation) so I chose the only logical path to 
destruction: a 300-person middle school dance-outdoors. 

Hooking up these speakers could not have been easier. 
From the mixer one sends full-range XLR connections to the 
left and right input XLR connection of the subwoofer. From 
there several options exist. You could connect a passive 
subwoofer to the powered Neutrik output, which I did. In addi¬ 
tion, there are 


full-range pas¬ 
sive XLR outs 
or high-pass 
XLR outs. One 
could connect 
an amplifier 
to these outs 
or connect 
other powered 
speakers. I 
connected a 
couple of pow¬ 
ered speakers 
to complete 
the system. 

After four 
hours of the 
most cur¬ 
rent music at 
ear-piercing 
volume levels 
the subwoof¬ 
ers continued 
to do their duty 
without so 
much as 
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a hiccup. The quantity and quality of sound from these 
speakers is outstanding. What’s more, the amplifier is 
extremely efficient, so even with four powered main 
speakers and two subwoofers (one powered and one 
passive) I was still able to run the whole system on one 
electrical circuit without any problems. 

There was absolutely no detectable hum or signal 
noise from the subs at all, but once the music is on, there 
is no doubt that B-52 knows how to produce a thumpin’ 
subwoofer. You could definitely say B-52 dropped the 
bass bomb on the party. 


The aftermath 

With a trapezoidal shape and that lightweight amplifier 
built right in, these speakers are very portable. To help 
matters, there are wheels on the back and handles on the 
side and top. It was possible for one person to lift the 113- 
pound cabinet into a truck without too much difficulty. 

Combining features, pricing, warranty and function¬ 
ality, B-52's new ACT-18 subwoofers are an excellent 
choice. They’re electrically efficient, they sound fantastic 
and even hundreds of thumpin’ middle-schoolers’ songs 
couldn’t destroy them. In fact, kids dancing on top of the 
subs was an added attraction. The subs also went to sev¬ 
eral weddings, a corporate party and a high school gym¬ 
nasium dance in their stay with me and they performed 
admirably the whole time. The combination of powered 
and passive subwoofers makes an excellent package for 
adding ample low-end to your sound. While I’ve tested 
several other powered subwoofers in the past, these were 
convincing enough to prompt me to ask B-52 if! could 
buy them. And, yes, I know where they’ve been! • 
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T he makers of MixMeister Pro 
set out to break the mold when 
they created their mixing soft¬ 
ware. While others have relied on the 
familiar dual turntable/CD format as 
they’ve brought together the DJ and 
digital worlds, the code warriors at 
MixMeister Technologies decided to 
offer an alternative interface for creat¬ 
ing smooth, seamless mixes. What 
they came up with was a program 
that makes mixing MP3s and other 
compressed music files as easy as 
dragging, dropping and drawing some 
lines. 

Quickly conquering the beat 
Having worked with digital muititrack 
recording programs tike ProTools and 
Sonar, I was immediately in familiar 
territory when MixMeister Pro revealed 
its Timeline View. Instead of only being 
able to look at a text-based playlist 
of songs and having to mentally con¬ 
struct your mix based on the type of 
song and a numerical BPM rating, this 
software lays out the songs in strips 
that resemble the tracks in a multitrack 
recorder. The difference is that the 
tracks are actually the songs from the 


list, with their volumes automatically 
normalized, their beginnings and ends 
overlapping, all pre-mixed and ready to 
go. At this point, I simply hit the “per¬ 
form" button (the live “play” function, 
as opposed to "preview"), and listened 
as MixMeister Pro flawlessly segued 
from song to song. 

MixMeister Pro works this magic 
by first analyzing the waveform of each 
song file and saving its BPM information. 
Loading songs is a one-time procedure. 
The time involved depends on com¬ 
puter speed and memory, so results will 
vary widely. On my 1.8GHz Pentium 4 
machine with 512MB of RAM, it only took 
about 3 minutes to analyze a CD's worth 
of MP3s (15 tracks, averaging 4 minutes 
each), WMA and WAV files are also sup¬ 
ported. 

Attaining audio mastery 
A little too easy? Not if you're a Mobile 
DJ looking for a quick way to access 
the power and extreme mobility of MP3 
mixing. Not if you’re a club DJ in search 
of an easy-to-get-along-with software 
mixing companion to add to your booth. 
But it doesn’t end there. MixMeister Pro 
puts control of the mix in your hands 
when you’re ready. 


Using the tools in the Timeline 
View, you can adjust the overlap points 
and crossfades, and create beat mixes 
to your own taste, "Sprockets” mark¬ 
ing transition points along each track’s 
timeline can be moved to create various 
crossfades and breaks. I started by 
having MixMeister Pro organize the 
tracks in my playlist by similar BPM 
(“Sort All By BPM") and then triggering 
the "Use Beat Mixing" command. Again, 
at this point the program does its work 
quite well, creating perfectly synchro¬ 
nized tempo transitions from track to 
track. But then you can go in and adjust 
the BPMs to your heart’s content. 

MixMeister Pro lets you further 
customize the mix by letting you create 
and manipulate loop "segments" within 
tracks. Loops can be copied and pasted, 
or sections cut out easily. This editing 
process is “non-destructive,” meaning 
that the edits you perform do not change 
the actual MP3 file that you are using. 
This is the state-of-the-art in multitrack 
recording software. Additional sound 
segments can also be added to the mix 
by using “Overlay" tracks. This is espe¬ 
cially useful for adding drops and other 
short sound effects. 
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Your Show Deserves The Best 



Studio or stage 

Once you have a great mix in place, 
you can do a number of cool things 
with it. First off, MixMeister Pro will 
save all your settings, so you can 
simply load up your playlist at a gig, 
start it, and walk away. The audience 
will never know about all the "work” 
you put into combining the tracks back 
home in your studio. 

MixMeister Pro also provides a no- 
nonsense CD-burning feature that pro¬ 
duces a CD from your playlist (as much 
as will fit on a disc in audio format). It 
lets you burn a complete, unbroken mix 
or you can set markers and split it into 
separate tracks. I tried burning a full 
CD-length mix and found that MixMeis¬ 
ter Pro worked quite smoothly with my 
computer's CD writer. 

All the features mentioned so far 
add up to a sleek but powerful combina¬ 
tion of mixing tools. Here’s the icing on 
the already tasty cake. MixMeister Pro 
supports third-party DirectX plug-ins. For 
the uninitiated, DirectX is an integrated 
set of Windows programming building 
blocks that lets software developers 
create all sorts of virtual audio and video 
devices. In this case, it means that 
MixMeister Pro lets you add a variety 
of effects modules with which to color 
your sound, from EQs and compres¬ 
sors, to filters, flangers and beyond. 1 
had no problem accessing and using the 
DirectX effects I already had installed on 
my computer. 

When you’re ready to take Mix¬ 
Meister Pro on the road, a second 
audio output is all you'll need to use the 
program’s full mix preview capability. Not 
only can you perform real-time cross¬ 
fades, this software lets you jump to any 
point in the upcoming tracks to get a 
preview of what’s coming and to try out 
different mix possibilities, all while the 
playlist is playing. 

Masterpiece 

I'll be blunt. I found MixMeister Pro to 
be the most intuitive yet, at the same 
time, powerful DJ mixing software 
package I’ve used to date. It provides 
an elegant combination of form and 
function without trying to fit into the 
traditional DJ hardware mold. While it 


may not have all the performance and 
data management features of some 
other DJ programs, it helped me create 
good-sounding mixes at all levels at 
which I approached the task. Whether 
it was hands-off, letting the software 
do all the work, or constructing a com¬ 
plex combination of tracks, overlays 
and effects, MixMeister Pro always 
worked flawlessly and always rocked 
the house. • 

Addendum 

At press time, MixMeister Technologies 
had just released the latest versfon of 
their software. MixMeister Pro 4. The 
upgrade features expanded control of 
DirectX plug-ins and mix editing (extra 
sprockets), along with additional support 
for beat-mixed drum loops. 


MixMeister Technologies 
9805 NE116'*' Street #7343 
Kirkland, WA 98034 
vi/ww.mb(mefster.t»m 

MixMeister Pro - $129.96 
MixMeister Pro 4 - $169.95 

Minimum requirements 

• Pentium II, 200MHz 

• 64MB RAM 

• Windows 98, ME, 2000 or XP 

• Sound card (dual cards or output 
capability necessary for mix preview) 

Supported file types 

• MP3 

• WMA 

• WAV 

• M3U playlist 

• MixMeister playlist 
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Maximum 
DJ Rood 

Machines 


By Anthony Barthel 

look at new options for 
mobility, as well as some 
ways to make your current 
ride more functional 

Mobile Beat's annual DJ 
vehicle report is your source 
for info on Detroit’s newest 
potential DJ gig rigs. Every 
year we load and unload, 
drive and generally abuse a 
variety of vehicles to see how 
they handle DJ gear. 

This year, though, we’ve 
also added something else. 
To maximize your buck, 
we've included a few things 
one can do with an exist¬ 
ing vehicle to make it more 
useful. To be honest, this was 
prompted when I contem¬ 
plated buying a new truck or 
making the old Ford last a 
few more years. Considering 
that with a few bucks up front 
I could save hundreds of dol¬ 
lars a month in payments, 
insurance and registration 
fees, the decision was easy 
to make. 

Overdrive overview 
Surprisingly, the list of 
vehicles that were great last 
year is very similar to the 
vehicles that are great this 
year. While SUVs are more 
popular than ever as DJ 
vehicles, the trusty van is still 
the most practical. In most 
cases, SUVs load floors are 
high and interior materials 
are so fancy and expensive 
to replace that a scratch by 
an errant piece of gear can 
mean hundreds of dollars 
spent at the dealership for 
repairs. 




The best value in DJ gig 
rigs is still the trusty pickup 
truck. For under $20,000 you 
can buy a fairly basic full- 
size pickup that will haul a 
substantial amount of gear. 
Smaller trucks are even more 
affordable and fuel-efficient. 
You can go nuts and buy a 
truck for over $50,000 (we'll 
get to that) but pickups are 
the Swiss army knife of DJ 
vehicles. 

In the compact truck 
market the showdown Is 
predominantly between Ford 
and Toyota, Between the two, 
they own the majority of the 
compact truck market. Chev¬ 
rolet and GMC are in the mix 
with their own compact trucks, 
which we reviewed last year. 
Of course we can’t forget 
Mazda with their B-series 
trucks, but those are essen¬ 
tially built by Ford and are 
identical to the Ford product 
with the exception of some 
styling and vehicle content. 

Petite power 

Nissan has upped the ante 
with their compact trucks. 
Taking their existing platform 
and restyling the surrounding 
sheetmetal, the 2002 Nissan 
pickups are very aggressive 
looking vehicles. 

For '02 they’ve added a 
standard-bed four-door super¬ 
charged model, which we 
tested. In the past Nissan's 
Crew Cab models have had 
small rear seats and a short 
bed. With the “extended bed" 
model you get a useable 
pickup box with the same 
cab configuration as previous 
Crew Cab models. 

Adding a supercharger 
to Nissan’s 3.3-liter V6 
engine gives this truck a 
good boost—^literally. With the 
additional weight of the longer 
bed, this truck is best served 
with lots of power and the 210 
horses hitched to this Nissan 
do the trick. 
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Out back, Nissan's 


j-,; formerly-puny cargo box is 
tvi replaced by a 74.6” cargo 

I . " 

i> ■ box that will hold plenty of 
DJ gear. This is the longest 
- cargo box of any compact 
1^:; pickup truck with four doors, 

•’ While “compact" four-door 
: pickups haven't been a great 
j ■; choice for DJs just because 
I j of the smaller cargo area, 
ly this Nissan really can haul a 
1 ^ decent amount of gear. 

Since the cab hasn’t 
I been changed (except visu- 
t - ally) for '02, the back seat is 
still reserved for those who 
don't have legs, Nissan's 

I ' J 

j advertising says four six-foot- 
‘ ers can fit into the cab, but 
;' they would have to be contor- 
; ■ tionists. 

! I-, ' 

Of all the compact four- 

;! ’ door pickups on the market 

^ ■ 

I : the Dodge is still the example 
! to beat. The rear passen- 
1 ger doors open almost 90 
degrees and the rear seat 
i cushion folds up which 
j means the rear passenger 
compartment becomes a 
: useful place for extremely 
; : valuable things like CDs or a 
: ; smaller sound system con- 
: sole. 

„ I 
J 

i Ram’s ready to butt heads 
' Up in the full-size truck 

I* ■ ■ 

^ : department the big news is 
; the 2002 Dodge Ram. Dodge 
’ ' has simplified the model 
I offerings to essentially two 
■ configurations: a long-bed 
standard-cab model and 
i { a standard-bed four-door 
' model. 

Instead of the typical 
review vehicle with extended 

li • ' 

i cabs with leather and such, 
it was nice to see that Dodge 
provided a "real" truck with a 
standard cab and five-speed 
manual transmission. But 
this was no stripper, mind 
you. It sported power seats, 
windows and locks; remote 
keyless entry: a ftrst-rale 
audio system with redundant 


controls on the tilt steering 
wheel and more. This truck is 
equipped the way many real- 
world Ram 1500s will be. 

One of the big surprises 
of this truck was the huge 
20" wheels and sporty Good¬ 
year gums on ’em. Yowza! 
Now we're talkin'. Combine 
these wheels with that 
“arrest-me" red paint and you 
have one good-lookin' truck. 

Despite being a stan¬ 
dard cab, there is a tre¬ 
mendous amount of room 
Inside this vehicle for real 
people. The individual seats 
can recline comfortably 
and there is signifant space 
for stuff behind the seats. 
Dodge deserves an award 
of some sort for their center 
seat section. With the center 
section left in place, it's a 
relatively comfortable seat. 
Fold It down and there's an 
armrest that could become 
a state. Inside that arm rest 
you can actually put a laptop 
computer: there’s even a 
power port to energize said 
laptop. In addition, a stor¬ 
age area beneath the seat 
adds even more practical¬ 
ity. Inside either cab Dodge 
has upgraded the interior 
to be more useable and 
comfortable. Dodge broke 
new ground in 1994 with the 
placement of their cup hold¬ 
ers, but this cab is more a 
refinement of the old design 
than a whole new concept. 

One signincant change 
is the addition of adjustable 
pedals for the driver, a major 
safety feature that allows 
shorter drivers to maintain a 
safe distance from the steer¬ 
ing wheel-mounted airbag. 
Speaking of air bags, Dodge 
has broken new ground with 
the Ram by offering side cur¬ 
tain air bags as an option— 
the first pickup to do so. 

Motivating these trucks 
are two new engines and 
one carryover powerplant. 
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For the frugal. Dodge has incorpo¬ 
rated the 3.7-lit6r V6 engine which first 
appeared in the Jeep Liberty, This 215 
horsepower engine provides 35 more 
horsepower and about a mile per gallon 
better fuel efficiency than the engine it 
replaces. 

A 4.7-liter V8 engine is next on the 
list, providing 235 horsepower and also 
achieving about a mile per gallon better 
fuel efficiency than the old 5.2-liter V8 it 
replaces. 

Both engines can be mated to an 
optional automatic transmission fea¬ 
turing a dual second gear ratio that is 
chosen automatically based on the load 
situation. Towing and hauling capability 
of this truck are improved over its prede¬ 
cessor but if you want to move up to the 
2500 or 3500 series in this new style, 
you'll have to wait until 2003. 

Multifaceted Avalanche 

Every once in a while someone comes 
out with a vehicle that makes you say, 
"Why didn’t anyone think of that before?" 
Ford’s Mustang in the 1960s was one of 
those. Chrysler’s minivans in the 1980s 
were another. Now there’s the Chev¬ 
rolet Avalanche in the new millennium. 
What’s the Avalanche, you ask? I went 
to Portland, Oregon to find out. 

Chevrolet’s new Avalanche is 
essentially a Chevrolet Suburban but 
with a unique cargo area that converts 
from passenger-holding plus a short 
pickup box to an extended-bed pickup 
box within a few moments. What Chev¬ 
rolet has done Is taken the famed Sub¬ 
urban and remove the top of the cargo 
area. Then they give you the option of 
utilizing the rear seats, or folding them 
down to maximize cargo carrying. 

To thoroughly test the Avalanche, 

I took it, with three other DJs, to the 
Mobile Beat DJ Show in Las Vegas. 
Based on the outward appearance of 
the Avalanche, you would assume it’s 
a rough-and-tumble truck. But driv¬ 
ing along the highway, the Avalanche 
almost seems to glide along. The inte¬ 
rior couldn’t be more comfortable. The 
ergonomics are excellent and road and 
vehicle noise are absolutely minimum. 
Even with four large guys in the vehicle, 
everyone was comfortable. 

With the rear seats up there Is seat¬ 
ing for five (or six, depending on the 
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front seating area chosen by the buyer) 
plus a large cargo box out back. In this 
configuration the rear seats have all the 
room of those in a Suburban, which is 
sort of America's unofficial family limou¬ 
sine. The large rear cargo area is fully 
lined with scratch-resistant materials 
so you don’t feel bad throwing tools or 
other paint-unfriendly items in there. 

Above the bed is a three-piece 
tonneau cover made of aluminum and 
sheet-molding-compound material that 
makes your load secure. With the covers 
in place your cargo is basically invisible 
to prying eyes. This cargo bed cover is 
made of three pieces, each weighing 
less than 20 pounds, yet able to with¬ 
stand at least 200 pounds of weight on 
top. 

Even with the covers on and the 
seats up, the Avalanche can hold a 
remarkable amount of gear, as we 
proved when we purchased a crazy 
amount of gear at the DJ show and 
loaded it in with too much luggage and 
other junk. 

In addition to the bed itself, there 
are two large, locking compartments on 
either side that can stow fairly substan¬ 
tial items. This would be great for cables 
and all the miscellaneous things we 
carry as DJs. 

So far, we’ve got a huge “trunk" 
with a lid that can be easily removed 
and two large compartments. But this 
isn't all that’s possible with this unique 
vehicle. Chevrolet has a device called 
a “midgate" that is, essentially, a folding 
wall between the cargo box and the rear 
seat. Above the midgate is the truck's 
rear window. Just like in an early 1970s 
Corvette, this window can easily be 
removed by one person. It stows handily 
in a pocket on the midgate. 

The window and the midgate 
appear to operate independently with a 
panel between them, but if one removes 
the window and then lowers the midgate 
the panel folds down with the midgate. 
Ingenious) This results in one big, unob¬ 
structed cargo bed from the back of the 
front seats to the tailgate all protected by 
durable plastic surfaces. With the rear 
seats and mid gate down, this means 
8’r of continuous cargo length - just 
like a long-bed full-size pickup. Chev¬ 
rolet likes to refer to the Avalanche as 
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the “ultimate utility vehicle." Based on 
the number of different configurations it 
offers, this isn’t a far-fetched description. 

Driving this full-size Chevrolet truck 
is like driving a Suburban. Climb into the 
driver’s seat and there is a command¬ 
ing view of the road. One has a sense 
of power from way up there. Chevrolet’s 
5.3-liter 285 horsepower V8 under the 
hood backs up that feeling. No, the 
Avalanche isn’t going to be winning any 
street races, but it certainly doesn't feel 
wimpy either. 

In addition to the standard 1500 
series Avalanche, Chevrolet wilt soon 
offer a 2500 series model, which will 
incorporate a larger Vortec V8 and be 
capable of towing up to 12,000 pounds. 
Wow. 

If the Avalanche just isn’t luxurious 
enough for you, Cadillac has added its 
touch to the Avalanche to produce the 
Cadillac Escalade EXT. The tested EXT 
had all the positive features of the Ava¬ 
lanche but with a 6-liter V8 engine and 
all-wheel-drive. Of course it features all 
the luxury features you would expect 
in a Cadillac. If you want to make an 
impression and you’ve got $50,000 or 
more, the Escalade EXT is certainly a 
viable option. 

Full four-wheel potential 
The General has been playing around 
with four-wheel steering since the 
1960s. In the days when cars were 
getting ever iarger, GM spent a lot of 
time and effort figuring out ways to 
make these road monsters something 
a normal person could drive. Nothing 
much ever came of GM's efforts in the 
‘60s, though. 

Now, the combination of computer 
technology and forty years worth of 
engineering and design have culminated 
in the GMC Sien’a Denali pickup. While 
this pickup is in the “if you have to ask, 
you can’t afford if class, it has some 
interesting features worth looking at. 

It is the first pickup that sports four- 
wheel steering. Using a combination 
of electronic wizardry and mechanical 

W".. 

tidbits, the Denali’s rear wheels help | 
handling by steering based on vehicle I 

f*' 

speed. Below 45 miles per hour, the | 

rear wheels steer in the opposite direc- p. 

»•' 

tion of the front wheels. Above 45 miles f 


44 


www.mobilebeat.com 





























































per hour the wheels steer in the same 
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direction. This provides a dramatically 
tighter turning radius. That means you 
can negotiate tight parking lots and 
other areas where you might not want 
to try to maneuver a full-size, extended- 
cab pickup truck. Another benefit of 
this system is easier lane changes at 
speed. Overall, driving the Denali is 
much easier than a comparable full-size 
pickup. 

Under the hood there is a beefy 
6-liter V8 engine shifting through a four- 
speed automatic transmission. You can 
tow up to 10,000 pounds with this com¬ 
bination. Heck, instead of hauling all 
your gear to a high school for a dance, 
it would almost be easier to haul the 
school to the gear. 

Another feature of the Denali is all¬ 
wheel-drive. This makes the truck useful 
in almost any road condition. While not 
intended for serious off-roading, all- 
wheel-drive and four-wheel-steering are 
a great combination when the road gets 
sloppy. 


Chevrolet likes to refer 
to the Avalanche as the 



Based on the number of 
different configurations 

it offers, this isn’t a 
far-fetched description. 




fiftermorket enhancements 


Slide into bed 

While shopping around, you might 
think, “Yeah, but a pickup is so difficult 
to load." Now there's a bit of a solution. 
Several companies offer a sliding pickup 
bed liner that helps ease loading and 
unloading. The device also allows easy 
access to gear in the bed no matter 
where you’ve put it. 

We tested the Innovative Fabric 
Works Bedslide device in my tired old 
Ford FI50 pickup. The Bedslide is sort 
of a big drawer that fits right into the 
back of a pickup, van or other cargo 
vehicle. After drilling three holes in the 
bed (two for pins in the front and one 
in the back) you simply drop in the 
Bedslide and you’re ready to go. (In the 
case of my experience, professionals 
drilled the holes, Nothing like drilling into 
the fuel tank and vaporizing 45 gallons 
of gasoline. Yahoo. Amen.) 

The Bedslide will hold up to 1,000 
pounds of gear on the flat, carpeted 


surface. It does raise the toad floor 
by about three inches but makes get¬ 
ting at those items in the back of the 
bed easier. The Bedslide locks in two 
positions; about halfway out and fully 
closed. 

Even with a full load of stuff on it, 
we found the Bedslide easy to move in 
and out. It nnakes a great addition for 
pickups, vans or other vehicles where 
it might not be possible to get at gear 
in the back. 

Crawl into a shell 
OK, so they’re not called camper 
shells any more, but “caps." After 
having bad experiences with several 
caps and broken components, I 
came up with a list of pointers to look 
for when shopping for a camper sh—I 
mean cap. 

After going through two caps on 
one truck—for the same reason—the 
best advice is to search for quality. 

The primary place where caps seem to 


fail is in the rear window hinges. Search 
for quality materials in the rear wind^v 
liftgate hinges: plastic and stamped Inex¬ 
pensive sheetmetal are not acceptable. 
Since DJs open the back liftgate a great 
deal, this is definitely on© area of con¬ 
cern. A quality installation should also 
result in a completely weather-tight fit. 
This too is an area of obvious difference 
from one installer to another. 

Well, there you have it—another 
look at the latest and greatest ways to 
get you and your gear to where you're 
going. Just as Mobile DJs continue 
coming up with new equipment configu¬ 
rations, the number of options for DJ 
vehicles has also become greater. It’s 
certainly possible to build a DJ system 
that one could tote around in the new 
Mini, but some DJs still have enough fun 
acquiring and even building their own 
equipment to require a big ol’ honkin' 
truck. Trucks are a good choice for their 
affordability, reliability and ease of main¬ 
tenance. • 
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Going Mobile with Style 

DJ vehicles double as equipment 
movers and moving billboards 
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In patriotic style, Rob Jackson’s Noise Pollu 
tion "Transport" cruises a parade route. 


David Lee of Forsyth, 
IL shows off his latest 
Party Time DJs Jam- 
bulance at the 2002 
Mobile Beat Summer 
DJ Show in Chicago. 


Quebec’s Eric Vincent rocks the North Country 
with the Disco Mobile 20-100. 





With his Escalade and trailer, Joe Bunn 
(Raleigh, NC) sports the sleek, elegant look, 


Eldon "Big E” Gragert of Sound Waves Productions, 
Hooker, OK parks his classic conveyance on Fremont 

Street during Mobile Beat’s 2002 Las Vegas DJ Show. 
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Steve Statz (Travelin’Tunes, Rock Springs, Wl) 
can pack a lot of entertainment horsepower into his 
custom-built rig. 



Mike Shroyer serves the 
Canyon Lake, CA area with a 
trailerful of Good Time Enter¬ 
tainment. 
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On a serious note, we’re very glad Robb Smith of the |i 
FAME DJ School walked away from this DJ vehicle after 
being hit by a drunk driver on the way home from a gig. ^, 
Be careful out there. Mobile DJs! 1 \ 
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Cover Story 


By A. Barthel, R.A. Lindquist, R. Martinez, & D.P. Walsh 

Why not construct a Virtual Reality Party? 

I n the Bing Crosby classic, Holiday Inn, our hero decides to 
leave the glitzy, stressful 24/7 world of showbiz in favor of 
operating a showplace of his own in a converted country 
inn. The twist is that his venue will only be open on holidays,, 
and the entertainment is always buift around that particular 
special day. The idea succeeds for two reasons, first, because ' 
of the wild extremes Bing goes in order to create sets and 
songs that fit the theme, and, because it’s a movie and things 
can work anyway the writers want it to. 

From time to time, we have introduced you to DJs experi¬ 
menting with and even exploiting the theme party idea. We 
even presented a whole series of articles showing how an oth¬ 
erwise routine event could be taken to a whole new dimension 
by building it around a theme. 

Time has past and now your audiences want more. This 
is the age of new technology, so let’s call it the “Virtual Reality 
Party.” In it, you'll provide not only the music, but also a host of 
props and decorations to transport your audiences to a three- 
dimensional party world of your creation. We’re 
talking wow power. A party atmosphere so well 
done that as soon as they walk in the door, the 
guests are totally overwhelmed with what you 
have done. 

Props, novelties and beyond 

The whole idea behind the Virtual Reality Party 
is that it is so inclusive and so complete that you 
can make it part of your marketing materials 
and put it on your business card. For example, 
let’s say you live in an area where there is a 
particularly high interest in NASCAR. Obviously, 
that’s a trademarked name so you can’t offer a 
“NASCAR Party” without going through a bunch 
of legal hoops. So your first 
challenge is to come up with 
a name that describes the 
party package. Call it “Vic¬ 
tory Lane.” 

Your next challenge is to 
collect as many interesting 
auto racing items as pos¬ 
sible, and decide how you 

want to use them. It’s very important that each time you book 
a Victory Lane party there is consistency from the props to the 
presentation. 

For example, your package might include: 

•Checkered flag table cloths 

•Special centerpieces for all the tables (helmets, possibly) 
•Rotating yellow and red beacons on top of your 
speakers 

•DJs and assistants in driver suits 
•A specially designed DJ booth incorporating tires 
and a hood as a front piece. 




Creating Worlds of Wonder 


•Remote control racecars for a challenge among 
the participants 

•Renting arcade games centered around 
automotive themes 

•Renting slot cars for the racing theme 
•Cardboard cut-out figures of popular 
NASCAR racers 

•Monitors around the room with ongoing videos 
of racing events or racing movies 
?> ‘Tables named after racecar drivers rather 

- than simply numbered 

The next consideration is the music, which is relatively easy. 
Asjl^u would for any event, you'll want to get suggestions 
from the client as to what they are expecting. Add to this 
your own special playlist of songs relating to cars and racing. 

A party with this particular theme would most likely require 
a good dose of oldies and country, but there are numerous 
nevyer pop tunes that would fil^s well. 

“ add an interactive elernent to the event, you might 
wilgo incorporate trivia or a team-building exercise. (More 
on team-building later.) This could be a very valuable asset as 

you look for new ways to compete in the tight 
corporate market. 

World of ideas 

Here are some basic ideas, courtesy of Ana¬ 
heim's Ray Martinez, that will get you thinking 
creatively. Start here and let your imagination 
loose! 

A Hawaiian party could involve a luau 
*setting, a pig roast, hula dancers, etc. Create 
Caribbean feel with a steel drum band and 
veryone dressed in white, like they do on 
the islands. Generate a variety of Latin atmo¬ 
spheres by including a live Mariachi band, or 
$alsa group. 

Put your own spin 
on some popular themed 
events. Sports events call 
for jerseys, games, trivia, 
etc. Push the ever-popu- 
lar sock hop over the top 
with a real live Elvis, live 
singing, old cars, a diner 
set-up with hamburgers, 
hot dogs and a milkshake machine and more. Take a country 
event out-of-doors by having a hoedown night, complete with 
hay, a campfire and scary stories. 

Have a client who’s having trouble booking a number of 
holiday events? Suggest a November date and throw a "Hal- 
lowThankMas" party to cover all three major holidays. Start 
with costumes and Christmas tunes and proceed from there. 

Birthday celebrations, especially surprise parties, provide 
unique opportunities for creative themes. Find out as much 
as possible about the guest of honor and build a theme party 
around their interests. Martinez has created numerous themed 
parties along these lines, including: an Art Show (with a simu- 
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ame Show 
ystems 

Creative Imagineering - 954-316-6001 - 
wwvv.gameshowrnania.com 

Glow Supplies 

Sure Glow - 888-920-4569 / 518-266-9724 - 
WWW. s u reg low. co m 

Chemical Light - 800-446-3200 / 847-403-0100 
- vvww.chemlite.com 
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lated museum!) for an art-lover; "Puttin’ on the 
Ritz black tie, nostalgic, Academy Awards- 
style bash: and for another of his entertainment 
industry clients, an actual "Oscars" party, with 
the Hollywood sign, spotlights, prizes, and mini- 
Oscars (i.e., best story about the guest of honor = 
“best screen play,' etc.). 

Some companies have specialized in their 
own theme party flavor. One of these is What A 
Picnic of Valencia, California. An outgrowth of 
Mark Fortier's What A Party, it takes the typical 
picnic experience way beyond the "next level." 
Check out www,whatapicnic.net for a taste. 

Marketing your creation 
Themed parties are big in the Bar/Bat Mitzvah 
market. Kids love themed events and the list of 
themes can be as wide as a kid's imagination. 
Sports, popular music, space and fantasy provide 
plenty of ideas. 

Popular in the corporate market today, as 
mentioned earlier, is team-building, which is used 
by large companies to engender a feeling of team 
spirit among their employees, er, team members. 

Many of the party games we use in other 
events serve well as team-building exercises, 
like the ones you can pick up at the Mobile Beat 
DJ Shows. A good theme to use here would 
be a virtual television game show. Donning the 
personality of a TV game show host (how many 


Pari 
Nov< 

Sherman Specialty / Makes Parties - 516-867 
4426 - www.makesparties.com 

Costumes 

Bobby Morganstein Productions - 215-355- 
8288 - www.bmpbeat.com 
BuyCostumes.com - 800-459-2969 / 262-970- 
9800 - www.buycostumes.com 
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times have brides asked us not to be TV game 
show hosts?) you could stage various competi¬ 
tive s^tiarios. It's not difficult to adapt versions 
of TV's Tt^e Weakest Link, Who Wants To Be 
a Mitlionaftie or Family Feud into Mobile DJ- 
friendly games. Put up a few PAR cans, spin 
some tunes from your TeeVee Tunes discs and 
work some bonding magic. Creative Imagineer- 
ing’s Game Show Mania and other systems can 
really bring these experiences to life. 

If you don’t want to purchase a lot of items 
for your theme parties, you can rent and/or find 
local companies to partner with. In the Victory 
Lane example, you could find local companies 
or clubs that specialize in femige con|^Qlled or 
slot racecars. 

Regardless of the event, if you offef a Vir¬ 
tual Reality Party that relates to a prospective 
client’s interest, that may well be what gets you 
the job. Today’s DJ clients are looking for more 
than just music and an MC. They want an expe¬ 
rience that their guests will not long forget. With 
a little creativity, you can give them that and 
more. The key is, it’s got to have wow power! • 


We are always interested in knowing what 
exciting petformance and marketing ideas 
you are pursuing, if you’d iike to share your 
own experience, drop us a line or e-mail 
the editor at dwalsh@mobilebeatcom. 
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r\ Thousands of Mobile DJs, Club 
Owners, Giging Musicians and 
Music Professionals rely on B-52's 
I SR-Series for amazing sound, great 
/ value and unmatched warranty. Now 
all larger sized SR-Series cabinets 

including, the SR-18S {18" subwoofer), 
SR-18 (18" two-way) and the SR-1515 (dual 15" 
two-way) feature a tilt-back handle and 3” casters. 


B-52 offers more than 70 innovative speaker 
systems. For additional information, contact: 


TEL: 1-800-344-4384 or www.B-52PRO.com 
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By Mike Ficher 

Deck the floor with plenty of twisters 

Fa la la la la, la la la la 

Tis the season to be boppin* 

Fa la la la la, la la la la 
Don we now our 50's apparel 
Fa la la, la la la, la la la, 

Stroll to the oldies fad dance carol 
Fa la la la la, la la la la 

OK, "Weird" Al Yankovic has no worries about competition in 
the satirical lyric department. But, the idea of wrapping your 
holiday party around an expanded theme might be a novel 
twist in this challenging year of business. 

Plus, with no current dance phenomenon commanding 
the main screen on the pop culture radar (remember country 
in the mid-‘90s, swing in the late ‘90s and salsa most recently), 
the energy, excitement and creativity of the ‘50s and ‘60s fad 
dances could be a wonderful gift to your clients this holiday 
season. 

Rockin’ around the Christmas tree 
Many companies that parlayed the high tech investment 
bubble of the mid and late 1990s into extravagant and exces¬ 
sive holiday blowouts scaled back company celebrations sig¬ 
nificantly the last two years. And the near future portends more 
of this austere approach to holiday spending. 

In developing promotional material for the holidays or 
discussing ideas with booked and potential clients, injecting 
the thought of a dance, music or event theme could create the 
impression that the host is getting more ornaments for their 
seasonal entertainment investment. And, the ‘50s might just 
be the ticket. 


While Christmas songs offer wonderful dinner music 
material, with few exceptions, most are not suitable for dance 
playlists. So, after you’ve embraced a fitting selection of tradi¬ 
tional holiday tunes during the meat and/or cocktail hour, the 
dance floor is open game. 

Perhaps a set featuring a Stroll line to encourage cama¬ 
raderie or showmanship? Maybe you could choreograph the 
holiday hand jive? Or, perhaps, conduct a twist contest—with 
the audience judging, of course—to give away prizes? 

Twist and shout 

One of the benefits of the ‘50s theme is the teeming sleigh of 
material to draw upon. Hot cars, simple yet distinctive attire, 
motion picture icons, teen idols, classic American food (ham¬ 
burgers, hot dogs, sundaes), memorable and time-tested 
music, colorful decor and, of course, fun and energetic dances 
offer the potential to coordinate all aspects of an event around 
a single thread. 

While your playlist does not need to stay within the con¬ 
fines of the ‘50s for the majority of the evening (a few sets may 
be satisfactory), pieces built around a dance gimmick, such 
as the freeze, balloon, snowball or broom dance {see sidebar) 
or specific fad dances such as the Hand Jive, Stroll, or Twist 
might stimulate participation, reinforce the theme and allow 
you to easily interact with the guests. 

With some imagination and the plentiful material from the 
■50s you can develop your own unique show ideas or modules. 
And with so many popular fad dances to select, so many read¬ 
ily available cultural standards to leverage, so many family- 
friendly trends to tap, the ‘50s can partner exceptionally well 
with a holiday theme to present an unforgettable gift to your 
clients in the coming seasons. • 

The '50s can partner exception¬ 
ally well with a holiday theme 
to present an unforgettable gift 
to your clients. 
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ELECTRONICS & MORE 
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i dances 
op 


when the music un< 
counle moves after 


unexpectedly stops. If either 


the music stoos. thev are 


member of a 
asked to leave 


the floor. M 


resumes 


BALLOON DANCE 

A balloon is placed between two dancers 
make contact. Couples must move enen 


do not otherwise 
iliv to the music 


or escapes their grasp, they are asked to leave the floor. The 


BROOM DANCE 

Although the possibility of cheap labor for a c 
appear to be the concept, the broom is actua 
nate dancers from the floor. A couple dances 
for a few seconds, then upon the call of an ei 
broom to another couple. If a couple has the 
music stops, they are asked to leave the floo 
then stop—remove couples—start pattern un 
rerhains. The final duo receives a prize. 

For especially large groups, more than or 


actually used to elimi 


broom when the 


resumes 


until one couple 


more 


one winner mi 


‘ broom might be 
be fitting, too. 


SNOWBALL DANCE 

One couple occupies the dance floor at the start of a song. 
Every 10 or 15 seconds, all dancers leave the floor and invite 
another dancer to be their partner. The pattern continues 
until—hopefully—all guests are on the dance floor. Then, after 
the song is over, follow with the best dance song available to 
maximize the opportunity to retain the floor. 
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the best in the business 

Grab the competitive edge with the world's 
first truly professional headphones designed 
from the ground up for DJs. 





Professional construction 
^ with modular, user- 
reptaceabte parts 


Comfort 
that'll make 
hours feci 
like seconds 




Precision 

Duofol® drivers for 
accurate, punchy^ 
bass and great 
sound quality 


Extremely 
efficient—you 
get a lot more 
sound from 
your gear v 


/ 

if 


Straight—coil—straight modular 
cable for maximum mobility and 
easy replacement - 



V 


Excellent isolation so 
you can concentrate 
on the mix 






The earcups swivel and 
pivot for adopting to your 
listening style 


Also available: 

HMD 281 single-sided headset and 
HMD 280 double-sided headset. 
Both with shock-mounted swivel 
gooseneck mic that can be worn on 

either side 
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visit www.sennheiserusa.com to learn more 
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How are most Mobile DJs currently marketing themselves in the wedding arena? 


T he best representative example I could find was a small 
company in San Dimas, California, started by Theodore 
Preston in the early '90s. Theodore, and his good friend, 
Bill, had been in a band together when they were in high 
school. After high school ended, they decided to use some of 
the equipment to start up their own Mobile DJ service. 

After breaking into some of the local school dances and 
doing some birthday parties, they set their sights on the lucra¬ 
tive wedding market. After carefully examining how all the 
DJs in their area were selling to wedding clients in wedding 
magazines, wedding shows and the yellow pages, they quickly 
developed their own marketing materials, including business 
cards, brochures and flyers. Their ads highlighted their vast 
music libraries, professional equipment, killer light shows and 
proudly declared that they created “Bitchin’ Parties Dude!" Per¬ 
haps you’ve heard of them... 




The truth can be painful 

Obviously I made up this company, but the point of the story 
is completely valid. How did "Bill & Ted" create their wedding 
marketing campaign? The same way most of us have done it. 
They used the same methods most Mobile DJs have used to 
develop their marketing approaches and the same methods 
Mobile DJs have used for setting their prices. They looked 
at the other DJs in their market and then set out to copy or 
improve on what they saw. 

But what if Mobile DJs are copying methods used by other 
DJs that are faulty or ineffective? Then they will just be creat¬ 
ing similar or better versions of the same faulty or ineffective 
marketing methods. 

I tried the Bill & Ted's approach with my marketing and my 
pricing, and within the first 6 months of starting my business, I 
wound up homeless with my wife and two boys for six months. 
Shortly after that jarring experience I sought out Mark Ferrell 
and started applying basic business principles for valuing my 
services and charging a fee that would enable me to make an 


honest living as a Mobile DJ. 

Then I set out to learn all 1 could about the basic principles 
for doing effective marketing. After spending years research¬ 
ing this area, trying out new ideas and studying many books 
on the subject, I have uncovered what I believe are the “6 Pil¬ 
lars of Wedding Marketing" that relate specifically to attracting 
wedding clients and positioning your services. 


Wedding Marketing should always be. 


Service Focused 
High Quality 
Simple 
Personal 
Emotional 
>6 Targeted 


Before we begin to examine the first Pillar, I want to build the 
case for its necessity. I believe the first Pillar is the most over¬ 
looked and misunderstood principle and method for wedding 
marketing in our industry. Take a look at this quote... 

“The person who delivers what the customer wants and meets the 
customer’s needs, will always make lots of money.” 

The keys words to focus on in this quote are the words “wants" 
and "needs." So, let's examine what our wedding clients’ wants 
and needs really are. 

What do our wedding clients want? 

They want a wedding reception that is...fun, Interactive, enter¬ 
taining, energetic, lively, exciting, unforgettable, unique, mem¬ 
orable, meaningful, personal, intimate, romantic, emotional, 
sentimental, stress-free, care-free, well-organized, relaxed, 
comfortable, smooth-flowing, elegant, classy, formal and tradi¬ 
tional. 

You may find yourself asking how I was able to come up 
with all these descriptive words, it’s simple really, I just asked 
my clients. I’ve been asking them for years to describe how 
they are picturing their reception in just three words and the 
previous list Is a compilation of their answers added up over 
the years. 

But, did you notice that none of the answers included a 
Denon dual CD player? I’m certainly glad I have one and I 
firmly believe in using the best tools, but my Denon dual CD 
player is not the focus of my marketing campaign. 

So, now that we have a clear picture of what our wedding 
clients want, let’s take a look at what they need to make their 
wants into realities. 


54 


wwvv.mobilebeat.com 





















CS-19R & CS-19 PROFESSIONAL CLUB MIXERS 



MIC \ 


MIC 1 


f 



. N ■ 


.r <4 


' 1 ^ 







4 . t 


I 


A \il 


0 


OAIN 

. I. 


4 A|H 


DAIh 


IN 




u 


Vg'l ■ 


qvcrM 

^ OS-lft 

i i- 
i 9 



HldH 


«r*H 


tilOH 


CS-19R 

^RO CtUB MJXCa 


Ji 


MiV 



»WI 


.lr<M 


Mill 


Mrfr 








.»Ml' 

lAtf 


ifViL 



o o 1 o 


itn 11 

• * u 


o o o 


"4 


i. Q 

i I i I 

a I d I 


0 


%_ Q , ^ ii Q 

*X*i»*l“' ‘ 

f 





cs-’iaR & cs~ia 

Professional Club Mixers 


4feo CTi/zjik^jlP in infnj hilMfil fJ~hJtwti7i frir in nirnii 
t f inr rnntTni 1^1} -- 


gemini 

ll^ D&twf irsitu tzcsrvf 


ftn tnU I ffnn ixivbtt ( inffh Ws/f our i^r+w/fo I? qnmtntfii.n-mi . xpmrnrr. 

qrxt itru soLind prurkji rs /'Jr^./JU.ilfJtJ^i PiJK 


• f f mkiifVs ri///Jfxi/tff ^ ifii#jf j yn/fH, fl/irw ijTir//s, 

A J rn/r 

• rt^wmrH rnnlnff^ fin t^xin^nnkt ^^nnntfi hk^uiutti 

ffhtflt) 

• f tMHj hfh\ I i / truuit^l s/w A *s Air ^k / r r< jfi * /dirIf v i iir l ^//ti 
fLhiyi 

• ffi/ri?s V fiiA tkikuntri V AV 

/T*nW7^. TTHTHTs. «/tit/A rr/f/i Of. iff JfJf 

• /rrjr* t f.r rnrif Air twnt f UfftlH. li/fai jr/ti^/Ai if 

• f f M til f m H it i UiMttiUij t ff t/ Af if f J M If IT If A I Jf lA 

t iMNH'i tiiMiH tm Itn* fitn if fkmi^ fm As fjf «/s at 

hiMPnf friff /-sMts 

• t ill f nail itv tsnftffbttMttiiiatl Ifvfvt Mjt* tut futifM tt 

• Assr/f fci/f/f ■ Ntttt'f tiltk * I ff fss/iJf If r uAAAj sf i ttifih * i if iss 
/frJrr f fr\f» m# rfiirf 



















Someone who can deliver the kind of reception 
they want. 

Today’s wedding clients want their reception to be unique and 
personalized. They would prefer to develop a custom-crafted 
reception than be stuck with a “McWeddings” style of service. 


A team player who is comfortable being the cap> 
tain. 

It’s becoming more common for someone to take the lead 
at wedding receptions to ensure a party that flows well. The 
person with the most entertainment experience is the most 
logical choice to fulfill this role. 

A confident and eloquent spokesperson. 

Being a Master of Ceremonies implies coordination and 
announcements. But the person on the microphone at a wed¬ 
ding reception is really the bride and groom's spokesperson. 
Everything that person says and how it is said makes an 
impression on the guests about the bride and groom. 

A person who has the unique skills to make the 
party happen. 

We all know from experience that our skills and talents are 
extremely rare and hard to come by. Anyone can play a CD, 
but knowing just which song to play at just the right moment is 
a talent and a skill that is hard to come by. 


Ideas and advice for their planning process. 

Most wedding clients have very little experience in planning a 
wedding, especially from an entertainment perspective. Most 
Mobile DJs have performed at hundreds of receptions and are, 
thereby, more than qualified to offer much needed advice and 
creative ideas. 


A reliable business person with the right attitude. 

Basic business ethics show us that reliability, honesty and 
integrity are the foundations for a long-fasting, successful busi¬ 
ness. The right customer service attitude can be a major asset 
in this industry especially. 

Great-sounding music from professional equip¬ 
ment. 



This should be a no-brainer, but some DJs still don’t recognize 
the value of professional gear and a quality music library. 


Peace of mind! 

This is probably the most important need our wedding clients 
have. They want their wedding reception to be fun and they 
don’t want to worry about how that’s going to happen. They 
want someone they can trust to deliver everything that has 
been promised, without the fear of being embarrassed in the 
process. 


Now that we can clearly see what wedding clients want and 
need, are these things services or products? They are clearly 
services ! 

Our client’s wants & needs s our services 

Therefore, wedding marketing should always be service- 
focused. In the next issue we will begin to examine the six 
keys for creating a service-focused marketing approach. Keep 
coming back... 

Peter Merry is the 2002 President of the SoCal Chap¬ 
ter of the ADJA and he is also a marketing consultant at 
www.DiscJockeyAmerica.com. For more information, go to 
www.PeterMerry.com. 
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Mobile Beat Summer DJ Show sets the Windy City on fire once again 

T he air conditioning plant in Chicago’s Radisson Hotel O’Hare was working overtime during the last week of June 
2002, due to two factors. The first was the sweltering Midwest heatwave going on outside. The second much 
more invigorating factor was the excitement level of the Mobile Beat Summer DJ Show and Conference that was 
heating up inside. 

With DJs ready to learn and load up their vehicles with new gear, and show speakers and exhibitors eager 
to help them, Mobile Beat’s encore appearance in Chicago (June 25-27, 2002) really had the joint a-jumpin’. 






The Allstars had the crowd 
bubbling with excitement 




Serious fun 

Always the place for DJs to enjoy 
partying, rather than work at creating 
the party, the show overflowed with 
festive possibilities. Monday night's 
pre-show welcome bash, hosted by 
Promo Only and Pioneer, pumped 
up Maxie's, the hotel’s in-house 
club, with a maximum display of 
cutting edge audio and video tech¬ 
nology. The hotel's ballroom was 
the scene of an entertaining yet still 
educational DJ Allstars event on the 
first night of the show. This program 
has become a favorite for many DJs 
who want to kick back and have fun 
with their peers, while still absorb¬ 
ing game ideas and icebreakers 
that they can take home and use. 


V 



The gear seekeis HUing 
t^e exhibit hall came ready 
to buy 










American Audio’s DJ Skilz in 
motion on his new signature 
CD piayer 


Mobile Beat show veteran 
John Ferry (Happy Daze DIs 
Lockport, IL) won a Pioneer 
performance system 


“Hmm...imagine the damage 
I could do with these!” 


The King (George Mize, 
Mize’s Karaoke & Dl Serv., 
Peru, IN) and his doc (Russ 
Harris, Show On The Road, 
Naperville, IL)—chillin’ 
before or after the big show? 


It is my pleasure... 

...to say that the Chicago Mobile Beat 
Show was a great event. I am so glad 
to see that the industry really cares 
about the people and the people care 
about the industry. Looking fonward 
to the next show! I’ve been DJing for 
11-I' years now and I learned a iot 
of new information that I could not 
have found anywhere else. I also 
made new friends in the industry that 
I can rely on. —Drew Walker, The 
Solid Rock Sound Machine, Topeka, 
Kansas 


Ailstar MC Ken Cosco gets 
the crowd fired up 


Wednesday evening saw Sound 
Choice, VocoPro and Singer Maga¬ 
zine sponsoring a karaoke contest 
for DJs and KJs who like to sing 
(there are a lot of you out there!). 

Thousands of dollars worth of 
DJ gear and other goodies were 
given away at these events, as well 
as in the exhibit hall throughout the 
show. Music Industry Workshop 
awarded two $700 training pack¬ 
ages, while various manufacturers 
supplied mixers. CD players, props, 
CDs, and other DJ stuff during major 
giveaways at the Guitar Center and 
Pioneer booths. The festivities cul¬ 
minated with a Pioneer DJ set-up 
going to longtime show supporter, 
John Ferry, of Happy Daze DJ Ser¬ 
vice, Lockport, Illinois. 

As regular Mobile Beat show 
attendees have come to expect, the 
quality and variety of exhibitors pro¬ 
vided ample opportunities to check 
out hot new products, talk one-on- 
one with specialists from major man¬ 
ufacturers, and find special show 
discounts. 


Seminars 

A Las Vegas show favorite, Peter 
Merry opened the seminars with an 
in-depth look at where the Mobile 
DJ industry has been and where it’s 
headed, as well as how the industry 
can continue to build its reputation 
as a true profession. Later, he cov¬ 
ered wedding marketing essentials 
for another audience hungry for 
fresh ways to approach this bread & 
butter area. 

DJs with questions about tech¬ 
nology, from basic audio electronics 
to the complexities of DMX lighting, 
got answers they could use from DJ 
Dr. Drax during two info-packed ses 
sions. The former aerospace engi¬ 
neer debunked tech myths and pro- 
















DJ Hoi Toddy spins the latest 
Pioneei technology at Maxie's 




Info-hungry DIs were fully 
satisfied at the seminars 


1 


vided the hard facts every DJ needs 
to get everything set up correctly. 

Ryan Burger of ProDJ.Com, 
drawing upon his years of experi¬ 
ence building the Web presence of 
the DJs nationwide, expanded upch^ 
his recent article in Mobile Beat on 
leveraging your site to gain maxi- 
munn marketing impact. 

How a company’s position in the 
marketplace affects the owner’s rep¬ 
utation, and how that, in turn, affects 
hiring and business growth were 
the subjects of a seminar by Matt 
Martindafe. Multi system owners and 
single-ops alike came away with adj 
lot of food for thought. 

Breakthrough Marketing's 
Tom Quiner, along with moderator 
Larry Rodktn (Lawrence of Florida), 
shared numerous ways to get the 
most out of a marketing budget. 

Not just a dry presentation of facts, 
these presenters had the audience 
laughing while learning how to best 
utilize everything from brochures to 
bridal shows. 

Seif-awareness was the 
essence of Todd Powers' program 
on DJ egos. Taking an intriguing . 
point of view, he showed how DJ^^ 
could build on their own special pUK 
sonality qualities and win over their ^ 
audiences. 

Another unique perspective, this 
time on mixing and music, came 
from DJ. electronic musician, and 






Welcome to the wonderful 
video world of Promo Only 


music professor Don Malone. He left 
the attendees with a better grasp of 
the musical tools and tricks available 
to Mobile DJs for bringing the excit^ 
ment of club-style mixing to just ^ 
about any event. 

Ken Cosco piled on ideas for 
increasing profits with add-ons and 
up-sells. Designing themed events, 
adding inflatables, dancers, video, 
casinos—you name it, he covered it. 
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Dr. Drax fields a tech 
question 



Shelly Ann (DMA Ent., Nor¬ 
walk, OH) got the singalong 
party going at Shoeless Joe's 


DJs looking to take their busi¬ 
nesses to a higher level of efficiency 
learned management secrets from 
Howard Wallach. He revealed ways 
prove organization in the office 
pi^as well as at each event. 

Along with the primary seminar 
program, a number of other learn¬ 
ing and networking opportunities 
were available at this year's summer 
show. Creative performance was 
the focus at American Audio’s ses¬ 
sion on digital scratching and adding 
t effects to the mix. Pioneer presented 
a digital hardware clinic to help DJs 
get up to speed on the latest devel¬ 
opments in performance technology. 
And for those thinking about adding 
video to their bag of tricks, Promo 
Only covered the VJ essentials. 

Attendees eager to talk seriously 
about the direction of the industry, 
music and society, as well as the 
direction of their lives as DJs, gath¬ 
ered at a discussion (“Still Standing 
for Something”) led by Drax, and 
also at the CrossMix prayer break¬ 
fast. 


Claying the torch 
BSnging from the stimulating to the 
.Sublime, the Mobile Beat 2002 Chi¬ 
cago Summer Show had something 
to offer every style of DJ, at every 
level, from novice to expert. If you 
missed it this time around, be sure 
to catch the next national DJ gather¬ 
ing at the Tropicana Hotel & Casino 
^n Las Vegas, February 18-20, 2003. 
7^ don’t forget the next stop for the 
Summer Show (June 30, July 1&2 
2003): Orlando, Florida, the land of 
sun and fun! 

For info on upcoming events, 
turn to page 82 of this issue or find it 
on the Web at www.mobilebeat.com. 
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MAJOR ANNOUNCEMENT AT 
MOBILE BEAT CHICAGO: 


American Disc Jockey Awards 
Show Returns to Vegas in 2003 


The American Disc Jockey Awards 
Show will return to Las Vegas after a 
three-year hiatus, in conjunction with ’ 
the Mobile Beat DJ Show and Confer¬ 
ence. Awards Show Producer Ken 
Knotts made the announcement to a 
packed room before the opening semi¬ 
nar of Mobile Beat's Summer Show. The 
Awards Show will be staged in the Tropi¬ 
cana Hotel Ballroom on the evening of 
February 17, 2003—the night before 
Mobile Beat's Winter Conference begins. 

The Academy of Professional Disc 
Jockey Arts and Sciences will honor the 
nation's top DJs for their outstanding 
work in a variety of categories, including 
"Best Technical DJ." “Best Country DJ." 
“Best Club DJ,” "Best Karaoke Host" and 
several more “special awards." A high¬ 
light of the show will be the cutting edge 
entertainment provided by the industry's 
leading DJs during the “Entertainer of 
the Year" competition. The contestants 
must teach an original dance, play a new 
game or do a DJ related skit. 


$5,000 Cash Prizel 

A new attraction of the Awards Show will 
be the addition of a $5,000 cash prize 
going to the winner of the Entertainer 
of the Year competition. The competi¬ 
tors must perform their acts within 5-7 
minutes. They may use props and have 
up to 3 "assistants' onstage. Everyone 
in attendance is given a ballot upon 
entrance to the ballroom and the entire 
audience votes for the winner. 

More Awards Show information and 
contest details will appear in upcoming 
issues of Mobile Beal and on the Awards 
Show website, www.americandjawards 
.com. 
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RUGGED NEW RECORDER SEEKS STUDIO & LIVE GIGS 


Introducing the SDR24/9li 24'track/24-bit hard disk recorder. 






SDR24/9( HARD DISK RECDRDER 


24 tracks of non-destructive, non linear recording 

at 48l<Hz or 12 tracks at 96kHz 


8 Virtual Takes per track for ovcrdubs and comping 


Intuitive controls - start recording in minutes 


Embedded recording engine 


Non-destructive copy/cut/pastc editing of tracks 
and regions via front panel controls - 999 levels of undol 


24-channels of analog and ADAT'"* E/0 built in 


Internal hard drive for up to 90 minutes of 24-trk recording 


Media-compatible with HDR24/96 and MDR24/96 


SMPTE. MIDI and Word Clock I/O sync built in 


USB port for file transfer to PCs or Mac s 


Sony 9-pin device protocol for video post production 


MicreRemote and Remote 24 controller options 
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Front /)o>> occe/ifs Af'^O /)u/l-oii( /jar(/ t/ists 
or « AfurtiV AWm Projeci OitB"* drive for 
tramfer of uf) tv 2.Qgig!> of music. 



Remote 24 mif/i additior\ai controls including 
inc/itjicfuof f rorfc orming anrf LCD disblmt. 


• 2002 MACKIt DEJISNS INC. All. RIGHTS RESERVED. MACKIE.-. THE 'HUNNIHG MAN TIGURE 
AND KACNIt MEDIA PROJECT ARE TRADEMARKS DR REGISTERED TRADEMARKS OF MACKII DESIGNS 
INC. All OTHER TRADEMARKS ARE THE PROPERTY OF THEIR RESPECTIVE COMPANIES. 

WE’VE DQTTA STOP MEETING THIS WAY 






Our new SDR24/96 
has all the power you 
need to cut hit records in 
your studio. Thanks to a 
high-performance embed¬ 
ded engine, it also has the 
rugged reliability necessary 
for live sound recording. 

Same superb sonic 
quality as the HDR 24/96 
and MDR24/96 — and the 
same pull-out media so 
you can swap projects 
between stage and studios. 

Hit the road and check 

out the SDR24/96 at your 

Mackie dealer today. 
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DJs Make the 

Show Shine 
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Emerson Holliday of the Party Company, in 
Racine, Wl, is still a vinyl junkie, but after 
seeing some of the new digital turntables he 
said, “I have to look into going to CD.” Emer¬ 
son was impressed with how far many CD 
players have come in emulating the abilities of 
vinyl while adding additional features and reli¬ 
ability. 


Coming in all the way 
from Anchorage, AK, 

Danny Von Weller 
(A.I.R.R.E.S.) was pri¬ 
marily interested in the 
tradeshow floor. “In 
Alaska, I get the cold 
shoulder from the retail¬ 
ers,” he said. He was 
happy to be able to get advice, information and 
tips directly from the manufacturers. Here, he 
got to play with all the toys without a salesman 
snowing him into something he doesn’t want. 


'• V.' 
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Paul Karsten and Lisa Blythe make up two 
thirds of Odyssey Entertainment (Waukesha, 
Wl). The company specializes in very detail- 
oriented services and they spoke highly of 
many of the seminars and information at the 
show. Paul indicated that much of the infor¬ 
mation imparted in the seminars (especially 
during Peter Merry’s and Matt Martindale’s 
sessions) would definitely help him run the 
business better. Both Paul and Lisa indicated 
that meeting other professionals from around 
the country was beneficial, as they were able 
to share ideas with peers from companies that 
aren’t direct competitors. 


For a variety 
of reasons, 

Karen Habel 
and Neil 
Howard (Neil 
Howard DJ 
Service, Har¬ 
risburg, PA) 
have never 
made it to a 
Mobile Beat 
Show in Las Vegas, but coming to Chicago 
gave them plenty of opportunities to learn. 
Their show is particularly interactive in an 
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area where conservative DJs flourish, so 
the DJ Allstars Show was a big attraction for 
them. They are hoping that next year the stars 
will come together just right so they can also 
make it to Vegas. 
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James Moore, his son, and another member 
of Fun Lovin’ Entertainment in Buffalo, NY 
had a long list of things they wanted to see 
at the show. James and his team looked to 
network with professionals, in order to share 
ideas, information and inspiration. From the 
seminars he was hoping to get marketing 
ideas, contractual information and other great 
money-making tips. Obviously he’s learned 
from experience: this is James’ fifth Mobile 
Beat conference. 



People come to Mobile Beat DJ Shows for 
all sorts of reasons—learning new ideas, 
networking, great gear buys, etc. Valerie 
Ruste and Steve Hicks from Music Express 
in Brookings, SD were here for all the typical 
reasons, but when pressed as to what pushed 
them over the edge into making the decision 
to come, the answer was unanimous: “We’re 
here to ride the roller coasters!" What? Yes, 
their goal was to go to Six Flags during their 
stay and also head up to Sandusky, Ohio for 
a good time at Cedar Point, mixing pleasure 
with business. We didn’t ask if they’d be put¬ 
ting their roller coaster rides on the corporate 
card. • 
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Casino 
DJ Rolls 
with the 
Changes 


By David Kreiner 


With a lot of experience and a little luck, 
DJ Frankie V. has scaled the heights of 
Nevada club success 

D J Frankie V, started his career 
in 1984 as the full time DJ and 
entertainment coordinator for 
the now defunct After Dark nightclub in 
South Lake Tahoe. The music format 
was a Top 40 club mix and he was 
responsible for the promotions, lighting, 
and sound. During his successful three- 
year run with the club it was the most 
popular nightspot in the Reno-Tahoe 
area. 

In 1987, Frankie was offered a better 
position at a new Lake Tahoe club called 
Lily's, in the then High Sierra Casino, 
which is now the Horizon Casino. At 
Lily's he had the same responsibilities 
as he had previously but he also learned 
to deal with live music. The nightclub 
showcased the hottest dance bands on 
the West Coast. Two years into his stay 
at Lily’s, he was promoted to assistant 
manager. While Frankie was there, 

Lily's took over as the most successful 
nightclub in the Reno-Tahoe area. Unfor¬ 
tunately, when the Horizon Casino was 
sold, the new owners didn’t want a night¬ 
club business on their property, so Lily's 
was closed in 1990. 

Lighting up the hottest club 

Luckily though, Caesars Tahoe Hotel 
Casino, just across the street, caught 
wind of the closing and opened up a 


club called Nero’s 
2000. Amazingly, 

Caesars offered jobs 
to the entire Lily’s 
staff. Frankie was 
hired as the head DJ 
in 1990. The Top 40 
club mix format again 
reigned supreme, 
catering to the tourist 
crowds. And again he 
dealt with live music, 
lighting, sound, and 
nightly promotions. 

Frankie took a 
brief sabbatical from 
Nero’s 2000, spend¬ 
ing six months in Las 
Vegas. While there, 
he spun at the now 
defunct Palladium 
Nightclub. He also 
helped build the out¬ 
side showroom at 

the Lady Luck Casino and worked as a 
backstage tech for the “Luck Is A Lady” 
show. 

Back to Lake Tahoe by popular 
demand, he has continued his term at 
Nero's 2000 to this day. The nightspot’s 
name was changed to Club Nero after 
the year 2000 passed. After 1 2 years, 
not only is it the most successful night¬ 
club business in Reno-Tahoe history, it 
is now one of the most popular clubs on 
the West Coast! 

Throughout his career, DJ Frankie 
V. has always stayed on top of new 
trends in music, promotions, audio, 
video, and lighting. He had a house 
music mix show for six months on 102.9 
KNVQ {“0102") in the Lake Tahoe- 
Carson City area. He can currently be 
heard on 97.3 KWNZ on Tuesdays from 
12 to 1 PM doing a hip-hop mix, plus a 
house mix that same night. He's been 
a guest DJ at the hottest nightclubs 
in Reno, Sacramento, San Francisco, 
Atlanta, and Florida. 

Here’s what this busy DJ had to say 
about programming, promotions and 
playing the club game to win... 

Mobiie Beat: What music trends do you 
see happening right now? 

DJ Frankie V.: That’s a tough question. 



Hip-hop is still king, but high-beat dance 
music and house is really strong during 
late-night sets. Hip-hop is really strong 
with the male segment and the high-beat 
dance music appeals to both segments. 
Cleaner R&B stuff is really big with the 
females in the audience. They seem to 
like the singing in R&B songs. 

MB: Is it hard to program a club that is 
made up of mostly tourists or out-oF 
towners? 

Frankie; Actually it is easier. People 
respond to what they hear on the radio 
and what they are familiar with. Since 
radio is the same in San Francisco, Chi¬ 
cago and Houston, it is just how you put 
your sets together. I try to hit on every 
style of music during the night. Most of 
the crowd, around 70%, is 21- to 28- 
year-olds who want to hear the newest 
of the new. The rest of the crowd wants 
more recurrent hits. I don’t do too many 
classics like “Mony Mony" or “Brown- 
Eyed Girl," etc., every night, but I will 
play some of those as requests early in 
the evening. We tend to stay with newer 
hit music. 

MB: What type of gear do you use ? 
Frankie: Only the best! Having a casino 
as the owner makes for good budgets 
and purchasing is a lot easier. I don't 
think I’d get half of this stuff with a pri¬ 
vate club owner! We have two Technics 
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1200s [turntables], a Denon DN2600 
CD player, a Pioneer DJM-600 mixer, 
six Crest 7000 amps, mostly Meyer 
Sound speakers (8 x 18", 8 x 15” and 8 
other UPA boxes), and four JBL towers. 

MB: What about special effects, light¬ 
ing, sound and video ? 

Frankie: We have three 8' x 6’ big 
screens with Sony projectors and six 
27" monitors throughout the room. 
Standard VHS and DVD players are 
used sometimes but I like to use a live 
camera pointed at the dance floor. 

For lights we have 12 Technobeams 
[High End Lighting], 32 par 64’s, one 
UFO-style, 16 Martin Robocolors, 32 
Dataflash strobes [High End Lighting], 
and a 3-milliwatt, $40,000 laser with 
bounce mirrors throughout the room. 


MB: What is your most successful pro¬ 
motion ? 

Frankie: It is our “$2 U Call It Mondays." 
All cocktails are $2 and there’s a $5 
cover, This is an ongoing event. Since 
Heavenly Ski Resort is in our backyard, 
we do this every Monday, all year long. 
We've had over 1700 through the door 
on this big night! 

MB: How do you decide on what promo¬ 
tions are run ? 

Frankie: I get together with the club 
manager and we brainstorm different 
ideas. We do different ones during ski 
season, and then different ones during 
the summer. Our summers are busier 
than during ski season, which is unusual 
as there are 10 ski resorts in a one- 
hour radius. We then hand them to Paul 
Reder our VP of entertainment opera¬ 
tions for final approval. 

MB: Are you part of management? 
Frankie: Yes, I am contracted, but have 
management and supervisory duties. 


MB: What is it like working for a large 
corporate casino? 

Frankie: It’s usually pretty smooth. We 
only have to answer to the vice president 
of entertainment. Since I’ve been there 
12 years, we have a proven track record 
and they trust us to get the job done. I 
guess it would be harder if we were just 
starting out. 

Knowing the rules of the game 
Frankie's ideas on DJing are basic but 
strong. “I’ve been successful in this 
business," he says, “because I learned 
every aspect of the nightclub business 
and didn't burn any bridges. The one 
thing I say to new DJs is after you learn 
to mix, program, and talk on a mic, learn 
everything about lighting and sound and 
management! The more you know, the 
more valuable you are to your business 
and the more money you can command! 
if you want to stay in this business and 
be a well-respected DJ and make good 
money, then expand your DJ and night¬ 
club knowledge and have a feel for all 
aspects of the club business." • 




In selecting AllStars, we look for DJs with: 

Exciting Promotions-lnnovative Marketing- Heavy Community Involvement, 
Big Sound, Lighting and Video Systems- Unique Hiring and Training Programs, 
Performance Concepts- Specialized Skills- and a Great Success Story to Share! 


c/o Mobile Beat Magazine 

P.O. Box 309 East Rochester. NY 14445 


To join the Mobile Beal AllStar team, just send us 
a few facts about vour business and the best photos you have of you in action 
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The 3-way active SRI530 has 
something that’s very hard to 
achieve in a two-way system; 
Extremely accurate midrange, 
thanRs to a dedicated 6-inch 

horn-loaded mid transducer. 

* 

Is this important to your 
customers? Hear the SRI530 
and decide for yourself. 


T 

n terms of technical advancement, the active SRI530 
resembles a convent!onal^R speaker about as much 
as a jet fighter resembles a hang-glider. , 

The SR1530 is a 3-way design with a separate 6-inch 
midrange transducer, so vocals and instruments are: 
rendered with extraordinary detail and clarity. 

Each transducer is driven to its maximum output by 
an individual, custom-designed high voltage amplifier. 

You get higher SPLs; tighter bass and better dynamic 
response ...and don’t have to lug around a rack of 
outboard amps and an electronic crossover. 

Built-in electronic equalization 
smooths each transducer's response 
curve; time and phase compensation 

circuits coordinate each driver’s 

* 

output for pin-poirtt imaging. 

The RCF Precision^” HF 
compression driver and midrange 

B 

transducer are integrated into a 
single Optimized Wavefronf ^ horn 
Tor flatter response and wider 
dispersion. The cast-frame 15-Inch LF 
transducer features our exclusive In¬ 
side/Outside voice coil for maximum 
heat resistance. 

We could go on and on. If really 
clear midrange is critical to you and 
yout audiences, call us for a free. 
72-page SR products catalog. Better 
yet. visit your nearest Mackie Dealer 

i 

and hear the SRI530 in person. 

LOUD, ACCURATE ACTWE AITERNATIVES: 
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Out asyfnmfltTical 
Opfimiied Wavefronf''' 
horn integrates the output 
of thp'HF compression 
' driver with the Ginch mid¬ 
range driver (whose cone 
IS shaped to become part 
of the main Horn). Treble 
' and miilranEe arrive at the 
' audience^ ears properly 
blended. 


hinch eiit diameief com pics 
skm driller with mregrated 
phase plug 

OpTimlred Wavefrem Horn 
properly blends HF and mids 

6 inch midrange trattsducet 


I3'ply Baltic Birch traporoidal 
enclosure with rugged rcstn end 
caps 

Weight balanced side handies 
plus tap and bottom handles 


15 inch castframc LF trans^ 
ducer with heat resistant In 
side/Outside voice coil and 
high’fluit magnetic circuit 


watts RMS delivered to the 
transducers 

Inside; Phaseaccuraic 
elecTmnjc crossover, electronic 
parametric cquairralion, time 
correction and phase alignment 


New SAI52I-500 Watts 


The mahile DU standard: 
SRM450 • 400 Watts 
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REMIX REPORT 



By David Kreiner 


Pushing the 
Music into Faii 


A s summer fades into 
memory, club and radio 
hits are still getting heavy 
promotion from the record 
companies, while early fourth 
quarter releases for the busy 
Christmas season are start¬ 
ing to get a major push. The 
following remixes will keep 
your summer party attitude 
going well into the twilight of 
autumn. 

Getting things started on the 
hip-hop/R&B tip is FUNKY- 
MIX 60. From Nelly’s latest, 
Nellyville, comes the huge 
summer smash, "Hot In 
Herre," at 106 BPM. A killer 
32-beat drum intro gets this 
kickin’ remix started. This is 
one of the best remixes of this 
song that I've heard and defi¬ 
nitely the best remix on this 
set! Next up is "Awnaw" from 
Nappy Roots, at 80 BPM. 

This Dirty South sing-along 
hit is getting big radio play. 

DJ Quick and Rakim have 
crafted a hypnotic track based 
on “Addictive" by Truth Hurts 
(100 BPM), Slick beats keep 
this radio hit moving nicely. 

DJ 2nd Nature provides a 
clean, stripped down remix of 
“One Mic" by Nas at 92 BPM. 

What can you say about 
the biggest out of the box hit 
of the summer? Mark 
Roberts does a clean rework¬ 
ing of Eminem's “Without 
Me” (112 BPM). This remix 
supplies much-needed intro, 
middle and outro beats to 
pump up this huge smash! 
This remix should be a man¬ 
datory part of your CD collec¬ 
tion. "I’m Gonna Be Alright" 


by Jennifer Lopez, featuring 
Nas (94 BPM) uses the hook 
from Club Nouveau’s “Why 
You Treat Me So Bad' as 
the basis of this great song. 
DJ 2nd Nature's scratching 
adds a nice touch to this ultra 
clean remix. The lead single 
from Big Tymers Hood Rich 
CD, "Still Fly" (89 BPM) gets 
a clean remix from Dave 
Jackson. Closing out the set 
is the very naughty “My Neck, 
My Back (Lick It)" from Khia, 
featuring DSD, at 102 BPM. 
This remix has a very edgy 
alternative 
rock/hi p- 
hop blend 
that is 
smokin’! 

It's 
been 
over six 
months, 
but finally 
we’ve 
gotten 
another 
Culture 
Shock release, CULTURE 
SHOCK 8. This is the 
only series focusing on 
alternative/modern rock 
songs, adding extended 
intros and danceable beats. 

First off is “Friends & 
Family" from Trik Turner 
(91 BPM), with a very basic 
remix treatment. “Youth Of 
The Nation" from P.O.D. (96 
BPM) is given a slick 32-beat 
intro that will make this big 
radio hit easier to program. 
One of the biggest bands 
in the modern rock genre is 
Southern California’s Linkin 


Park, and their hit “In The 
End" is the standout remix 
on this set (106 BPM), This 
is a much-needed extended 
version of this huge song. 
“19-2000" from Goriliaz (102 
BPM), is a rock crossover 
radio hit that gets a real clean 
remix that features hip-hop 
beats. At 115 BPM, “Hella 
Good” from No Doubt is next 
with a very strong drum and 
synth bass intro that will get 
your crowd going in a big way. 

I predict that this version will 
still be strong for New Year’s 
Eve parties! This is one of the 
best remixes I've heard of this 
song. 

Featured in recent Mit¬ 
subishi car commercials, 

"Days Go By,” by Dirty Vegas, 
at a Euro/house-ish 127 BPM, 
is a little bit of a departure for 

a rock service, but this remix 

* 

still has a very edgy alterna¬ 
tive sound. 
Another 
cut with 
a Euro/ 
house feel 
is “Where’s 
Your Head 
At?" by 
Basement 
Jaxx, at 
128 BPM. 
This remix 
has a very 
heavy 
techno 
dance vibe but still fits the 
alternative mode of this set. 
“Hey Baby" from No Doubt 
gets a major overhaul at a 
sweaty 130 BPM. It’s a full 
reproduction, straight from the 
a cappefla. Very cool mix for 
late night sets. Closing out the 
set is a very usable modern 
rock megamix that features 
many of 200Ts big alterna¬ 
tive rock hits in a non-stop 
mix. (See sidebar for listings). 
This mix is quite long and will 
work well with male audiences 
and at middle and high school 

m 

events. 




The latest from HOT 
TRACKS is issue 21.4. 
Getting things started is 
Anastacia with “One Day 
In Your Life, Part 1 ” at 119 
BPM. It starts with a very 
heavy rock guitar and drum 
intro and is usable for early 
sets. At 130 BPM, “One 
Day In Your Life, Part 2” is 
more accessible, with strong 
techno drums and synth 
bass pushing the mix. Britney 
Spear’s latest release, “Over- 
protected” is here, at a stow 
96 BPM. This song is good 
for early sets only and is get¬ 
ting no airplay. No Doubt’s 
“Hella Good” (115 BPM) is 
done well with a very clean 
intro and overall construction. 
A very usable remix of this 
big radio hit. Jade Anderson’s 
“Sugarhigh" is a great late 
night pumper at 127 BPM. 
Clean girly vocals and heavy 
drum and synth bass push 
the mix. Another late night 
thumper is Jennifer Lopez 
with “Walking On Sunshine” 
at 133 steamy beats-per- 
minute. Not much airplay on 
this one, but it's a good club 
remix. Closing out the set is 
another techno dance remix, 
"Who Do You Love Now?" 
from Riva, featuring Danni 
Minogue on vocals. At a blaz¬ 
ing 135 BPM, it really kicks 
for very late night sets. 
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True JBL Performance 100-Hour Torture Tested 


HoiiB Of TtiB Stuff You Don t. 





Advanced Melwork 
Topology Crossovers 



What you need to sound great is a speaker system wrth 
advanced crossover designs, the latest in high-frequency horn 
technology, and all the performance that goes with JBl system 
JBL PROFESSIONAL PERFORMANCE AND QUALITY and driver expertise. What you don't need is to spend a lot to 

AT A PRICE YOU CAN AFFORD ggj \i v/h^n you can own JBL,why settle for something else? 








Wilt) an advanced nelwort and 
ham design lhat gives you the 
an stage tlarily you need to 
perform al your best. 

C) 2001 JBL Protetional 


SF22SP - ^r Powered Sub. 
PovrereA bandpass subwoofer: 
The easiest way to add pumping 
botloni’end to your eiistlng 
system with no additional 
amps, exietnat crossovers, or 
equipment racks. 


.V 1 III-lI ‘ ’ll ' ■ . I j ]'i 

Heed some extra tow-end but 
don't want to use a sub? 
The SF25 debvers mote low lor 
the dough. 


S F15 - 15“ Two way. A great 
all-around system lor live 
perloimance or DJ appiiulion. 














All the reviewed CDs are available at The Source DJ Music Supply. Call 800-775-3472 to order or receive a free 
catalog. For more info, surf to www.thesourceformusic.com or e-mail thesourcedj@earthlink.net. 



In The End 
19-2000 


UNKIN PARK 
GORIUAZ 
NO DOUBT 


Days Go By 

Where's Tour Heaif At? 
Hey Bahy 


NO DOUBT 


106 

102 

115 

127 

128 
130 


HOT TRACKS 21.4 


One Day in Your Life, Part I 
One Day In Your Life Pan II 
Ovemrotected 
Hella Good 
Sugarhigh 

Walking On Sunshine 


ANASTACIA 
ANASTAGIA 
BRITNEY SPEARS 
NO DOUBT 
JADE ANDERSON 
JENNIFER LOPEZ 


119 

130 

96 

115 

127 

133 


2001 Year-End Mega Mix Pan 1 (various RPMI 


a. Drops ol Jupnor 

b. Thank You 

c. The Space Between 

d. Yellow 

e. Mad season 
I. Higher 

g. Again 

h. i mUheaBird 

L Turn Off the Lights 
I. Wonderful 
L Drive 
L Only Time 


TRAIN 

DIDO 

DAVE MATHEWS BAND 
COLDPLAY 
MATCHBOX TWENn 
CREED 

LENNY KBAVin 
NELLY FVRTnOO 
NELLY FQRinOO 
EVERCLEAR 
INCUBUS 
ENYA 
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indicate how many tapes of each selection you are purchasing in the space provided. 


DAR MITZVAH5 

1. _ The Mitzvah Connection 

2. A-B-Cs for the Bar Mitzvah DJ 

3. __ Bar & Bat Mitzvahs 

THE BASICS 

4. _DJ 101: Parti 

5. _DJ 101: Part 2 

6. ^ , Ten Steps: Starting & Operating a Successful DJ 

Service 

70. _ Raising the Standards 

DANCE AND DANCES 


27 

28 

29 

30 

31 

32 

33 

73 

74 

75 

76 


_ Single Operator Forum 
_ Single for Life: The One Person Operation 
_ Single Operators: How to Survive Large Companies 
_ Multi-systems: Options & ideas 
_ Working With the Competition 
_ Beating Burnout 
_ Organization 

_ Hidden Secrets of Business (2 tapes for the price 
ofl!) 

_ The Biz; From Little Extras to Crisis Management 
_ OJ Problems: What Would You Do? 

_ Difficult Sales: Get the Edge 


51 

52 

53 

54 

55 

56 

57 

58 
81 

32 

33 
84 


Audio Troubleshooting 

The WOW Factor: High-End Toys 

Tech Tips & System Design 

Tech Talk: Bi-amping. Tri-amping 

Lighting & Special Effects For the 21st Century 

Lighting From AtoZ 

Robotic Lighting, Design, Oichroic Colors 
Soundcheck: Can You Hear the Diflerence? 
Understanding Your Sound System. Part 2 
Beyond the CD; The Future is Now 
MP3 & New Technology 
Hands-On Tech Workshop 


7. _ School Dances 

8. _Kids From 2 to 22: Parties, Dances, Special Events 

9. _ School Daze Dances 

10. _ Dance For DJs: From A to Z 

11. _ The Video Dance Party 

12. _ More Than the Macarena: Latin Music 

PERFORMANCE 

13. _Mobile Mixing: Yes You Can! 

14. _ More Mobile Mixing 

71. _ Music Programming 

WEDDINGS 

15. _ Finding the Bride 

16- __ Wedding Performances: The Finishing Touch 

17. _ Wedding Receptions; Control! 

18. _ Wedding DJ Supersession 

72. _ Weddings: The Right Stuff 

BUSINESS OPERATIONS 

19. _ Getting Your Price: Part 1 

20. _ Getting Your Price: Part 2 

21. _ Increasing Your Profits 

22. _Increasing Your Profits, Part II 

23. _ Developing Your Entertainment Team 

24. _ 99 Ideas lor'99 

25. _ Problem Solving Forum 

26. _How to Expand Your Mobile DJ Operation 


MARKETING 

34. _McKay's Marketing Megamix 

35. _ Buzzwords: Corporate Proposals 

36. _ Newsletters, Printed Materials, Keeping in Touch 

37. _ Bookings Through Agencies & Party Planners 

INTERACTIVE GAMES 

40. _ It’s More Than the Music: Magic & More 

41. _Beyond OJ: Props & More 

78. _ Games: Not Just For Kids Anymore 

LEGAl/TAX 

42. _ Taxes & Bookkeeping for DJs 

43. _ Legal Contracts, Contractors & the Competition 

44. _ Legal & Business: BASIC 

45. _Legal & Business: ADVANCED 

46. _ The 1099 Subcontractor 

47. _ Payroll & Taxes 

48. _ Legal Warfare: Boot Camp For DJs 

79. „ From Copyrights to Contracts 

80. _ Legal Nuts & Bolts 

TECH 

49. _Tech Support: The Speaker FAQs 

50. _ Understahding Your Sound System 


KARAOKE 

59. _ Karaoke Koncems; Part 1 

60. _Karaoke Koncems; Part 2 

61. _ Karaoke: Alive & Growing 

62. _ Target Marketing For Karaoke 

85. _ Adding Karaoke as a Profit Center 

86. _ Karaoke Promotions 

SPECIAL INTERESTS 

63. _ Making Money With Trivia, Nostalgia & Reunions 

64. _ The Over 40 DJ; In For the Long Haul 

65. _ Women in the DJ Industry 

66. _The Mobile DJ & Music Promotion 

67. _ Video: All Aspects 

68. _ DJ Association Forum 

69. _Be All That You Can Be 

87. _ Club DJs: Tips & Topics 

88. _Latin Music: The Market & The Mix 

89. _ Country DJ Round-Up 


PRICE PER TAPE: 


1-5 

$8ea. 

add( $ 3s.'h ) to total 

6-20 

$7ea. 

($ 5s/h) 

21-40 

S6 ea. 

($ 8 s/ h ) 

over 41 

S5 ea. 

($10 sfh ) 

# of tapes 

x$ 

— 


prk:e of Upe 


Please add S & H* 


Total amount due =_ 

Please fill in the required information 
and mail this form, with payment, to: 

Mobile Beat Magazine 

PO Box 309 • E. Rochester, NY 14445-0309 
or for credit card orders only, 
call (585) 385-9920 or fax this form: (585) 385-3637 
or order online: v/ww.mobitebeat.com 


NAME 


ADDRESS 

CITY 

STATE 

ZIP 


PHONE 

FAX 



iPSB 

CARD# 



EXP. 


CARDHOLDER’S NAME (please print) 
CARDHOLDER’S SIGNATURE_ 


Make checks or money orders payable lo Mobile Beat Maguine 
PAYABLE IN US fUNDS ONLY 
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By Jay Maxwell 

Give yourself a gift or 
a treat—get in tune 
with holiday tunes 

I t’s amazing how soon in life we 
understand and appreciate the joy of 
celebrating the holidays. I quizzed my 
five-year-old daughter about the various 
holidays and she correctly answered each 
of my questions. I first asked her on which 
holiday we fly the flag, watch fireworks and 
celebrate our nation’s independence. She 
knew it was the 4"' of July. Next I asked her 
about the holiday when we dress in silly 
costumes and go door-to-door “trick-or- 
treating.” My bright child knew exactly what 
occasion I was asking about. Finally, I 
asked her about the most important holiday 
of all. “On what special day do we bring a 
tree into the house, hang stockings by the 
fireplace and celebrate the birth of Jesus?" 

1 said. Naturally, she replied, "Christmas.” 
Then she asked it Santa was coming soon. 

Certain images go with particular 
seasons. Everyone knows that Halloween is 
not complete without ghosts and goblins, 
jack-o-lanterns, and trick-or-treating. At the 
first sight of a Santa Claus or a brightly 
decorated fir tree, every child over two 
years old knows that Christmas will be 
coming soon (never soon enough for the 
children, always too quickly for the 
parents). Likewise, certain songs are played 
only at the appropriate holiday. No one 
would expect to hear “Away In a Manger” 
or “Deck the Halts” at the end of October, 
and if you are playing "The Monster Mash" 
in December you deserve alt the icy stares 
that you are sure to receive. 

'Tis the DJ season 

Most of us look forward to Halloween 
and Christmas because of all the oppor¬ 
tunities available to entertain. Christmas, 


or the "Holiday Season” as it is now 
called by the politically correct, is one of 
the most profitable periods of the year for 
most DJs. Businesses will book their 
events from the week after Thanksgiving 
ail the way through the month of Decem¬ 
ber. I have actually played for Christmas 
parties well into the month of January 
because companies simply could not find 
a place available during December or 
could not afford to take the time off during 
the busy shopping season. So for four to 
six weeks, both on weekends and during 
the week, expect businesses to book your 
services lor their holiday events. In 
contrast, parties for Halloween are usually 
booked either on Halloween or the 
weekend before, leaving fewer DJ 
opportunities. 

Another big difference between the 
two holidays is who does the booking. 
Schools or churches plan most Halloween 
events. (Many times they wilt rename the 
event the “Fall Festival” or "Harvest Ball.") 
While schools and churches also plan some 
of the Christmas parties, companies will 
host the vast majority of the events during 
that festive time. 

A typical company holiday party in 
December will be at least a seml-formal 
event where you'll be expected to wear 
a tux. Most events will be between five 
and six hours in length. However, the 
time allotted for dance music is usually 


limited to only one to three hours. As 
guests are arriving, you will play Christmas 
songs in the background. (See this issue's 
list.) During dinner, you will shift to dinner- 
style music such as the holiday albums by 
Kenny G. or selections by Mannheim 
Steamroller, After dinner expect some 
speeches from the CEO of the company, 
some door prizes and some awards to be 
given to the employees. After all the 
formalities are over, then the dancing can 
begin. Each company, of course, will want 
to conduct the event differently, so always 
ask what the order of the night will be and 
offer any assistance necessary with 
announcing the events and helping to 
conduct any door prize drawings. 

Halloween parties are always very 
casual. Ask if you are expected to dress in 
a costume. From the start of the show, you 
will play party music. And you'll usually be 
doing a lot of microphone work, making 
numerous announcements about contests 
and games. Typically you will also be 
asked to help in the costume-judging 
contest. I recommend never volunteering 
to be one of the judges; just assist by 
doing a short interview with the contes¬ 
tants. 

Each Halloween, a couple of com¬ 
pilation CDs are released that will 
contain most of the songs listed 
on the Halloween 
list in this article. Of 


k charting Holid 


au Success 



It’s interesting to see how many times some of the favorite holiday 
songs have appeared on the Billboard Top 100 Charts. Most songs 
appear only once on the charts. They rise and fall from the chart never to appear again. 

One exception is Boris Pickett’s “Monster Mash,” which went to number one in 1962 and 
then appeared again in 1970 and 1973 (breaking into the Top 10 in 1973). “Jingle Bell Rock" 
hit the charts on five separate occasions and Brenda Lee sent listeners “Rockin' Around 
the Christmas Tree” three times. However, “White Christmas” by Bing Crosby has had an 
incredible run on the Billboard Charts, making appearances nine different times. Even 
though the highest chart position was number seven, "White Christmas” was the biggest 
selling single of all time until 1997, when Elton John's remake of “Candle In the Wind" in 
tribute to Princess Diana surpassed it in sales. 
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course we all know that there are 
hundreds of CDs released and re- 
released each season with the 
holiday favorites we all sing and 
hear each December. While there 
have been several great compila¬ 
tions over the years, the best one 
is the two-CD collection Now 
That's What I Call Christmas. This 
is the most complete 36-song set 
I have ever found. It contains 
almost all the songs necessary to 
satisfy one’s need to hear their 
favorite Christmas selection. 

Although it is important to 
have a good selection of the right 
songs to help celebrate the 
holidays, it is also important to 
have the right mix of music. It’s 
hard to dance to most of the 
selections in these lists. So, when 
the dancing is to begin, make sure 
that you know when it’s time to 
switch to the standard “non¬ 
holiday ” tunes. Also remember that 
a bride and groom will have only 
one wedding, but a company will 
have a holiday party every year. If 
you do an outstanding job, you can 
count on repeat business for years 
to come. • 


Halloween Monster Hits 

1. Monsifi Mash 


2. Thriller 

3. Ghostbusters 

4. Time Warp 

5. Werewolves of lordon 

6. Addams Groove 

7. bod Moon Rising 

8. Witch Doctor 

9. Superstition 

10. Nightmore On My Street 

11. love Potior # 9 

12. Purple People Eoter 

13. Haunted House 

14. Ghck Magic Woman 

15. WitchyWomen 

16. legend of Wooley Swamp 

17. Spooky 

18. Devil Went Dawn tg Georgia 

19. Martian Hop 

20. Seoson of the Witch 


80RBY *BQRB* PKKm 
mmSL MCKSON 
m PARKER iR. 

ROCKY HORROR SOBHDYRAOf 

WARROtZEVON 

HANUttR 

CCR 

DAVID SEVIUi 
STEVIE WONDER 
WILL SMITH 
SEARCHERS, CLOVERS 
SHEB WOOLEY 
GENE SIMMONS 
SANTANA 
EAGLES 

CHARLIE DANIELS SAND 
OASSKSIV ATIANTA RHYTHM SECTION 
CHARLIE DANIELS BAND 
RAN-DEILS 
DONOVAN 


rrightening Sound 5ites 


1. Frankenstein EDGAR WINTER GROUP 

2. Toccoto & Fugue in D Minor J.S. BACN 

3. Halloween Theme MOVIE SOUNDTRACK 

4. Addams Foirily Theme MOVIE SOUNDTRACK 

5. Alfred Hitchcock Presents Theme TV SOUNDTRACK 

6. Jaws Theme MOVIE SOUNDTRACK 

7. Twilight Zone Theme TV SOUWTRACX 



1. 

7 

3. 

4. 

S 

6 . 

7 

3 

9 

ID. 

li. 

1! 

13. 

H. 

15. 

16. 

17. 

18. 
H. 
20 . 
21 . 
27. 

23. 

24. 

25. 


Christmas 
Pa rtL) 
Classics 


While Chfislmas 
Jingle Bell iodt 

Rdckin Around fk Chrnjmoi Irec 
The thfbt™ Son j 
Santo Chvt \v Cornin' lo Timh 
Lillie Sain! t^itk 
Blue Ctifijlmw 
(hridmcn in Oiiiie 
Feliz Havidod 

Please Come Home For Qiristfnos 
Grandma Got Run Over by o Reindeer 
I Sow Mammy Khsing Santa Clous 
lei H Straw! Let ll Sfinw! let It Soew^ 
Merry Chrislmcrs Darling 
Silent Nighi 
iSInter Wonderland 
The Gift 

Hove YouruK c Merry Link Direlmcn 
Do They Know It's Christmiis? 

The Most Wonderful Time of thi Y«f 
Unie Drummer Bay/Peoce On EorA 
k Holly Jolly diristmos 
Rudolph, Tlie Bed Nosed Retndeev 
Hoppy Xmos (War Is (her) 

Sleigh Ride 



CHMLESBnWRUSUES 

im&fm 

JOUMMLimil? 

OKTENTERS 

mm mm 
mmm 


mmmm 

mm 

JOHKIYfMHe 

MfCOOSBYAU^DISME 

IWtIVB 
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THIS EQUIPMENT WILL INCREASE YOUR EFFICIENCY AND AUfVIAn THE MOST EXPENSIVE PARI OF 
YOUR SHOW. Sn UP AND TEAR DOWN. WHILE INCREASING TOUR SHOrs APPEARANCE. THE SYSTEM 
TO THE RIGHT CAH BE SETUP IH JUST OVER S MIKUnS, LH US SHOW YOU HOW WE HAVE BECOME 
ONE OF IHE BIGGEST DJ COMPANIES IH THE MIDWEST. 


ENTERTAINMENT 


Specifications: 


27 rack spaces 
4 " iniiuslrial casters 
Power inlets and outlets available 
Includes handles and latches 
Comes with rack screws 
Mouse hole between lop and bottom 
Bottom 22L X 22}/\f X 22H 
iJop 22L X 22W X 25H 

50 pounds complete 

Our cases are aluminum grade 
construction with polyethylene sides 
(plastic similar to that of a pickup bed 
liner).These cases are virtually Inde¬ 
structible; in fact, they come with a life¬ 
time warranty. When you scratch your 
case you can fix it in seconds with 
simple sandpaper. 





Every Sound Productions product starts 
from raw aluminum. All joints are welded 
and polished for unbreakable strength, and 
each product is hand made to assure the 
highest quality and workmanship. 


Our truss brackets will slide into most stands and is the perfect way to hold your truss in 
the air. Brackets are rated for 200 pounds each. S24,99 each. 


www.soundproductions.GOin 



-386-2221 sales@soundproductions.coni 


The DJ Maga/iiie 
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MUSIC NEWS 


For more information or availability on any of the CDs in Music News, 
call AVC Sebastian at 973-731-5290 or visit www.HitMusicb2b.com 



By Fred Sebastian 


When it comes to getting people out 
on the dance floor, it sometimes feels 
like you’re trying to raise the dead. 
Lucky for us there have been count¬ 
less compilation CDs put together 
over the years to help remove a bit of 
the guesswork in picking the right 
songs. Odds are very good that any 
one of these compilations will have 
what it takes to bring your crowd to 
life and keep the dance floor hopping. 

Lots of compilations claim to be the 
best collections of their kind, but to 
sell on TV that can’t be an empty 
promise. Mainstream appeal, top 
names, and hit favorites are what 
make these compilations stand out. 
THE GREATEST DANCE ALBUM 
UNDER THE SUN! has all these key 
elements. “As sold on TV,” this two- 
CD set is loaded with 40 popular club 
and dance tracks that have filled the 
floors in the ‘80s, ‘90s and today. 


Disco classics continue to make their 
mark with party goers old and young, 
so the title of this gem of a compilation 
is fitting. STAYING ALIVE V0L.2 not 
only includes outstanding disco 
favorites but it also is a great find for 
collectors, as most of the hits in this 
compilation are the original full-length 
(12”) extended versions and most of 
which have gone out of print long ago. 
An excellent collection of disco gold. 

Can tTake My Eyes Off Of YotJ.... 

BOYSTOWN GANG 

I Wanna Dance.....KATMANDU 

Shake Shake Shake Shake Your Booty..... 


Axe) F (Short Stab)... 

Shelter Me {Dancing Oivaz Mix). 

You Bring Me Joy {Pukka Mix). 

Arwther Star (Joe T. Didjby Vocal Mix]... 

What Mope Have I (Serious Rope Mix). 

Message Ot Love (C.J.'s Original Club Mix] 

Spirit inside (Serious Rope Dub).. 

Sight For Sore Eyes (ESmoove Mix).. 


.... BOBBY BROWN 

.aocK 

.CiRCUlT 

. RHYTHM FACTOR 

.KATHY SLEDGE 

.SPHINX 

.LOVE HAPPY 

.SPIRITS 

.M PEOPLE 


RMkin’ My Body (Primax ’Nu En-ergy" Mix) 


..49ERS w/ ANN-MARIE SMITH 

The Climax.CARL GRAJG w/ PAPERCLIP PEOPLE 

Embracing The Sunshine (Sasha’s Remix Edit).B.T. 

Every Time You Touch Me (Uplifting Mix).,....MOBY 

Poison (Rat Poison Mix)....THE PRODIGY 


Another Night (US Armands Nightmare Mix),..,......____ 

.. .. MC SAR & THE REAL McCOY 

Yeke Yeke (Hardfloor Mix)......MORY KANTE 


KC & THE SUNSHINE BAND 

So Many Men. So LtWe Time...MIQUEL BROWN 

Come To Me...FRANCE JOLI 

Shame Shame Shame ......SHIRLEY & CO. 

Midnight Love Affair.CAROL DOUGLAS 

Lady Bump...PENNY McLEAN 

Unexpected Lovers.LIME 

High Energy.EVELYN THOMAS 


Let's All Chant.MICHAEL ZAEGER BAND 


When it comes to the best dance 
music, there are some tracks that con¬ 
tinue to be favored anthems, loved and 
recognized instantly by most everyone. 
Surely a must for any collection is the 
17-track compilation I'M COMING 
OUT—nothing less than an invitation 
to party. 


Got Myself Together (Hustlers Convention Radio Edit)... 

........ KENNY DOPE w/ THE BUCKETHEAOS 

Boombastic..... SHAGGY 

AlnT No Love (Ain't No Use). ..... 

... .SUB SUB wf MELANIE WILLIAMS 

Too Hot .. . .....COOLIO 

Naughty North, Sexy South (Naughty But NiceEdit).. 


> I I ■ I I i> ■ i 


E-MOTION 

r/ovin’ On Up.M PEOPLE 

Sex On The Streets...PIZZAMAN 

I Wanna Give Ybu Devotion.... NOMAD 

The Real Thing............... Z UNLIMITED 

Mr Wendal (Pertecto Mix).ARRESTED DEVELOPMENT 

Rhythm 01 The Night...CORONA 

You Got The Love.THE SOURCE w/ CANDY STATON 

Don’t Stop (Wiggle Wiggle).THE OUTHEflE BROTHERS 

Keep Warm.......JINNY 

Boom! Shake The Room... 

..JAZZY JEFF AND THE FRESH PRINCE 

I Believe...... .... HAPPY CLAPPERS 

U Sure Do.......STRIKE 

Ride On Time....BLACK BOX 

Short Short Man.. 20 FINGERS w/ GiLLEHE 

Last Train To Trancentral (Live From The Lost Continent).. 

AND MORE.,. 


LUB CLASS 


The club scene 
certainly has its 
share of hits that 
stand the test of 
time. The two CDs 
of CLUB CLASS 
contain recurring 
club/house hits and 
also feature mostly hard-to-find 
original extended versions and club 
remixes. 



Respect (Roger Sanchez Mix).....JUDY CHEEKS 

U Sure Do (Raise The Roof Mix).........STRIKE 

Don't Give Me Your Life (Dancing Divaz Mix). 

.....ALEX PARTY 

Push The Feeling On (MK 95 Mix).NIGHT CRAWLERS 

Always Something There To Remind Me(0rigin3l Mix). 

..TIN TIN OUT w/ ESPIRITU 

Reach Up (Papa's Got A Brand New Pig Bag) 

(Pertecto Remix)..PERFECTO ALLSTARZ 

Two Can Play That Game (K Klassik Mix)..... 


It’s Raining Men.. WEATHERGIRLS 

I Am What I Am. GLORIA GAYNOR 

Celebration.KOOL & THE GANG 

Him Hun Lover..CAROL JIANI 

Let's Whip It Up..SLEASESISTERS 

So Mary Men, So Little TimeMIOUEL BROWN 
I’ll Respect YOUOEBBIE JOHNSON 


Dancing Queen. 

Memories... 

Constant Craving. 

Free To Be.. 

Sinful V/ishes... 

America (I Love America) 

VMCA. 

Dirty Love. 

Savin' Myself.... 

ITI Just Say Goodnight.... 


...ABBA 

.NETZWERK 

.ABIGAIL 

..RUPAUL 

OUHA CONTROL w/ KON KAN 

.FULL INTENTION 

.VILLAGE PEOPLE 

.LONNIE GORDON 

...ERIA FACHIN 

.CAROL MEDINA 
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C0N-e8 

Our most popular 
Dual CD Ptayerl 
* Built-in ettects 
Lt3tC4d99 

$699" 


POCKETSCAN 

•Built-In laser 
* 14 goPos 
•IScolofs 
Llsl:l4ee M 
Call h>r 
Guaranteed 
LowPrioe! 


ACROBAT 

• ISgobos 

• 11 colors 

• DMX/sound active 
List STM 

$499” 


Rrcfly 1 

• 240 Beams ot “* 
multi-colored light 
UstSmw 

$199” 


DCDPro 
300 MK til 

• Direct track 
access 

• Beat counter 
Ust64T9 

$299" f 


Take your Nghtshow to ttie next 
level wiHi a fog machine, as low 
as $49.99 at www.plahetdiconi! 

Fog Juice: 

FJ-Q Quart - $6" a 
_ FJ-G Gallon - $24" f 


VAPORIZER 

• High-output 100 OW 
fog machine 

• Great for d 
Mobile DJs! 

Ust:fi34e /: 

$199” 


CDJ-1000 

UstifrtMB 
Call lor Gutuanteed 
Low Pricef'^'J^ 


SRM >^50 

Powered 
2-way 

List^ 

$S99» 


SOUNDFAGTOR 

SF-2S 

• Dual 15" 

• 2-wav 

• 500 Watts RMS 
List: MM 

Call tor 
Pricel 

ALSO AVAILABLE: 

SF -15 

• Single 15" 

• 2-way 

• 250 Watts RMS 
List MM 

Call tor 
Pricel 


PRO-SCRATCH 2 % 

• Accurate digital scratching 

• 9 On-board elfects 
Ust:MM 

$599” 


M-Pro Series I 

MP-^18 SP I 

• 1 8" Subwoofer powered I 

by a Crown 500 Watt amp I 

• Second channel of amp I 

can power additional I 

speaker I 

UstiMMO I 

Call for Guaranteed I 

Low Price! ^ I 

ii)crauinl'‘i£g 

XLS-202 ^ .j, 

145 W per chaivnel *1 

^ Ust:MM -$249” I 

ET XL$-^02 I 

H 260 W per channel I 

UstiMM -$299” I 

XLS-602 I 

ust MM - $499” J 

iAnp tptci iTl B oIrYfJftsrio) 


ssTaNTpn 


KLP-080 Cases 

Assorted colors from 


FTTX Flite Cases 
Available In black, red or blue 
List MM ^ 


STR8-iOO or ST-100 

Your choice! 

Ust; MM $299” 

ALSO AVAILABLE; 
STR8-80-520SK - $24' 
STR 8 - 60 - 500 AL - $19£ 
STR8-50-500AL-$14£ 


cc-ojsKrr ’ 

{BLUEl -$119" 

CC-NCS KIT 
(VfLLOWl -$139* 


(see vyebsite for 


GEAR, PRO AUDIOl LIGHTING! 


r.»NVF>iiF.iNrT 
' ONUNF ' > 
OROFRINn 


FRIFNDLV, 
KNClwCFbOFABIJ^ 
SALFS StAFF 


IMJV 

WITH 

CONFIOFNCF 


' I DW. 
PRICE 

nilARAKTEE 


3an/\v 

SATISFACTION 

nilARANTE^ 




THE GEAR YOU NEED! 


Newest Products. Lowest Prices. 
Complete Catalog at: 

/^^4>lanetdj.corn 



















































Lc^Mini mounted on CD cast 

Products by Ac-cetera, Inc.: 
MIC-EZE®, RUBBER-NECK®, 
LUMIN-EZE^M S CABLE-WRAPTM 


Visit our web site! 


Le-Mhu 


www.ac-cetera.com 

Toll Free: 800-537-3491 • Fax: 412-344-0818 


Everybody’s right to party is 
clearly in full force on the double- 
CD compilation, GIRLS NIGHT 
OUT. This outstanding dance party 
CD is a festive collection of huge 
dance and pop hits by top female 
superstars. From the age of disco 
through the new millennium, this 
CD set contains 40 tracks, lots of 
talent, and a definite good time. 



If You Buy This Record Youf Life Will Be Better. 

...THE TAMPERER WJMAVA 


Who Do Ydu Think ftu Are.SPICE GIRLS 

Because We Want To. BILUE 

Would You...?.TOUCH & GO 

Ready To Go. REPUBLICS 

Tragedy.. STEPS 

I Krrow Where It's At...ALL SAINTS 

Move Mania.SASH! w/SHANNON 

Girls Night Out. .....ALDA 

Free.ULTRA NATE 


Freed From Desire 


GALA 


Pray 


. * ^ i ^ p.. . 4 {I i um^mm4*^mmmAm^ 


TINA COUSINS 


Professional widow (Armand's Star Funkin' Mix Radio Edit).. 

.....TORI AMOS 

Hideaway (Deep Dish Radio Mix).OE’LACY 

The Word ..DOPE SMUGGLAZ 

Love Rendezvous.. M PEOPLE 

Where Love Lives (Ruff Driverz Edit)..AUSON LIMERICK 

Crush.JENNIFER PAIGE 



SEARCH THE WORLD FOR YOUR MUSIC 


16 million selections!! 
5,000 Sellers!! 

The largest catalog on Earth! 



www.mobilebeat.com 





















































Mary Jane (Wl fiigm Long)..... MARY J. BUGE 

Teardrops (FlavaMix?’).. ... LOVESTATION 

AND MORE... 


The disco and funk crazes that flour¬ 
ished in the seventies yielded a huge 
number of great songs. RHYTHM 
DIVINE is an 
excellent 2-CD 
collection of 
funk, soul and 
disco hits that 
still pick up 
partiers and 
bring back great 
memories. 32 

gifts from the past to dance to. 



Family Affair.. 

Love Train.. 

Boogie Nigtits .. 

Blame It On Tfie Boogi. 

Lady Marmalade. 

Harvest For The World... 

PlayThat Funky Music.. 

Theme From Shaft. 

Love Really Hurts Without You 

Young Hearts Run Free. 

You To Me Are Everything. 

Never Can Say Goodbye.. 

Walking In Rhythm. 


SLY &THE FAMILY STONE 

.O’JAYS 

.HEATWAVE 

.THE JACKSONS 

. LABELLE 

.ISLEY BROTHERS 

.WILD CHERRY 

.ISAAC HAYES 

.. BILLY OCEAN 

.CANDI STATON 

.THE REAL THING 

.GLORIA GAVNOR 

.BLACKBIRDS 


Baby Don't Change Your Mind 


.. ... . .........GLADYS KNIGHT & THE PIPS 

Feel The Need In Me.. . ...DETROIT EMERALDS 


Don't Leave Me This Way ..HAROLD MELVIN 

I Feel Love . OONMA SUMMER 

You Make Me Feel (Mighty Real). . SYLVESTER 

You re The nrst.The Last.My Everythlog... .... 


■ ■ A.h iiK : j k .■ ■ ■ b ^ a 




Funkytown.__...... 




.BARRY WHITE 
.....UPPSJNC 


AND MORE... 


Without a doubt, getting tips on hot 
music from friends can be a good way 
to find out what’s hot. That’s the idea 
behind DANCE TIP - A DECADE OF 


DANCE. Originally released as a series 
of single CDs 
made up almost 
entirely of top ten 
hits, this 3-CD set 
brings together 
some of the big¬ 
gest and best 
tracks from the 
series and is a 

collection well worth having. All tracks 
are DJ-friendly, un-mixed, full radio 
cuts, nearly 60, in all. 



Insomnia..FAITHLESS 

One And One..ROBERT MILES 

You're Not Alone .... OLIVE 


Feeiina Good . 

HUFF & HERE 

Never Gonna Let You Go 

. TINA MOORE 

Closer Tftan Oc^e 

.ROSIE GAINES 

Show Me Love 

ROBINS 

You Got The Love 

. SOURCE w/ CANDI STATON 

Ready Or Not .. 

. THE COURSE 

People Hold On ... 

. USA STANSFIELD 

RIP Groove . 

DOUBLE 99 

Movin’ On Up 

M PEOPLE 

Remember Me . 

. BLUEBOY 

Ride On Time ... 

BLACKBOX 

H idea wav ... 

DE LACY 

SwamoTtiina .. . 

.. THE GRID 

DonT You Want Me. 

FELIX 

X-Rles .. ... 

DJ DADO 

ntfqhrtTR 

.. . CHICANE 

CtindrCR' ka kU* - 1 kl 1 IH k II r 1 - - r 1 1 r i fc - ^ 

„ .. ROBERT MILES 

Ebenee?ef Goode.... 

...THESHAMEN 

1 Luv U Baby .... 

. . ..THE ORIGINAL 

The Real Thing,...,.... .. 

..TONY DiBAFIT 

Ain t No Love (Ain't No Use) 

l■l_LJ ’f llilH • = ’ . .. Uf... r 

n h : p P 4 ■ ri k j i j rWkd 

SUB SUB w/ MELANIE WILLIAMS 

Rhythm Is A Dancer. 

SNAP 

Theme From S' Express .. 

.S’EXPRESS 

U Sure Do ... . 

.STRIKE 

Oh 1 1 3 

. . . 2 ELVISSA 

AND MORE.., 



VERY BEST OF 100% PURE GROOVE 
is an urban street party of '80s dance 
floor jams. An outstanding 2-CD collec¬ 
tion of classic disco/funk hits, it features 
38 continuous-mix dance gems that 
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you can also track individually. These 
treasured 
dance tracks 
will continue 
to breathe 
energy into 
your crowds for 
a long time to 


come. 



RockCreekPark , 

Rapper's Delight. 

And The Seat Goes On. 

Ain't No Stoppin' Us Now... 
He's The Greatest Dancer... 


...........THE BLACKBYRDS 

.THE SUGARHILL GANG 

.... THE WHISPERS 

.McFADDEN & WHITEHEAD 

.SISTER SLEDGE 


Forget Me Nots 
Roadblock .... 


.PATRICE RUSHEN 

.... STOCK AITKEN S, WATERMAN 


You're The One For Me."D'TFWIN 

The Message ... GRANDMASTER FLASH S THE FURIOUS FIVE 

Somebody Elses Guy....JOCELYN BROWN 

AND MORE... 


/^n't Hotxxty..... . . 

RUFUS S CHAKA KHAN 

Funkin' For Jamaica. 

Last Night A DJ Saved My Life... 
Got To HaveVbur Love. 


i I- ri -I - +-i - 


H r • - = - 


TGM BROWNE 

..INDEEP 

... MANTRONIX 


Ghetto Heaven (Remix....THE FAMILY STAND 

Cross T he Track (We Better Go Back)... 

.........MACEO AND THE MACKS 

You To Me Are Everything..THE REAL THING 

Pick Up The Pieces.AVERAGE WHITE BAND 

Runaway..SALSOUL OflCHESTHA w/ 

....LOLEATTA HOLLOWAY 

I Believe In Miracles.. JACKSON SISTERS 


Hop aboard the time machine to take a 
trip way back and you'll find some dif¬ 
ferent flavors of dance. YESTERDAY’S 
BEST DANCE SONGS contains 20 
very popular dance songs that have 
truly stood the test of time. Particularly 
useful for Mobile DJs, It offers original 
artists’ recordings of hits that have 
been pleasing crowds for ages. 

Cherry Pink And Apple Blossom White,.....PEREZ PRADO 

Sh-Boom.THE CREW CUTS 


The Bunny Hop.... ...RAY ANTHONY 

Alley Cat....... ..BENT FABRIC 

Pony Time...... CHUBBY CHECKER 

Singift' The Blues.GUY MITCHELL 

Bandstand Boogie..LES ELGART & HIS ORCH. 

Honky Tonk R 2.BILL DOGGEH & HIS COMBO 

Unchained Melody...RIGHTEOUS BROTHERS 

Hava Nagtia.FRANKIE YANKOVIC & HIS YANKS 

Mack The Knife...LOUIS ARMSTRONG 


Brazil (Samba)..XAVIER CUGAT 

Ac-cent-tchu-ate The Positive..... 


Misty 


BING CROSBY & THE ANDREW SISTERS 
...JOHNNY MATHIS 


A White Sport Coat (And A Pink Carnation)... 


.......MARTY ROBBINS 

Raunchy....BILLJUSTIS 

The Theme From "A Summer Place".... 

.PERCY FAITH & HIS ORCH. 

Chattanooga Choo Choo.CAB CALLOWAY & HIS ORCH. 

Hock Around The Clock.BILL HALEY & COMETS 

Auld Lang Syns....GUY LOMBARDO & HIS ROYAL CANADIANS 


The end 

.. Stay tuned 


Want to become part of a future DJ ALL fflAR Review? 
Have a Seminar idea to ghare? 









PPORTUNUIES 

Presenters'Panelists* 

Moderators'Entertainers 

The MOBILE BEAT DJ SHOW is always searching for new and 
creative topics for educational sessions and entertaining 
presentations for the DJ All Stars Show! 

WE WOULD 
LIKE TO HEAR 
FROM YOU! 



MohthBmit 

OJAliSlARSi 



Please send 
seminar ideas to 
Mike Buonaccorso 
via FAX (585)385-3637 
or e-mail: 

mb@mobllebeatcom 


For info on becoming 
an All-Star call 
Jim Johnson 
at {978)597-6344 or 
FAX (978)597-2968 
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SINGALONG ESSENTIALS 


21st Century Song: 


As vocal entertainment evolves, 

KJs have to adapt or become extinct 


Will Karaoke Survive? 


By Greg Tutwiler 

K araoke has its roots in the Far East 
emerging in the early ‘80s from a 
nightclub in Kobe City, Japan. 

The story (or perhaps legend) 
goes, that a guitarist could not 
arrive one night for his 
scheduled engagement. Not 
wanting to disappoint his 
dining guests, the club owner 
recorded some musical 
accompaniments on tape for 
the crowd to sing along to. it 
was such a hit that bar after 
bar picked up the contagious 
pastime. 

True or not, karaoke has 
become a cultural staple in 
Japan as well as the United 
States. And in the past ten years 
countries like Korea, China, Southeast 
Asia, Australia and Europe have accounted for the 
highest number of karaoke sales. This entertainment 
phenomenon has changed the way we look at recreation. 

Is the song fading out? 

But in the past eight to ten months the karaoke scene 
seems to have changed. This is part of an e-mail I 
received recently: “...IVe been hosting karaoke shows for 
ten years with pretty good success. At one time I had six 
shows a week. Now I’m down to one show a week with 
two systems mothballed in the garage. Others I’ve talked 
to have similar stories. What's going on? Is karaoke 
dying out? Is the ride over?" 

I must admit this e-mail didn’t surprise me. I too 
have heard stories of KJs throwing in the towel for lack 
of work, i’ve asked myself the same questions. Is it really 
as bad as it seems? After some research, I’ve come up 
with information that supports anything but an end to 
karaoke. 

I took a little trip around town recently, investigating 
rumors that you can find karaoke supplies in big depart¬ 
ment stores. Retailers like Wal-Mart, K-Mart, Toys ‘R’ Us 
and Target, all have several different styles of CDG 


players and a decent selection of karaoke CDs. Even 
the toy aisles offer sing-along aids. One manu¬ 
facturer, Singing Machine, projects sales 
of over one million karaoke machines 
this year alone. A department 
store clerk told me that 
karaoke machines were 
one of their hottest 
items this past Christmas 
season. In general, sales of 
karaoke related merchandise 
have increased. And in some 
cases, manufacturers have seen 
their lines expand. 

Solid products survive and thrive 
Another company that has been there 
almost from the beginning of karaoke in the U.S. 
sees a bright future ahead for the sing along sport. 
Sound Choice was founded by brothers Kurt and Derek 
Slep in 1985, in a small apartment in Charlotte, North 
Carolina. The company evolved from a franchise of theme 
park recording booths. While they had a large library of 
tunes to choose from, they were getting an increasing 
number of requests for songs that they didn't have. The 
Sleps saw an opportunity to branch out and fill a growing 
need. They sold the franchise, and birthed one of today's 
leading karaoke software companies. 

Seventeen years later, Sound Choice operates from a 
25,000-square foot, $2 million facility just south of Char¬ 
lotte. They have seventy employees that staff the studios, 
production, manufacturing, graphics and marketing depart¬ 
ments, as well as employing in-house musicians and 
singers. They own the licenses to over 12,000 songs, and 
hold over 40% of the market share of the karaoke industry 
with retail sales topping $18 million last year. 

In spite of the weakened economy, Sound Choice is 
seeing growth. They are set to launch a new line of 
products for the retail shelf in an exclusive venture 
with Radio Shack, They have developed a new 
line of CDGs, The Performers Choice, to fill the growing 
consumer niche of home enthusiasts. It appears that 
instead of slowing down, karaoke has shifted from an 
almost exclusively night club outlet, to a very 
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..,KJs have to offer singers something they 
can’t do for themselves. It’s pretty hard to 
create a live stage feel in your basement. 


accessible consumer commodity. 
Now, singers own their own discs, 
machines, and in some cases, 
complete systems for their own 
personal satisfaction. 

Changing key 

So while some KJs are seeing their 
club crowds dwindle, the consumer 
market is swelling. One KJ saw it this 
way; "I had a very big following, but 
the crowd was pretty nerdy as far as 
bar patrons go. Most of them didn’t 
drink (alcohol), didn’t smoke, and 
really didn't like hanging around that 
kind of environment. As soon as they 
figured out that they could buy their 
own stuff, they started having private 
weekly parties in smoke and alcohol* 
free clubrooms. When I lost two club 
gigs for lack of participation, I 
decided I either needed to join them 
or give up. i set up camp in a local 
coffee house, and within weeks we 
were packed. The shop owner was 
happy because he was selling more 
coffee and donuts on a Tuesday night 
than ever before. The crowd is well- 


behaved, and we’re all having fun.” 

Now that it’s relatively easy for 
consumers to do it themselves, we KJs 
have to begin to offer the singers 
something they can’t do for themselves. 
It’s pretty hard to create a live stage feel 
in your basement. Add some lights, or 
stage props, or costumes for the singers 
to use while they sing. Videotape the 
performance or broadcast it on a wide¬ 
screen TV. I spoke with one KJ who 
actually purchased a one-watt broadcast 
license. He broadcasts every karaoke 
show he does live on the radio. "Singers 
go out in the parking lot and listen to 
each other, or record themselves on a 
boom box.” It’s the novelty of it that 
keeps them excited about it, he says. 

Diversity 

The days of the “dry" karaoke show are 
over. A karaoke show today needs to be 


more than just assembly line singing. It 
needs excitement and added enter¬ 
tainment value. It’s time to think out of 
the box and swim in the same stream 
as the consumer. If they are not 
coming to where you are, it’s time to 
go to them. Arenas like shopping 
malls, car dealerships, lawn parties, 
county fairs, coffee shops, strip 
shopping center parking lots, and 
retirement community centers are all 
golden opportunities waiting for the 
first innovative KJ to come along. 
Think "Event” instead of just “karaoke 
show.” Think “Stage Performance" 
instead of just “sing-along.” Take your 
show to the next level. Become a 
promoter or producer as well as a KJ. 
It’s going to be the flash, sizzle and 
creativity that maintain the karaoke fan 
base of the twenty-first century. • 
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^Contains 48 Songs On 6 CDGs 
C^^patible With Any COG Player Or Standard CD Player 


LyricS’Are Included And Appear On-Screen 
Packaged In A Zippered, Padded Carrying Case 
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Challenge of 
Popular Music 

By Mark Johnson 

o other event has a greater requirement for up-to-date 
music than the school dance. While other events may 
fea- ture a few new songs, they are typically chock full 
of more classic, standard DJ music. School dances are very unique. 

The biggest challenge is keeping up with the new music. This challenge is 
demanding both in money and the time necessary to deliver a successful dance. 
The money aspect is the investment in many songs that have not yet proven 
their value, just to be able to have those songs available should they be 
requested. We have all spent countless dollars purchasing songs that either never 
got played or had a useful life measured in minutes. 

The time spent on keeping up is another major factor. You can spend a lot of 
time attempting to identify which songs may be useful and additional time trying 
to acquire those songs. For a three-hour dance, you may spend many hours 
beforehand just making sure that you are completely prepared. 

Musical pop quiz 

I’m going to go out on a limb here. For every school dance I experience an 
element of apprehension that I will not have some of the songs the kids will 
request. Sure, I do my homework (no pun intended) during the week prior. I’ll make 
sure that my subscription series discs are up-to-date. I’ll watch MTV and TRL, or 
BET a few nights to "tune into my audience” (a prior article). I'll visit the local music 
store to catch any late-breaking songs. I’ll visit www.billboard.com to print their 
hot sheets for reference at the dance. I’ll do everything possible to achieve what 
could be called a “high confidence factor” preparing for this dance. 

Then wham, from out of nowhere, a few requests come in that I've never heard 
of. Not just the songs, but the artists as well. It’s not unusual to have the kids 
listening to an entire CD by a popular artist and be into hit #5 when radio is only up 
to hit #4—I can usually get by playing one of the existing four hits. But these 
unknown artist and song combinations come to me completely out of left field. 

I’m in a bit of a pickle. I don't want to appear out of touch with the kids’ music yet 
I truly don’t know the artist or song. But I am honest and 1 ask them where they heard 
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it. Their answer usually falls into one of a 
few categories: 

College Radio. This has always been 
the mecca of the “cooler than thou*' 
music, whereby the listeners are hearing 
the most cutting-edge material that's 
gliding just under the commercial (major 
record label) music radar. Granted, some 
artists rise from these beginnings to 
popularity, most notably The Dave 
Matthews Band, but most of them have 
their fleeting brush with fame in college 
radio and disappear forever. 

Local Music. The New York City, 
Long Island and Jersey Shore areas play 
home to many live and recording bands 
that the rest of the country has never 
heard of. Sometimes the buzz at the 
local record store makes these “circuit" 
bands appear like the next Bruce 
Springsteen, but most of the time they’re 
local favorites and that’s it. Ever hear of 
Brian Kirk & The Jerks, Trigger or Angel? 

I didn’t think so. Many regions around 
the country have this kind of “regional” 
music. 

Older Siblings’ Influence. When 7*' 
graders ask for Hendrix or the Grateful 
Dead, you can guess where they found 
out about those songs. If an older 
sibling is in college or visits home on 
occasion, he or she can expose new 
music to these kids. Given the "gee 
Wally” effect, the younger kid will try to 
be cool by listening to this music. 

Purposely Non-Radio Hits. Lots of 
urban requests come from the street as 
well, especially if they contain explicit 
lyrics or are from artists that radio 
typically shuns. BET is fine, but even 
some songs slip in under their radar. 

I’m sure that there are a few more 
sources for these non-hits but you get 
the picture. You cannot be in all places 
at all times to catch the freshest music 
that your audience does. 

Learning from experience 
Earlier I mentioned a “high confidence 
factor.” I truly believe that I’m as prepared 
as I can be when I perform for each 
school dance. During each dance, and 
every other event as well, I retain all the 
request cards of songs that I don’t have. 
When I get home I transcribe them onto 
an index card with the date of that dance/ 
event. If it’s a school dance, I become 


somewhat focused on trying to acquire 
these missing songs as the next dance 
at a similar school may see requests for 
them as well. If it's a different event, then 
I’ll visit my non-portable collection of 
music to see if I should bring it. 

I’ve retained all these index cards 
over the years to re-read the songs that 
at one time I didn’t have. Sometimes I 
got totally blindsided with a major hit 
that I just didn’t have. But most of the 
time these songs were such a minor 
flash in the pan that the artists were 
never heard from again. 

Alternative ways to make the grade 
In another article I mentioned the ability 
to offer up alternate songs to match 
requests for songs you didn’t have. This 
can work for many genres of music, 
contemporary music being no excep¬ 
tion. Chances are if the person request¬ 
ing this unknown music can offer up 
some other songs, then that person 
would be happy that you played at least 
one of their requests. 

Another element that may lessen the 
tragedy of missing these songs is that 
the general population of a school dance 


may not be into that particular unknown 
group, song or style. Unless you have a 
portion of the dance dedicated to 
breaking this music (highly unlikely), you 
still need to play to the school’s average 
style of music and never need this 
unknown song anyway. 

One school I play for often has 
developed a tradition that the first half- 
hour is for the requests that I usually 
wouldn’t play later. The overall tone of 
the school is urban, contemporary dance 
music yet the requests for unknown and 
contrary songs are welcome in the first 
30 minutes. Metallica, Skynyrd and The 
Doors won't mix well with J-Lo and No 
Diggity songs during the regular dance, 
but the kids wanting those songs 
appreciate not being completely ignored. 
In fact, they’ve learned to show up early 
to get their songs played. 

So my confidence factor remains 
high even though I will never bat 1.000 in 
this game. I may not know this music as 
well as the kids, but having the songs 
and working from their requests, I can 
manage a 98% fulfillment and continue 
to perform successfully for school 
dances.* • 


INCREASE PROFITS! 

Upgrade Your Image With Professional 

BROCHURES • POSTCARDS • FOLDERS 


Pre-designed • Customized text 

Get Professional Results with 
Professional Marketing Products! 



Increase bookings 
for: 

• Weddings 

• Bar/Bat Mitzvahs 

• School Dances 

• Corporate Parties 
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COURTESY OF DANCE MUSIC AUTHORITY 

708 - 614^17 


DANCE 

CHART 



This. Last 

Artist . 


.. Label 

1.. 1 

Drty Vegas . 

... .Days Go By. 

Capitol 

2.3 

Anastada.... 

.... .One Day in Your Life. 

,. Epic/Dayiight 

3.8 

Amber. 

.Need to Be Naked . 

,..Tomm^'Boy 

4 ...... 4 

No Doubt. 


...Interscope 

5.10 

KylieMingoue. 

.Lo'/e at First Sight... 

...Capitol 

6.2 

Sheryl Crow . 

.Soak Up the Sun . 

...A&M 

7.11 

DB Boulevard ... 

..Point Of View .. 

...Epic 

8.16 

MaryJBIige .. 

..Rainy Dayz .. 

...MCA 

9.12 

X Press 2 f/ David Byrne.. 

.Lazy . 

...Columbia 

10 ...,6 

DJ Sammy and Yanou . 

.. .. 

...Robbins 

11 ....7 

Angie Stone .... 

.1 Wish 1 Didn't Miss You. 

...J Records 

12....5 

Res. 


...MCA 

13....34 

DJ Encore... 

.'Walking In The Sky .. 

...MCA 

14....35 

DJTiesto .... 

.In My Memory . 

...Netiwerk 

15.... 40 

Anastada . 

.111 Boom .,4^,PI .PIP. 

...Sorv Import 

16.... 9 

Shakira. 

.Underneath Your Clothes . 

...Epic 

17....13 

Brandy.. 

.Full Moon. 

...Atlantic 

18....31 

Moby . 

.vyeAreAlt Made of Stars. 

...V2 

19...,19 

Cher .. 

.........Music's No Good Wthout You 

■Warner 

20 ...15 

Ian Van Dahl. 

.Willi ...... 

. Robbins 

21 ....NE 

Cher .. 

.Different Kind of Love Song ,. 

...Warner 

22.38 

Rosabel .. 

.That Sound .... 

...Tommy Boy Silver 

23 ....NC 

Jennifer Lopez ... 

..Alive ... 

...Epic 

24...,NE 

Paulina Rubio... 

.Don't Say Goodbye. 

...Universal 

25 ....28 

Erin Hamilton. 

.1 Got The Music In Me. 

...Jungle Red 

26..., 17 

Pink.... 

.Don't Let Me Get Me.. 

...Arista 

27 ....14 

Celine Dion... 

....A New Day Has Come . 

...Sony 

28 ..,.20 

Doloe..... 

.Rre . 

...Tommy Boy 

29 ....32 

Frou Frou ... 


...MCA 

30 .,..27 

Becca.. 

.Come And Get My Love. 

...Cutting 

31 ... 36 

Suzanne Palmer.. 

.Show Me.. 

,..*69 

32.,..NE 

Kim English... 

.Treat Me Right.. 

...Nervous 

33 ...47 

Netv/ork25..... 


...Robbins 

34 .,.,26 

Kevin Aviance. 

.Aive .. 

...Emerge 

35.,., NE 

Widelife vs Thunderpuss. 

.Six Feet Under. 

...Nervous 

36.... NE 

Oakenfold. 

.Southern Sun. 

...Maverick 

37.,., 18 

Enrique iglesias.. 

.Escape. 

...Interscope 

38 . ..30 

Way Out West... 

.Minddrcus. 

....Nettwerk 

39 ....NE 

Moony.. 


....Positiva (UK) 

40....42 

Billie Ray Martin. 

..Systems Of Silence. 

,,,.Sonnenstahl/JVM 

41 ....21 

Tweet.. 

.Oops . 

....(OhMyi) 

42 ....29 

Perpetucus Dreamer. 

.Sound of Goodbye. 

...Nervous 

43....41 

Dynamix ft Inda Matrix. 

.No Ivlan Can Tame Me. 

...Kult 

44 ....NE 

Marc et Claude. 

.Tremble. 

...Radikal 

45 ....49 

Alicia Keys... 

Bulterlly.. 

....J 

46.... NE 

Sono... 

.Blame . 

... GrooMlidous 

47..., 48 

Pet Shop Boys.. 

.Home & Dry. 

...Sanctuary 

48.... NF 

Nicole McQoud...— 


....ArlenrHs 

49....44 

Shakedown... 

..At Night. 

....Panorama (UK) 

50.... NE 

Kjbo*..... 

.Bum 4 You.... 

....Groovilicious 




Coming Up 

In the NEXT ISSUE 



Your indispensable yearly fiitide to 
I)J technology 
Gear listings • Contact info 
Buying tips • Feature articles 


Donf go shopping without it! 



To learn about this fellowship 
of Christian DJs & KJs visit 
www.crossmix.com or stop by 
the CrossMix booth 
at any Mobile Beat Show. 
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Tips for getting started in the wide DJ world 


By DJ Ankur Pal 

M aybe you’ve seen your friends spinning their turn¬ 
tables at all the house parties, or you’ve been to the 
clubs and have felt the walls pounding, or you’ve 
been to the outdoor shows and performances and have heard 
the music from a block away. 

Perhaps you’ve said to yourself, “I’d like to be a DJ,” or 
even wondered whether or not you had the aptitude to 
become a disc Jockey. 

First, I’d like to clear up any misconceptions about the 
meaning of the term "DJ.” Many people believe that a DJ is 
anyone who simply “spins” vinyl or CDs. This is definitely an 
incomplete picture of a profession that involves a unique 
combination of performance skills, music programming ability, 
and business savvy. 

What is a DJ? 

As an event host, a DJ’s primary goals are to play music to 
add spark to the event, to delight the guests and to get people 
moving on the dance floor. DJs utilize a variety of media to 
play music, including compact discs, LPs, tapes, mini discs, 
and more recently, MP3s, in conjunction with computer 
programs for mixing with a laptop. There are many types of 
DJs: Mobile DJs, club DJs, scratch DJs, techno/rave DJs, 
basement DJs, radio DJs, and I personally believe even sound 
managers are DJs. They all play music to entertain the crowd. I 
take offense when someone asks me “Cool, you’re a DJ?! 

What do you spin?” without realizing the full scope of what I 
do to entertain the crowd. 

Becoming a DJ 

I believe there are four steps to becoming a DJ. You don’t 
necessarily have to have all these attributes to get started 
successfully, but with motivation and practice you can develop 
Into a true professional. 

Step 1: Background 

Do you possess a background in music? DJs appreciate music 
and love listening to it, but it’s even easier to get started when 


you also have a background in music. Piano lessons at a 
young age, participating in the school choir, or even taking 
singing lessons, can all be foundations for success. These 
all expose a person to the world of music, helping to build 
an understanding of how music flows and fits together. You 
don't have to have a background in music, but it helps. If 
you’re willing to work hard and to put in an additional effort 
to learn the principles of music, then you’ll increase your 
chances for success. 

Step 2: What type of DJ do you want to be? 

Once you’ve established whether or not you possess a 
musical background as an asset, the next phase is to 
decide what type of DJ you’d like to be. In my case, I 
started DJing as a hobby. I was a sound manager for a 
local performance group, and I studied the principles of 
sound and professionEil audio systems. This ignited my 
interest in pro speakers and audio systems, which led me 
to wider interests in performance. I started to DJ various 
school dances and other events using my own speakers 
and equipment, and shortly after started my own business. 

Mobile DJs host events such as weddings, banquets, 
and school dances, club and techno DJs play dance music 
in clubs, radio DJs entertain over the radio, basement DJs 
like to play and mix music as a hobby (and perhaps host 
some friends’ patties), scratch DJs play in clubs and at 
competitive events (“battles”) and rave DJs mix at large 
dance events. DJing is not limited to one specific style, but 
we will be speaking mainly of Mobile DJs. 

Step 3: Do the research 

To learn about DJing, the industry, the equipment, etc., there 
are many resources you can use. Go to your local library, 
bookstore or search online for books and tapes on develop¬ 
ing DJ skills, business skills and using audio and lighting 
equipment. Most DJ stores also carry a wide selection of 
reading material. DJ magazines are, of course, a great 
source of information. Mobile Beat is geared towards helping 
DJs at all levels develop their performance, programming 
and business abilities. Later, seminars and DJ conferences 
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for profit minded DJs and 
Entertoinment Services 

Spinnitt'20Q0explains in detail 

•PRO SOUND AND LIGHTING EQUIPMENT 
•MIXING TECHNIQUES 


•ASSEMBLING A SOUND SYSTEM AND MUSIC LIBRARY 

•PERFORMING AT WEDDINGS AND OTHER FUNCTIONS 

•MANAGING A DJ SERVICE 

•TRAINING DJS • CONTRACTS 

•ADVERTISING YOUR SERVICE • GETTING JOBS 

•AND MUCH MORE! _ 

For Visa/Mastercard orders 

contact us at spinnin2000.com 

_ or call 800-892-4060 _ 

MAKE MORE MONEY & 
HAVE MORE FUN! 


If Your Local Music 
Store or Newsstand 

is not carrying 

Mobile Beat Magazine 

^11 them to call 

RETAILVISION 

at 800-381-1288 


"I called 
Retailvision 
and now I stock 
Mobile Beat 
Magaz1ne 
so don’t mess 
with me" 



THE FERRELL TAPES 


Thousands of DJ's all over the continent 
have raised their rates after listening 
to Mark Ferrell's tape series 
"Getting What You're Worth" 

Mark's many Mobile Beat Show seminars 
have inspired DJ markets everywhere 
and is creating a major movement to 
change the face of the entire industry 


This invaluable series is available 
only by calling (909) 699-1992 
or by visiting our new website: 

wvm.dis€|octeyamerk^>cc>rn 


Mark Ferrell's 
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We proudly accept Mastercard & Visa 



The Ultimate Music 
Guide for Mobile DJs! 



Categories include. 
Alternative/Modern Rock 
Big Band 
Disco 1970-79 
Dance 1980-69 
Dance 1990-01 
Fast Country 
Rhyttim and Blues.^Rap 
Reggae 

Rock and Roil 1970-01 
Slow Songs 1959-79 
Slow Songs 1980-89 
Slow Songs 1990-01 
Slow Country 
Sock Hop 1955-1969 
Special/Novelty Songs 
Vocalists 

Wedding/Love Songs 


Now available ON DISK for just $9.95 additional! 

To Order; With Vlma or MaeterOard - CatfS35-S36-99ZO or 
send check or Money Order for SSQ.QS (fneiudea ahipping} to: 
PSWCDT Music Quide, c/o Modile Beet Magoxine 
P.O. Box 309, East Rochester, NY 14446 














































like the Mobile Beat DJ Show will 
provide great opportunities to build 
your knowledge. 

Talk to DJs and others involved 
in the DJ industry; you can learn 
quite a bit from others who've been 
there already. I recall when I first 
laid eyes upon a magnificent 
speaker system I had heard in a 
store. I knew nothing about speak¬ 
ers or audio principles. But ever 
since that day, I strived to learn as 
much as I could about pro audio, 
and kept reading various material 
and product specs, and once I knew 
enough I purchased those speakers. 

You’re bound to make avoidable 
mistakes if you skip the research 
part, and attempt to go directly to a 
level that you are simply not ready 
for. A simple example of this is 
purchasing equipment. Suppose a 
wannabe DJ wants to buy a fantas¬ 
tic looking mixer. It’s silver, has a lot 
of buttons, switches, faders and 
knobs, but he has no clue as to how 
mixers work, their functions, their 
pros and cons, etc. What good is 
this mixer to him? 

This brings us to a point: Don’t 
try to get from A to B too fast, or 
from point A to point C, omitting 
point B. Remember that story about 
the tortoise and the hare? Work 
hard and diligently at becoming a 
DJ, but don’t expect to turn out a 


success in a few months. It takes a 
while, sometimes years, to become 
a great DJ, depending on your 
background and your interest level. 

Step 4: Equipment 
From visiting a mixture of DJ 
message boards and talking to 
various people, I have found that 
many believe that you should buy 
the best equipment to start out. 

Well, I believe that having the 
best equipment does not necessar¬ 
ily make you the best DJ. Analogous 
to the mixer example above, sup¬ 
pose someone aspiring to be a DJ 
purchased all the high-end equip¬ 
ment available. The dilemma is, that 
he or she has the best equipment 
available, but doesn’t know how to 
use it. That is why someone that has 
done the research, and has pur¬ 
chased mid-level equipment, knows 
how to make the best use of the 
equipment. 

When becoming a DJ or starting 
up your own mobile disc jockey 
service, you are faced with three 
scenarios: 1) purchase expensive, 
high-quality equipment; 2) purchase 
standard, cost-efficient and reliable 
equipment; or 3) rent while you 
grow. There is no point in purchas¬ 
ing expensive gear when you host 
zero gigs. If you think you can make 
up the amount you spend through 
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Hug^ Selection • Great Functlonaltty ■ ttistonclfng Value « Amazing Service 

When it comes to your gear, ive Ve gof you covered! 

1121-20 Lincoln Ave. • Holbrook NY 11741 
800-343-1433 • 631-563-0773 • FAX 563-1390 

Ultra Fast TUm Around Tima! 


S0e our complete line 
with prices on tne 
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StarMdard and Custom 
oases to fti med 


the gigs you perform, then by all 
means, purchase the best equip¬ 
ment. 

It is up to you how you would 
like to develop your skills and your 
business. I found my knowledge and 
productivity grew quickly by 
researching and purchasing work¬ 
able gear and learning how to use it 
in depth. Once I had more than an 
average understanding of the gear, 
and I had saved up enough money, I 
sold my mid-range gear and pur¬ 
chased high quality gear. This may 
or may not be your ideal scenario. 

Another option Is renting the 
equipment. If you would like to be 
cost effective, you can simply rent 
equipment from your nearest music 
rental shop, and actually earn a 
whole lot more than if you pur¬ 
chased gear. Another cost-effective 
solution is to hook up with a com¬ 
pany whose job it is to provide 
sound systems for various events. 
You simply inform them of the 
location and time of your event, and 
they come and set up their own 
equipment there for a fee. Once , 
your event finishes, they come and 
retrieve their gear. 

In conclusion: the beginning 
There aren’t any definite rules that 
determine the success of an aspir¬ 
ing DJ, but the best way to get your 
foot in the door is by telling people 
about your services. Word-of-mouth 
is the fastest form of communica¬ 
tion. Soon you’ll be getting calls for 
your first gigs. Check out Mobile 
Beat regularly for further guidance 
on developing your marketing 
approach. 

If there’s one thing to remember, 
it’s not to give up. Keep trying and 
practicing, despite what others tell 
you, and create a mental goal of 
where you would tike to be, given a 
specified amount of time. You may 
have heard this advice many times 
before in respect to many situations, 
but the reason you hear it so often, 
is because it’s true. Good luck.* 

DJ Ankur Pal is the owner of Ambient 
Sounds Disc Jockey Services of Toronto, 
Onfario, Canada. 
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/ Like Your Ad in Contact us for details 



GREAT RATES for daaiSns^nd DJs; Just $65 per oo( 
received by Aagiist 2,2002. F# more information, or 
585-385-9920, or fex: 585-365-^^S7. Ad design is av 



Add professionalism to your shows with Custom OJ Drops! Peopie will think you're 
a big-name DJI The legendary "MrVoice" will produce amazing audio drops featuring 
your name or your company’s name on CD or MP3 for the incredible price of only $20 per 
drop,or get 10 for just $149! Log on to djresource.com or call 1.800.373.7625 Ibrsamples. 


Lookii^ for cool new games to play at your next gig? DJ Chuck Fresh has written a book 
featuring the wildest stuff he's ever done at bars, parties and even weddings. If you're 
looking for something new and fun to liven up your shows, you need MAKE SOME NOISEI 


Just starting out? Don't miss Chuck Fresh's "How To Be A DJ" - now only $17.951 








"LET THERE BE LIGHT" 

GLOW PRODUCTS 

MAGIC GLO INC. 
800 - 524-0848 

WE BEAT THE 
COMPETITION 

Call TOLL FREE for a price quote! 

www.iiiagicglo.coin 




ijujuj.GoodTim0kQrQok0.com 


384 Page Catalog with over 70,000 titles & FREE CDG 

You pay shipping/handling 



Sound Choice, Friddis, Chertbusters, Top Hiis Monthlyf Siv^sf Georgia flfowfi, Muiit Maestro, OK Karer^kt 


531H street *■ Bakersfield, Ca93304 * Visa, U/C, AU€x, Discover. Check * BOO-SOO- 



Oil Beam 
Projector 
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700 WMV 

Foooca 


4 channel flood 
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DJ Truss Pack 
$95 
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Double-Derby 

$87 

Mushroom 

$59.90 
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Haze Machine 
$219 
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3 Channel DMX 

16 gobo’s & colors 
X / Y motors 


PV-POWERMIX-6 
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Dutil 150 watt amps 


$229 

•AMO € JfAMOUf , 
MtMg9 


$199 

mg ooioi 

Free 
64514 
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Mobile Beat and pay 
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Buy at Dealer Cost! 

CDGs as Low as $i95 

We carry most brands 
For price list-iee us on the v/eb 
htlp://www.brQoke-wholesale.com 

or call 


KARAOKE WHOLESALE 


888-900-DISC 


FAX: 1-602-864-1884 



4fir sbout WMitff BmHw wnd ottr economical 
Mini-Game Sltow tool 


DJt.MlCJ«»..Nov9 yoti can otter complele 
ihow prQcluctl<ins with this exciting 
game show entertalnrrent system! 

Game ShowMama!. 


— DIgii*! Scorekeeping M Sound Effects 

— Ugktnfng*Fest iiecirontc Lockout 

— Ragged end Porieble * Quick Set Op 

— Use Our Gemes or Oesfgn Your Oiifif.*. 

Menufactored and distnbirted by Creative Imaginoering 
4153SW47th Avenue. 4146/Ft, LaitJefdalfi,FI 33314 

800“644-3141 954*316-600? 

Fax 954-316-6005 f www. 9 fmeshQwmanla.com 


MOBILE 

‘ Leim how to become b Mobile DJ or imonsv* your current stcilis, 
SCHOOL • FAME teaches alt aspects of b^oble DJ entertai nmern. 

FLORIDA ACADEMY * Passes can be completed In as Irttis as one week! 

«Come to us Of wt can come 10 you & teach all your Djg: 

• Comprehensive, Ihoroogh & guaranleecl lo tncfeese your profits 
Call now for inlo (727)531-8860 
uvrw.tamedischQoi com 
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Get Organized Now! 
InfoManager Mobile 
DJ Software 
www.cwarenet.com 


Help raise standards and create public awareness 

for the Disc Jockey industry! 


Get the Best DJ Insurance Policy Anywhere! 

The ADJA member discounted Group Insurance Policy is the only 
DJ Equipment Policy with the some underwriter since ] 997. 

Coverage includes: 


♦ Liobil 

♦ Equipment 

♦ Unattended vehicle coverage 

♦ Loss of CD's and other medio 

Find out more about the ADJA group policy, 
for members and non-members, offered through 
RV Nuccio by visiting: mw.rvnuc(io.com. 



Join the American Disc Jockey Association: 

♦ Save Money! 

♦ Increase Profits! 

♦ Get Discounted Rates on the Best DJ 
Insurance Policy Available 

♦ Get a Free Listing on the ADJA Notional 
Web Site! 

Visit our website at www.Qdja.org for more 
information and a membership application. 

www.adja.org 
Become a member today! 


ADJA ♦ 1964 Wagner Streetf Pasadena, CA 91107 6 626-844-3204 4 www.adja.org 
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The Very Best Way 
To dean Your Vinyl 
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Earn $$$$$$ 

bringing the thrill and 
excitement of horse racing, 
car racing and motorcycle 
racing to company 
functions, association 
meetings, private parties, 
fund-raisers, clubs and 
trade shows with our 
TABLETOP RACING GAMES 

Group Dynamics Entenalnmeni 

Winners Circle Table Top 
Racing Games 

1-800-559-9183 
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DJ RECORD COLLECTIONS 
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IVi// travel for large collections 
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f201)64}-6610 • fax (20 064}-9309 
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We've got the gigs... 

Do you have the gear or 
talent? 

Then The Pros Entertainment 
wants you 
to join our team. 

Call Todayl 

1 - 800 -THE-PROS 

New Jersey* ex1,145 
Now York* ext. 143 
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Harrisburg, PA- ©xt.173 
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• Alphabet plus 24 categories 

• 46 Imprinted plasllc cards 
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By Reid Goldsborough 


How are you at resisting temptation? 


I magine a scenario where you can lie, cheat, and steal virtually carte blanche, 
where a sucker and his money are always being parted, and where your actions 
are limited only by your ethics or lack of them. This is one side of the world of 
online auctions, it’s the Wild West out there, huge and still largely ungoverned. 

Online auctions are the playing field of the conscience. How far will you go in 
promoting your interests? How dark will you tint the gray as you traverse the 
expanse that separates truth and falsity? 

The good news is that, according to my experience and that of many others, 
there’s far, far more good than evil out there. The bad news is that there’s evil out 
there. This truth may be as old as the hills, but it’s a truth you need to keep in mind 
if you venture into the always fascinating and frequently rewarding realm of online 
auctions. 


What’s your number? 

The big three online auction houses are eBay (www.ebay.com}, Yahoo Auctions 
(http://auctions.yahoo.com), and Amazon.com Auctions (http:// 
auctions.amazon.com), with eBay being far larger than Yahoo Auctions and 
Amazon.com Auctions combined. 

Industry leader eBay contends that the rate of auction fraud on its service is 
very low. It says that only one "confirmed" fraud occurs per 40,000 eBay listings. 
That is indeed a low rate—0.0025 percent. 

The FBI, on the other hand, contends that the figure is much higher. As a part of 
its “Operation Cyber Loss" project, it determined that the rate of online auction fraud 
is about one in a hundred, or 1 percent. This Is a very high rate of fraud—a whop¬ 



ping 400 times higher than what eBay 
contends. 

The FBI’s figure is the one to believe. 
eBay, whose earnings soared again in its 
latest quarter, to $47,6 million, is very 
reluctant to intervene in individual auctions, 
describing its service as merely a venue 
that brings buyers and sellers together. Its 
policy is that it won’t interfere with the 
auction of a blatantly counterfeit collect¬ 
ible, for instance, unless it’s contacted first 
by law enforcement authorities. 

Watch out for the rackets 
All the online auction services provide 
buyers and sellers with some protection 
against fraud. The most powerful is 
“feedback"—a way for participants in a 
transaction to rate one another and for 
others to see those ratings. 

But the ratings are always skewed 
positively, since leaving someone with 
negative feedback opens you up to 
receiving retaliatory negative feedback 
in return, and most people are reluctant 
to risk tarnishing their feedback record 
this way. Still, a large number of nega¬ 
tive feedbacks is a clear signal to stay 
away from a particular buyer or seller. 

You should definitely avoid buying a 
big-ticket item from a seller with few 
feedbacks. But buying a more expensive 
item from a seller with many feedbacks 
can still be risky. One trick that scam¬ 
mers use is to sell a number of low-cost 
items to build up positive feedback, then 
auction off a big-ticket item and skip 
town, virtually or otherwise, without 
sending it. It’s always best when buying 
an expensive item to make sure that the 
seller has sold similar items in the past. 

Mike Woodard Sr. of East Hampton, 
Massachusetts, recently paid S300 for a 
set of old silver dollars through an eBay 
auction, only to have the seller not 
deliver. Too often victims in these 
situations chalk it up as a learning 
experience, thus causing most online 
auction frauds to go unreported. In this 
instance, however, Woodard took action. 

He contacted his local police 
department, which, unlike most, has a 
new Internet fraud department. After 
Woodard presented his evidence, his 
police department contacted the police 
department local to the seller, who was 
from out of state. The seller was arrested 
and pleaded guilty, and Woodard is now 
awaiting restitution. 
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Spin city 

More frequently, abuses arise when sellers misrepre¬ 
sent their items, exaggerating positives and ignoring 
negatives. The overly positive spin has always been 
a part of advertising practices, and it’s easy for 
sellers to get caught up in this even when they’re 
not intending to deceive. 

You should ask the seller for clarification 
beforehand if you have any doubts and refuse to bid 
If you don’t get a satisfactory answer. 

Ultimately, with online auctions, knowledge is 
power. Arm yourself with information like this, and 
you’ll greatly lessen your chances of getting duped. 
You can find more at the following Web sites: 

Auction Watch's Tips and Tactics 
www.auctionwatch.com/awdaily/ 
tipsandtactics/i ndex2.htm I 

Internet Fraud Complaint Center’s Fraud Tips 
www1.ifccfbi.gov/strategy/fraudtips.asp 

The Federal Trade Commission’s “Internet 
Auctions: A Guide for Buyers and Sellers’’ 
www.ftc.gov/bcp/menu-internet.htm 

Reid Goldsborough is a syndicated columnist and author of 
the book Straight Talk About the Information Superhighway. 
He can be reached at reidgoldQnetaxs.com or 
WWW. netaxs. com/--reidgold/column. 


Less Excitement, More Assurance 


Once you venture into the online auction world, the excitement of 
sealing a sweet deal can quickly become addictive. Besides the 
obvious eBay, there are many audio gear-specific auction sites. 
Digibid (www.digibid.com) and Musichotbid 
(www.musichotbid.com) are probably the two largest. 

If you don’t want to take some of the chances inherent In the 
online auction world, however, online retailers are waiting to take 
your orders for new and used items. They range from big suppli¬ 
ers of all kinds of sound and lighting gear, such as Sam Ash 
Music (wwnv.samash.com), to DJ specialty stores which give you 
a more focused selection, and often more personalized service. 
One such outlet is The Core Store 
(www.thecorestore.com), which 
recently debuted an all-new online 
catalog site. Due to sites like this 
one, it is now easier to find great 
deals without spending a lot of time 
searching. Check out the advertiser’s index at the back of this 
Mobile Beat issue and also at www.mobilebeat.com for links to 
online dealers of DJ gear. 

Another way to find the equipment you want online is to head 
to your favorite manufacturer’s Web site and look for links to their 
authorized dealers. 






CAU 800.324.2673 

OS E-MAIL SALES@THECORESTORE.COM FOR THE LATEST GEAR GUIDE AND THE LOWEST PRICES GUARANTEED! 
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^ ‘Jockey Equipment & Sv)P^ 

The Most 
ComprehensivG 
SuppliGr of 
State-of-the-Art 
Equipment Lighting 
and Special Effects. 

<f AUDIO i> 
LIGHTING 


I MUSIC 


<§ KARAOK6 1) 

Your One-Stop DJ Shop^“ 

for all your 
DJ equipment needs. 

Visit us at our newly 
remodeled quick-loading 
user-friendly web site: 

iiininiiLslv(irlll|M.nifl 
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SILVERFLIGHT 

Dls= Jockey Equipment Supplies 
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or call us toll-free: 

( 888 ) 678-2112 

Phone (480) 539-5588 
Fax (480) 539-2525 
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W ell, it happened about a year ago on a hot 

spring evening on top of a two-story building 
out here in West Texas. It was the hottest, driest 
weather we’d had in a while, with a record high of 106 
degreesi Although heat rises, my clients had planned a 
birthday party out in the open air on a small office build¬ 
ing’s roof, I guess because there might be a cooler breeze 
as the sun set. 

What actually happened was that the wind was really 
strong that day, coming in gusts like some legendary wind 
from the Sahara or something. Who said Chicago was the 
Windy City?! You just need to come out here and feel the 
dust scrape your skin a little to understand real wind. 

Fortunately, the gig was only supposed to be three 
hours long. Some of the organizer’s friends showed up 
early to bring up chips, soft drinks, and of course, alcohol. 
(How can I forget?!) I got my sound and lighting equip¬ 
ment set up, using only one light stand and a five-foot 
truss. My girlfriend, who insisted on coming along despite 
my protests, told me to use two stands or to tie the one 
down in some fashion. Did I listen? Of course not. I 
brushed off her advice and did it my way. 

Well, the guests and then the birthday girl arrived and 
the party got under way. Over and over the wind would 
calm down and then gust back up. The chips, and napkins 
and stuff would then start blowing all over the place. Each 
time, the gusts seemed to be a little stronger than the last. 

At first, the light truss shook back and forth just a little 
bit, so I didn't think much about it. Then alt of a sudden, 
when my back was turned to the lights, a heavy gust of 
wind came swooping down. Down came the lights, 
missing my girlfriend by only a hair! And what did I do? I 
didn’t check to see if she was okay, oh no. What would 
any other DJ do? I ran to check my lights—what else!? 


The music went on as the darkness fell. Then to add a bit 
more chaos to the rooftop scene, one of the guests had a 
little too much cerveza (of course—what's a party without at 
least one overindulger?) and got to thinking that he was 
qualified as a ledge walker. Some of the other guests scram¬ 
bled to get him off of the ledge and back on the roof before 
another stiff breeze took him off in the wrong direction. 
Fortunately for him, the wind had died down after sunset. 

By that time, my three hours were up. To add insult to 
injury, one of the guests came over and offered me a whole 
$10 to keep playing. Wow! He said that he knew I wasn't a 
happy camper. I'll say. Not only was I worrying about a 
lighting repair bill but my girlfriend was fuming. After being 
brushed off and ignored in her moment of terror...let's just say 
the ride home was not fun! 

I was totally distracted as I tore down my gear and 
trudged down the elevator. After the long, silent ride home, I 
couldn’t sleep very well since 1 was still worrying about my 
lights. Daybreak couldn't come soon enough. The next day. 
when I inspected the damage, I was amazed. The lights still 
worked fine! Besides the dents that I worked out of them, they 
were ready for another gig. Maybe a gig on the ground and 
indoors. Party on y'all. • 

Midnight Mike 


Dj's & Kj‘s Go Wireless 


Control your lights from 350 feet awa 




Addressable - Toggle or Momenta^' Switching - One Dutton Hlnckoui 

Non • Dimming 


• No FCC license required 

• 8 channels with two receiver 

• 600 watts per channel 1 2400 watts per receiver 

• Small compact pocket transmitter 

• Through walls No line of site required 


No Wires 
No I oping 
! asl setup 
I ast I car down 


*SEE OUR ENTIRE LINE OF RADIO CONTROLS! 



PhoM (407) 862-3363 Fu (407) 862-0373 
Email: lBfo(gJm el«c< rwilct-oiillae.cwB 


Dealer! Wdcome 


WWW.JMELECTRONlCS-ONLINE.COM 
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This will get you pumping! 



OPC lAOoX by Peavey 



The DPC 1400 X represents a 
revolution in power amp design. 
Never before has so much power 
been packed Into one rack space. 
Peavey's patented phase 
modulated design delivers 
1400 Watts RMS of crystal 
clear digital power and weighs 
only 15 lbs. The DPC 1400 X 
leads the market with features 
you really need such as DDT “ 
(distortion detection technology) 
which virtually eliminates power 
amp distortion. So if you are 
tired of carrying that heavy 
amp rack, Peavey has your 
amp for the new millennium. 



Shop online at www.peavey.com 


Listen To This" 


















Crown doesn’t just manufacture amplifiers, we invent them. For over fifty years 



croLun 


we have led the charge of every significant amplifier technology-from protection 
circuits insuring your show will go on, to output stages giving you the best sonic 
performance you can buy. Of course, we’ve also been vvatching our competitors 
clamor for these technologies as our patents expire. But white they’re struggling 
up that mountain, we’ve already conquered the next. Don't be left behind, visit 
www.crownaudio.com/mus_m14 today. Crown... invented technology 



H A Harman Inlemational Company 


w 2002 Crown Inter nation a), inc. 










the Way 

You Sound 

Makers 


Introuducing the NEW 


apx-power pro 

Professional Powered Speaker 
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• 300 Watt Buit-in ‘'H" Class 
design Bi-amplifier System 

• XLR Line & Parallel Inputs 

• 1/4'' Stereo Mic Input with 
Volume Control • Line Input 
Control • Trebet & Bass Adjust¬ 
ment Knobs • Master Volume 
Control • Low Cut Switch 

• Power Switch 
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Reaf* Amp View 




• 2*Way Speaker with 15" Woofer and 1" Com¬ 
pression Horn • Built-in 1 1/2" Pole Socket for 
Stand • Rugged, Lightweight Plastic Cabinet 
with Handle • Convenient Fly Points for Hanging 



Also Available: 
APX-15S Speaker 

CNlon-Powered] 


APX-B 

Speaker Carry Case 



Contact Ub Today for more Information 
800.3SS.6337 infoOamericanaudlo.us 



www.annericanaudio.UB 

Join the DJ ChM Forume and Onifrta Newelaetar, 

rsiew Mmlud Tima Offer: 

Slgn^Up for m FREE E-mall Addreu 


American Audio 


eeooe Audio* La* AnB*)**, CA 90008 USA 


HELPING YOU ACHIEVE THE NEXT LEVEL! 





























